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Model Laundry, St. Paul, Minn., truck-ambulance which did its job during a 
recent disaster. Model's (and your plant's) emergency role are discussed on 
page 20. @ Want to reduce claims? System explained on page 22 may reduce 
_ them 75 percent. Other features such as paper punch pricing, investing at 
50 percent interest, a top-notch Texas drive-in, ore included in this issue 
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Scrumptious... 


WONDRESS 
JUTE BACK PADS 


for flatwork Ironers 


We ship Wondress pads PROMPTLY... in just 
a day or two after receipt of your order. Your 
own engineer can instal] them on your ironers 
immediately ... and adjust them to finger 
tightness. Wondress Pads are made of cotton 
laundry padding knitted with a jute burlap to 


prevent stretching and to maintain uniform SOUTHERN £2) MILLS, INC. 


thickness. They NEVER “hump” ... NEVER 

slip. They keep ironer rolls round, maintain ATLANTA NEW YORK 

ironer speed, keep your ironers long in opera- CHICAGO LOS ANGELES DALLAS DETROIT 
tion without costly stoppages. They're one of 
Col. Cottonblossom’s finest contributions to the 
laundry industry . . . so good we'll say exub- 
erantly ‘They're SIMPLY SCRUMPTIOUS!” 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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An Eprron’s MEANDERINGS 


UR girl Pearl has left us! Our loss became 
the gain of a prominent Brooklyn at- 
torney when ex-Office Manager Pearl Hopkins 
became the bride of Edward H. Freiberger on 


LAUNDRY 
JOURNAL 


PUBLISHED MONTHLY SINCE 1894 


JAMES A. BARNES NED WINTERSTEEN genera! manager 
— JOHN J. DUNN associate editor 
at 1951, The LOU BELLEW associate editor 
ese tig Restos E. P. GREENE managing editor PEARL and EDDIE FREIBERGER 


contents covered by j. G. BERGER engineering editor 

general copyright. All | 

rights reserved. R. A. NELSON , art editor Saturday, April 7th. Many laundrymen and al- 
| lied tradesmen will remember Pearl and will 

join us in wishing her well. For more than ten 








years her charming smile and the warmth of 

her personality have made her the friend of a 

R EAD E R '§ G U | DE host of visitors to our offices or the STaRCHROOM 
booth at AIL conventions and LCATA clinics. 

But you had to work with her to fully appre- 

ciate the “bigness” of her heart and the depth 

VOL. LVIII, No. 4, APRIL 15, 1951 of her understanding of human relations. Ev. 
eryone worked with Pearl. She will be missed. 


Congratulations, Eddie  Freiberger. Best 


Features wishes, Pearl. 


On the Mobilization Front eee xkK*kekeenwnkr 
Investment Pays Off in Two Years : By John J, Dunn 

Paper Punch Pricing......... By John J. Dunn To laundrymen in many parts of the coun- 
D.S.LA. in Washington By Phil Greene | try spring heralds the arrival of the convention 


Your Trucks Can Help Save Lives By James A. Barnes season. As we go to press many state and local 


: conventions have convened, or are about to 
Protective Service - By John J. Dunn 


convene, in annual session. Spring signals the 
One Man's Opinion?..... re-awakening of an urge to travel to a distant 
Drive-in, Texas Style... By Lon Fanald spot for stimulating discussions with fellow 
North Carolina Meeting Attracts 500... By William R. Palmer laundrymen plus an opportunity to get away 
Record Crowd at Atlanta... Soaee « By William $. Crompton from the plant for a few days of relaxation 
from the daily routine 


Convention Calendar 4 
To the editor spring is the season to have 


the camera sent to the shop for overhaul— 
the season to check the railroad and airline 
schedules—and, incidentally, to take a last look 
Cleaning : at those hotel confirmation slips which we hope 

Where to Put Cleaning?................ , the room clerks will acknowledge upon arrival! 
Engineering Yes, it’s spring. We anticipate the pleasure of 

Generated Vs. Purchased Current—A Case History... .By J. G. Berger making many new friends in the industry at 


Sections 


Laundry News Notes the various conventions. We also look forward 
to the enlightening experience of visiting many 
of them in their plants and gaining new knowl- 
Departments edge by observing their methods at first hand. 
And then, after the flurry of conventions is 
over, maybe we’ll have an opportunity to dig 
Rhapsody in Bellew Obituaries cae evices Wa around our own backyard for awhile!—Jim 
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Here’s a practical way 
to reduce your solvent recovery costs 


You CAN USE your solvent over and over 
again with minimum waste or loss .. . 
cutting your solvent costs to the bone... 
when you filter with Hyflo*, the original 
high-speed filter powder. 

Hyflo’s high filtering effectiveness is due 
to its tiny particles—of just the right fineness 
—that build up an open, porous cake on the 
filter screen. This Hyflo cake is fine enough 
to trap out a// dirt, lint, and other insoluble 
impurities . . . yet is sufficiently porous to 
prevent clogging. The sparkling clear sol- 
vent flows through freely and at high speed. 

The result is that your solvent stays clean 
longer, requires distilling less often. This 
not only reduces your solvent recovery costs, 


Johns-Manville 


HYFLO 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 


but gives you faster cleaning . . . faster rins- 
ing ...a reduction in odor troubles... more 
thorough, and more economical cleaning 
all along the line. 

Ask your dealer for a copy of the 48-page 
Dry Cleaner’s Handbook. It will tell you all 
about Hyflo . . . how to use it correctly... 
and help you get the most out of 
your filter system. Johns-Manville, y 
Box 290, New York 16, N. Y. LY 


*Reg. U. S. Pat. Off. 





the original high speed Filter Powder 
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Starchroom Edttorial 


AIL MEMBERSHIP CAMPAIGN 


HE AMERICAN INSTITUTE of LAUNDER- 

ING has started an intensive campaign for new 
members. The campaign commenced on April 2nd 
and will carry on through the month of June. A goal 
of 300 new members is the objective. The campaign 
deserves the support of everyone who is interested 
in the future of the industry. That includes allied 
tradesmen as well as laundryowners who are now 
AIL members. 

In honor of AIL President Fred McBrien the drive 
is called the “President’s Campaign.” This is in trib- 
ute to his farsighted vision in recognizing the need 
for an ever stronger national trade association in the 
face of present emergency conditions. 

A corps of 400 local committeemen will contact 
over 2,000 non-members to ascertain if they qualify 
for membership. The campaign is so well organized 
that it is hard to conceive of any laundry that will 
not be contacted by one of the committee before the 
end of June. 

The need for a strong national trade association 
should be appreciated by all of us. Apparently it isn’t. 
Otherwise AIL would not be faced with the problem 


of “selling” itself to prospective members. In key- 
noting the drive, AIL points out: “As the many 
facets of a controlled economy develop almost hourly 
in Washington, the American Institute of Launder- 
ing is on the job for the laundry industry—bringing 
news of conditions that will affect your business; 
telling the laundry story to the government planners 
and legislators who will shape the economy in the 
months ahead; cooperating with representatives of 
other service industries on policies and methods. But 
back of AIL there must be a united industry. The 
association must speak for the whole industry. And 
the whole industry should share the heavy financial 
burden of this effort.” 

If you are an AIL member and are called upon to 
serve as a local committeeman, or to assist one of the 
local committeemen, set aside the time required to 
do your part in this campaign. If you are not an AIL 
member, take a few minutes when the local commit- 


, teeman calls on you to hear his story of the advan- 


tages of AIL membership. It will be time well spent 
in either case. @ 


THE IMPORTANCE OF KEEPING RECORDS 


HE importance of keeping complete and accurate 

records these days cannot be over-emphasized. 
Regardless of an individual laundryowner’s feelings 
as to the necessity for the various government regu- 
lations concerning prices, wages and supplies, the 
regulations have the force of law in the present emer- 
gency. Those operators who do not preserve the re- 
quired records run the risk of prosecution and pen- 
alty under the law. 

For instance, the regulations concerning prices re- 
quire that complete records of all prices charged for 
each type of laundry service during the base period 
must be prepared and preserved. The base period is 
the period from December 19, 1950, to January 25, 
1951. No plant can charge more than the highest 
price it charged during that period to a purchaser 
of the same class. Some operators may feel that be- 
cause there is no elaborate organization of highly 
publicized enforcement agents such as existed in the 
old OPA days, they can “get by” without complying 
with the law. That simply is not so. 

It is a fact that laundry prices are today being in- 
vestigated by representatives of the Office of Price 
Stabilization. One laundryman we talked with re- 
lated his experience with the investigators. The gov- 
ernment men told him that investigation of laundry 
prices was being conducted on a nationwide scale. 
This is a fact—not a rumor. Wise laundrymen will 
be guided accordingly. 

With regard to wages, a similar precaution is in or- 


der. Laundries wishing to grant increases will, in 
many cases, have to appeal to the Wage Stabilization 
Board. In such cases it will be necessary to substan- 
tiate the appeal with complete records of the plant 
wage rates dating as far back as January 1950. In 
those cases where appeal to the Wage Stabilization 
Board is not required to grant increases under the 
law, these records must be available to substantiate 
the action at a later date. Penalties for infraction of 
these regulations are prescribed in the law. 

Laundries which elect to apply DO-97 priority rat- 
ings to their orders for maintenance, repair and op- 
erating supplies are likewise required to prepare and 
preserve accurate and complete records. Not all laun- 
dries will find it necessary or desirable to apply this 
priority rating to their purchase orders. In some 
cases it may be much wiser not to apply them unless 
absolutely necessary in order to secure the materials 
needed. The pitfalls involved as a result of applying 
the rating are complex and should be carefully stud- 
ied before such action is taken. However, once the 
rating has been applied—just one time—accurate 
and complete records of all purchases must be pre- 
served to prove that quota restrictions for any given 
quarter have not been exceeded. 

Laundries are in for a period of record keeping that 
will be irksome. In some cases, it may require addi- 
tional bookkeeping help in the office—extra space and 
filing drawers. But the regulations have the force of 
law and laundryowners who disregard them are only 
asking for trouble. @ 









LIFETIME TRUCK TUBS MONEL 








Monel or stainless steel. No PREPARATION 
LIQUID SOAP MAKER rust, corrosion. In 3 sizes: STARCH COOKERS SORTING REEL TRUCK 
B2-5 (#2) 22”x34"x25” All copper, double-walled 
Saves time and. supplies deep; B2-13 (#3) 26”x permanently insulated. In Assemble 25 bundles (150 Ideal damp box, 18x25 
Galv. steel in 3 sizes: 3 36x25” deep; ‘‘Junior’’ 15, 25 and 50-gallon nets) in 5 minutes in 10° x11" deep, 34!2"' high 
gal, 60-gal., 100-gal B2-121M 18%x24"x«15". sizes x10’ area. No. B12-2. 3’ wheels. No. B2-122 











value-minded laundries 







IRONING everywhere specify the 


BOARD BISHOP SHIRTRANSPORTS 
BISHOP 


STARCH COOKER 









53” steel top; iron rest; Cut handling old 
sponge cup; cord holder; to save space. All steel. Ir 
pilot light assembly, and 2 sizes: B29-50 (for 50 
sleeve board. No. B4-5M. shirts); B22-100 (100 shirts 











te Scientifically “1 
Insulated 


Inner and outer walls scien- 










penne 
tifically spaced and insulated 
to prevent heat radiation and s 
Sweating. : 
SORTER-TRANSPORTERS BISHOP PUF-FINISHERS = 
It’s Easier to Produc 
Banish fixed bins; admit Heads tilt over board; no Now reuvatlable cn B tiful Finishi ws h 
ight, air. 15 or 20 bins reaching. B5-18X (shown): Ss y S / eauritul Finisning wit 
for shirts for apparel #3, #22, #52 heads, Cooked Starch! 
Write for details, prices spray iron, spray gun. Non-corrosive; finest of all 






Cooked starch dries faster and more 
uniformly on the press to save costly 
time ... produces shirts with a better 
‘“feel’”” and smoother finish, more 


9 Retains Weat economically. 


For proper penetration 
starch must be kept at right 

temperature. The Bishop POPULAR SIZES 
Cooker holds heat as long A, 
as needed. 


metals for cooking; assures 
long years of service. 


15-GALLON — 36” high over-all; floor 


spoon . Cae space 24” x 28”; B3-2, $239.00 
os Cooks Fast >) 25-GALLON — 39” high over-all; floor 
REVERSIBLE BINS % 7. SW) space 28” x 32”; B3-5, $289.00 


50 bins in arm's reach to Exclusive steam nozzle keeps 


i in half rey, . . 
sort twice as fast in hal rt it ne side, wrap starch agitated, stirred, 


space. Turns at flick of 4 re 
finger; holds 500 shirts. speeds cooking. 


Won't tip. No. B26-10. 





50-GALLON — 45” high over-all; floors 
space 32” x 36”; B3-11, $329.00 
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It's as simple as ABC — safer, simpler 
New Yorker Air Operated Presses mean easier 
and lighter work for the presser, 
increased production and finer quality 

all day long! 
No buttons — no gadgets in the table. 
Free hands do finer quality work with the 
New Yorker ‘“‘New-Matic"’ Press. 
Just listen to your pressers praise them! 
In 15 minutes, even a new presser becomes 
an expert — cutting down ‘‘Learner’’ time 
to a minimum. 


SHOWN — The model AL-4 “New Yorker 
Operated trouser leg Press, used for shaping 


S 
Air 
and pressing trouser legs in the Approved by 
N. Y. State 
Plants and in the manufarture af " labor Dept. for 
Plants and in the manufacture of new work Safe Operation. 


pressing departments of leading Dry Cleaning 


Other New Yorker Air-Operated Presses are 
available in all of the 300 models used in 
the Laundry, Dry Cleaning and Clothing Fields. 


i LEARN ABOUT NEW YORKER’S 
aor * SAFE ‘“‘FLOATING POWER’’ PRESSES 


en ore Presser Machunery 


AGENTS IN ALL 


— NEW YORK Wg | | 7 
eee = /ressing machinery corp. 


10K 
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On the Mobilization Front 








Price Control Records Still Required 


As far as laundries are concerned the original regu- 
lation of the Office of Price Stabilization requiring prep- 
aration and preservation of price records still holds. 
Recently announced authorization for retailers to post- 
pone preparation of certain records under federal price 
control does not apply to laundries. 


According to the original regulation, all businesses 
(including laundries) were required to prepare and 
preserve the following: 

“A statement listing the services which you delivered 
or offered to deliver during the base period” (December 
19, 1950 to January 25, 1951). 

“A ceiling price list showing the services, delivered 
or offered for delivery by you during the base period, 
together with a description or identification of each 
such service and a statement of the ceiling price. Your 
ceiling price list may refer to an attached price list or 
catalog.” 

“A statement of your customary price differentials for 
terms and conditions of sale and classes of purchasers 
which you had in effect during the base period.” 

According to the National Planning Committee for 
the Textile Maintenance Industries, it is extremely im- 
portant that these lists be prepared with care and com- 
pleteness. These are the documents which will be ex- 
amined by government compliance officers in the event 
a complaint is made that a laundry is violating the 
price law. @ 


Priority Ratings for Laundries Still Not Clear 


In Washington lingo, “MRO” means maintenance, 
repair parts and operating supplies. Under Regulation 
No. 4 of the National Production Authority all indus- 
tries, including laundries, can assign their own “DO” 
(Defense Order) number for a priority rating on their 
purchase orders of maintenance, repair parts and oper- 
ating supplies. This rating is known as “DO-97.” How- 
ever, laundryowners should exercise great caution in 
deciding whether to apply the “DO-97” rating to their 
purchase orders. There are many catches in the regu- 
lation which could definitely operate to the disadvan- 
tage of a plant which adopted the rating without study- 
ing the many implications involved. 

The National Planning Committee for the Textile 
Maintenance Industries recently put a number of ques- 
tions to the National Production Authority as to the 
application of the rating to the textile maintenance in- 
dustries. Here are the questions and the government’s 
answers: 


Q. Who can use the rating? 


A. Any legal business enterprise, institution, or gov- 
ernment agency may use this rating without previous 
authorization from the N.P.A. No individual may use 


the priority rating to secure materials for personal or 
household use. 


Q. On what items may the priority be applied? 


A. On operating supplies—any materials which are 
normally carried as operating supplies according to 
established accounting practice. This includes such 
items as paper, soap, chemicals, hangers, etc. 

On repairs—any materials needed to restore any 
plant facility or equipment to sound working condition 
when it has been rendered unsafe or unfit for service by 
wear and tear, damage, or failure of parts or the like. 

On minor capital additions—any improvement or ad- 
dition carried as capital according to established ac- 
counting practice where the total cost of all materials 
used does not exceed $750 for any one complete capital 
addition. Major capital equipment items cannot be 
bought with the use of this priority rating. 


Q. What is the rating and how is it applied? 


A. The rating is “DO-97.” It is equal to the other 
Military “DO” ratings. Your supplier can “extend” it 
to get his materials. To apply the “DO-97” rating, you 
merely write on the order to your supplier or on a piece 
of paper attached to your order, “DO-97, Certified 
Under N.P.A. Regulation 4,” and then sign your name. 


Q. What obligation does a plant owner undertake 
when he uses this priority rating? 


A. First, this is not a mandatory procedure—it is 
permissive. You don’t have to use it to get repairs and 
supplies. However, if you do use it—even just one time 
—then you must live up to the restrictions of the N.P.A. 
Regulation 4, described below. 

It can only be used on orders for maintenance repairs, 
operating supplies, and minor capital additions. 

You must limit your purchases of MRO to your quota. 

Q. How do you set up your quota? 

A. Your annual dollar purchases for maintenance, 
repairs, and operating supplies in 1950 (or the fiscal 
year ending nearest December 31, 1950) is your quota. 
It is the 1950 dollar purchases, not the volume pur- 
chased. If prices are higher in 1951, then your volume 
of permissible MRO is less. 


Thus, you can purchase and apply the “DO-97” 
priority rating in any one quarter, MRO amounting to 
one-fourth of your annual quota. If your quarterly pur- 
chases are less than $1,000 a quarter, you can disregard 
the quota restrictions. 


Q. What about orders currently on suppliers’ books? 
A. You ean apply the “DO-97” priority rating on 


orders for MRO on your suppliers’ books and the rating 
will be effective as of March 15,1951. © 
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At the netting and classifica- 
tion section individual bundles 
are placed in compartments of 
divided hamper. Marking ma- 
chine is used for shirts 
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Investment pays off in 


By Improving Its Equipment, Small Laundry 


Eliminates Five Operators from Labor Force 


YEAR ago Richard A. Craig, president of the 
Ainden City Laundry in Linden, New Jersey, 

spent—or rather, invested—$22,000 in new equip- 
ment and a general re-arrangement of operations. Since 
the changeover, he reports the plant is handling an 
equal volume with five less people, which is nearly a 
25 percent reduction in personnel. The plant’s staff, in- 
cluding Mr. Craig, had totaled 21 employees. In another 
year he figures the labor saving alone will more than 
pay for the cost of the conversion program. 

The $22,000 figure includes the replacement of one of 
the firm’s two trucks. Eliminating this item leaves a 
balance of $19,500 which should be charged to the pro- 
duction department. Labor rates are fairly high in New 
Jersey, and $200 a week might be a pretty accurate 
guess of the total payroll saving attributed to the re- 
duction of the five employees. On this basis, it would 
take a little less than 24 months for the investment to 
pay for itself. 

Mr. Craig credits his labor savings to three principal 
sources: replacement of a boiler, substitution of a 
smaller flatwork ironer, and change-over to an individ- 
ual bundle operation. Under the first heading, the plant’s 
old 100-horsepower, coal-fired boiler was supplanted 
by a new 50-horsepower automatic oil burner adequate 
to answer the plant’s maximum demands. The coal- 


shoveling engineer was eliminated as one of the younger 


members of the firm qualified for the engineer’s certif- 
icate required by law. 


A new two-roll return ironer replaced an old-model 
cylinder machine. Two girls were eliminated from the 
crew. Here, as in the boiler room, the objective was to 
better adjust the equipment to the plant’s demands. 
In addition, the smaller ironer with the addition of 
preconditioning seemed better adapted to the require- 
ments of individual bundle operation. 

The whole concept of individual bundle washing and 
finishing is one of the most discussed subjects in the 
industry today. Operations of this type are popping 
up all over—especially in the smaller plants. As far 
as Linden City is concerned, Mr. Craig feels the system 
has been highly successful. He reports the change al- 
lowed the elimination of two employees, one combina- 
tion washman-damp assembly operator and one marker- 
classifier. Customer complaints, he asserts, have dropped 
50 percent. The laundryowner estimates a supply saving 
to him of more than one percent of sales. Part of this 
came from the reduced use of nets and part from lower 
consumption of washroom supplies. (Individual bundle 
plants contend that they can achieve good results with 
shorter cycles than those standard for multiple-bundle 
wheels. They point out that they don’t have to wash 
all bundles for the length of time necessary to wash the 
dirtiest bundle in a lot.) 

The methods for handling the actual workflow through 
the plant are fairly similar to the pattern which has 
been worked out in most individual bundle laundries. 
At the classification table a complete bundle with a 
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two years 


“ 1 TRIRY Above Left: One unit of small size machines used in the washroom. 
By JOHN J. DUNN Cycles vary from four to six operations, depending on soil in the bundle 


Above: Wheeled cart used to transport bundle from extractor to tum- 
bling section. Note pin bar attached to outside. loose pieces are 
placed in body of cart. Pin and netted work is slipped over bar and 
large nets are folded back into cart 


Tumbler and handkerchief ironing section where flat is preconditioned. Operator sends flatwork and wearing apparel on to ironer. Two-shelf 
trucks for finished pieces are near one side of flatwork ironer and just beyond handkerchief ironer 
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Behind flatwork ironer, shaker breaks out each bundle separately on 
table. Wearing apparel is transferred to two-shelf truck 


pin bar is placed in a compartment of a hamper. Sox, 
fugitives, hankerchiefs and starch pieces are netted and 
identified with a pin. List price and other small orders 
are netted so that they may be combined for adequate 
loads in the washers. About 85 percent of the pieces, 
however, are washed loose with a single bundle assigned 
to a wheel. 

The plant is equipped with two double units, each 
with two cylinders designed for 18-pound loads, and 
one twin unit with two 25-pound wheels. Thus, a max- 
imum of six loose bundles may be processed at one 
time. After extraction, wet wash is bagged and sent 
to the racks. All the other services are routed to the 
tumbling section in low, open carts. The pin bars are 
attached to the outside of the carts together with the 
netted pieces. 


Handling All-Finished Service 

Under the all-finished service, which comprises about 
65 percent of the volume, the tumbler operator pre- 
conditions the flatwork and wearing apparel for about 
two minutes in a hot tumbler. With fluff dry the wearing 
apparel is bagged and tagged immediately after tum- 
bling. While the bath towels are being tumbled, the 
flatwork and wearing apparel, if any, goes to the ironer. 
After finishing, the flat is piled on the top of a two- 
shelf truck. The tumble work is folded on the second 
shelf with the handkerchiefs which are ironed by the 
tumble operator. On the other side of the lower shelf 
is the wearing apparel still to be done. The truck is 
rolled to the wearing apparel section for the final com- 
pletion of the finishing. 

With the exception of shirts, the bundle is intact 
from extraction through packaging. The layout and 
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Richard A. Craig poses next to two-shelf truck which picks up work 
beyond flatwork ironer and tumblers. Final folds of flat are made on 
upper shelf. Note handkerchiefs and tumble pieces are piled below 
with unfinished wearing apparel next to them 


equipment in the Linden plant made it advisable to 
segregate the shirts and handle them as a separate 
lot under full identification. When any part of the bun- 
dle is removed from the cart or truck for processing, 
a pin is removed from the bar. Thus, a pin attached 
to a tumbler identifies the bundle being processed. 

A $19,500 investment which pays for itself in two 
years represents an annual return of 50 cents on the 
dollar. That’s pretty good in any business—and espe- 
cially in the laundry business. ©@ 











“Hold it! The partners have made up!"’ 
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PD a,‘ 


—examine your Press Pads now 


Quality pressing requires 
quality press pads—and the regular 
inspection of those pads. 





FLAMONEL 


(METAL-FLANNEL) 


PADS 


eliminate frequent costly replacements of 
double-faced flannel. 

are made with corrosion-resistant metal 
mesh, providing resiliency equal to 2 pieces 
of double-faced flannel. 

provide a higher quality pressing—longer. 
are constructed in exact accordance with 
press manufacturers’ specifications. 

are a permanent type padding—secured to 
press by eyelets and wire. 





Your Resillo jobber is trained to help solve your maintenance problem. Call him today. 


wycms Tre q ‘ . ; eres — 
ty bs yee / Hy AES REWER eee S-\2 ars) Seat 


4 A aks FF - LP REE: 
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RESILLO COMPANY 2328 WEST NELSON STREET * CHICAGO 18, ILLINOIS 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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By JOHN J. DUNN 


Superintendent Chambers places 
a tag on damp wash bundle. 
Case at right holds punched 
tickets which have been filed 
according to various weights 
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Paper Puneh Pricing 


Prepriced Tickets Set Bundle Charge 


For Various Weights Above Minimum 


PAPER punch indicates price at the Bell Damp 
A Wash Laundry of Philadelphia, Penna. The 

plant’s bundle tickets are printed with a scale 
which assigns a price for each pound over the bundle 
minimum. At weighing-in the operator notes the pound- 
age above the base and by punching out the appropriate 
figure on the scale, designates the price for the bundle. 

Owner Edward C. Routzahn and Superintendent 
George 8. Chambers have been using the system for a 
number of years. Pricing of this type isn’t a brand new 
development in the industry, but it is an improvement 
over methods still in use in many plants. In some of 
these laundries the weighing operator marks only the 
poundage and the charge is figured in the office. Other 
plants have a rubber stamp set-up in which the operator 
chooses the stamp corresponding to the weight. The 
stamp prints the poundage followed by the price. 

The cardboard tags used for damp wash at the Phila- 
delphia plant are one and seven-eighths inches wide by 
five and three-quarter inches long. The minimum for the 
service is 82 cents with six cents for each pound over 
the minimum. As shown in the accompanying illustra- 
tion, over-weights from one through 40 pounds are 
arranged in two columns down the length of the tag. In 
parallel columns the bundle prices are computed for 
each pound. Usually a supply of tickets are punched 
out in advance and filed near the weighing-in section. 

From the reinforced hole at the top, the tag is split 
down about two-thirds its length. This slit is opened 
up to place the ticket over the drawstring at the top 
of the laundry bag. The tag is slipped down so that the 
string is lodged securely in the reinforced hole. About 
the only way the tag can be removed is to actually rip 
it away. In fact, many bundles come into the plant still 
carrying tickets from a previous trip. 

(Continued on page 14) 

















Above: Damp wash tick- 
et. Note slit down cen- 
ter of tag. Weights are 
placed in columns near 
margin so punch can be 
placed easier. Right: 
Ticket for dry and damp 
services is somewhat sim- 
ilar to that for damp 
wash. Here also punch 
at weight figure indi- 
cates price of the bundle 
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It will pay you well 


to know this man! 


He’s the Classified Telephone Directory representative. 

He gets around in your community, seeing all types of 
retail establishments. He has an understanding of the shop- 
ping habits of people . . . knows a lot about their buying 
habits. He can offer some mighty valuable suggestions for 
your advertising in the Classified. 

Ask him how you can best use the ‘yellow pages’ to get 
more sales and service orders. Ask him which headings will 
pull hardest for your type of business. 

He has a lot of experience in building business for hun- 
dreds of dealers. Why not let him put it to work for you. 


FOR FURTHER INFORMATION, CALL YOUR LOCAL TELEPHONE BUSINESS OFFICE. 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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Identification operators toss work into bins above marking booths. Bins are suspended on rollers and pass along overhead rail to position above 
washers. Bins are hinged on side for unloading. Panel above roller bin at right acts as back board 


(Continued from page 12) 

A similar “paper punch pricing” system is used for 
the thrift damp and thrift dry services which are han- 
dled on a two-part ticket. The damp service is com- 
puted on a basis of nine cents a pound above minimum 
while the dry service is scaled at ten cents. 

In laundries where more than one operator weighs in 
the work or where the job is handled by the markers, a 
punch of a particular design might be assigned to an 
individual operator. Thus, a cirele might be used for 
one, a square for a second, a cross for a third and so 
forth. Here the system would identify the employee as 
well as set up the price. @ 


“Make up your mind, R. B.! Either quit advertising for wet-wash or 
let me load it in the front of the truck.” 


Dry soap and alkali are mixed in hopper similar to that used by 
packers for blending coffee. Device is lowered on block and fall and a 
total of about 125 pounds of soap and alkali is dumped in the top. As 
the detergents drop into the fabric ‘‘sock’’ the blending is accomplished 
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PANTEX MANUFACTURING CORPORATION 
BOX 660-C, PAWTUCKET, RHODE ISLAND 


Gentlemen: Please send me further information about Pantex 
Laundry Air Presses. 
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Yes, a laundry with an equipment investment of a 
little over $20,000 . . . doing an annual sales volume of 
approximately $65,000! That's what Sickel’s Laundry, 
Burlington, Ia., is doing with an AMERICAN SMALL Gas- 
HEATED LaunprY. And this small plant, operated by 
Messrs. Gene Hawk and Tom Brown, owners of well- 
known Miller's Laundry, Des Moines, Ia., shows an 
operating profit of more than 4 times the national 


average reported by ALL. ("Special Report No. 187) 


The story of Sickel’s Laundry is typical of the growing list of AMERICAN SMALL Gas-HEATED 
LAuUNDRIES operated by established laundryowners. What makes the AMERICAN SMALL GAS- 
HEATED LaunpRY click? Here are some of the answers. . 


MERCHANDISING APPEAL 


Compactly designed for location in a suburban section or neighborhood shopping center, the 
AMERICAN SMALL GaAs-HEATED LAUNDRY offers established laundries a means of overcoming 
launderette competition with a highly profitable supplementary plant which appeals to the cash and 
carry market because of its convenience and quick, personalized service. 


LOW INVESTMENT 


Requires capital investment of less than $25,000 for all equipment, including power plant and com- 
plete furniture. Can be housed in space only 25 by 75 ft., including Call Office and Power Plant. 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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Classification and Washing Station at Sickel’s 
Laundry, with 2 CascapE Washers, 30” Ex- 
tractor and Keytag Netting Table. Partially 
shown at left is Assembly & Dispatch Station. 


Interior of Sickel’s Laundry. Partially shown 
in foreground is railing separating Call Office 
from rest of plant. At left is one of the op- 
erators of 2-OperaToR MAcRINE FintsH SHIRT 
Unit which is in front window of plant. 
Along left wall are Wearing Apparel Finish- 
ing Unit, Assembly & Dispatch Station, and 
Washing & Classifying Station, with Power 
Plant in rear. At right are gas-heated Flat- 
work Ironer, and Sorting & Wrapping 
Station. Behind Sorting Bins are two gas- 
heated Aircrart Drying Tumblers. 


Power plant at Sickel’s Laundry. Left to 
right are gas-fired Boiler, gas-fired Water 


Heater, Water Softener and Brine Tank. 
Air Compressor is not visible. 
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FLEXIBILITY 


Produces full range of services, from Damp Wash 
to Finished Family; also bachelor bundles and 
straight shirt bundles, or elective service such as 
certain pieces of wearing apparel ironed out of semi- 


finished bundles. 


LOW LABOR COSTS 


Only 9 productive operators (including working 
Supt. or Mgr.) and an office girl are required. 
Because every worker is kept fully productive at 
all times, total labor costs can be kept between 40 
and 45% of income. 


LOW WASHING COSTS 


Only 2 Washers produce all classifications and all 
services. Consequently, washing costs are no more, 
and frequently less, than in a large laundry. 


LOW FUEL COSTS 


Use of gas-heated equipment and gas-fired Boiler 
and Water Heater permits independent operation 
of various machines without constant use of all 


Power Plant facilities. If there is an unusual demand of 
flatwork or tumbled work, either the flatwork ironer or 
tumblers can be operated independently of all other 
equipment. Or, the Shirt Unit or Wearing Apparel 
Presses can be operated with only the Boiler and Air 
Compressor in operation. Also, the gas-fired Water 
Heater permits independent operation of the washers. 
Even when bottled gas is used, fuel costs are low. 


Don't Wait . . . INVESTIGATE! Write today for full par- 
ticulars on the AMERICAN SMALL GAs-HEATED LAUNDRY, 
or ask your American representative where you can see 
one in operation. 


LAUNDRY MACHINERY CO. 


CINCINNATI 12, ONIO 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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DSIA officers and directors. Seated, left to right: Edward Auslander, secretary; Herman Rosenfeld, president; Robert Mandel, first vice-president; 
Ruben Felman, treasurer. Standing, left to right: Directors Edward Weinberg, A. J. Lewis, Herman Gitlow, Eli Birer, Herbert Diamond, and F. 


Norbert Cannon. Director Ted Poirer was not present 


D.S.1.A. in Washington 


Diaper Operators Discuss Means of Improving Service 


In Spite of Higher Costs and War Emergency Problems 


By PHIL GREENE 


HERE are a number of ways to judge a conven- 
tion—by the registration, by the number of new 
jokes, by the intensity of the hangovers and, per- 


haps most important, by the number of ideas exchanged. 
The Fifth Annual Convention of the Diaper Service 


Institute of America, held at the Shoreham Hotel, 
Washington, D. C., March 18-21, rates very high in the 
last category. The delegates, most of them under 40, 
were more interested in the diaper service business than 
in anything else. 

Eli Birer, Long Island Diaper Service, Hempstead, 
N. Y., led off the opening session with a review of the 
growth of the diaper service industry in general, and 
the Diaper Service Institute of America in particular. 
The industry, which got started about 20 years ago, 
now includes approximately 650 firms, and a combined 
annual sales volume of about $75,000,000. The DSIA, 
which came into existence in 1946, now boasts a mem- 
bership of 150 services and 79 allied trades members. 

Harold Howe, DSIA’s Washington representative, 
stepped up next with his views on what the operators 
can expect from Washington. In explaining the priori- 
ties situation, he said that diaper services, like other 
textile maintenance groups, are caught in a squeeze. 
If they choose to go along with the National Production 
Authority’s DO ratings, all their supply purchases will 
be limited to a dollar quota of what they spent for these 
materials in 1950. If they don’t use DO-97, they will 
have to take their chances on picking up what they 
need after priority orders have been filled. This second 
alternative is apt to be particularly risky, as the allied 
tradesmen need the DO orders to be supplied themselves. 

Mr. Howe emphasized that the Authority is taking 
a reasonable attitude in granting quota increases, but 
requests for increases must be backed up by accurate 
and detailed records. The price control situation has 
yet to be clarified, but the National Planning Commit- 


tee of the Textile Maintenance Industries is working 
for the adoption of an arrangement which will permit 
price increases that maintain the historic profit per- 
centage over the rising cost of labor and materials, and 
supplies. 

Regarding manpower, he said that the diaper men 
cannot expect an “essential” rating as long as the 
present 19-25 draft age is sustained. 

Mr. Howe and George Klinefelter, Elite-Stork Diaper 
Service, Baltimore, answered a barrage of questions 
from the floor in the discussion period which followed. 
Some of the operators who had been in business during 
World War II fervently expressed the hope that the ad- 
ministration will not come up with anything resembling 
the old OPA. 

On Monday morning, Maurice Thomas, sales man- 


Robert Mandel, Richmond Hill, N. Y., left, presents plaque for ‘Best 
Promotional Idea'’ to Herb Diamond, Philadelphia 
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ager, Kress Farm Dairies, Baltimore, spoke on “Un- 
limited Faith in Selling.” An authority on route selling, 
he emphasized that routemen must be shown how to 
sell by demonstrations, and that vitality in the form 
of genuine enthusiasm from top management must be 
injected into sales meetings if results are to be expected 
from them. 

A spirited discussion on hiring sales personnel fol- 
lowed. The concensus of opinion seemed to be that 
trained diaper routemen are almost impossible to find, 
and that best results can be expected from hiring an in- 
telligent person who can be trained from the start in 
the procedures of a particular plant. One very successful 
operator flatly stated that his firm will not hire a route- 
man who has worked for another diaper concern in a 
sales capacity. 

The delegates were by no means in agreement on the 
driver-salesman idea. Several stood up and said that 
their drivers are hired to service as many stops as pos- 
sible. They are trained to do their job efficiently and 
courteously, but are told to leave the actual selling to 
a staff trained to do just that. Other delegates insisted 
that drivers must sell, if volume is to be maintained. 

In the afternoon session, delegates viewed “Time for 
Living” and heard Wirt V. Dunlop, AIL, speak on “Sell- 
ing the Changing Market.” He emphasized the need 
for utilizing as many varied promotional media as pos- 
sible. Grasp every opportunity to get your name before 
the public, he said. Bernard Kessler, Stork Diaper Serv- 
ice, Philadelphia, who led the open discussion on “Com- 
batting Home Washing,” stated that a good training 
program is essential and requires constant attention. 
Frequent sales meetings are very important to keep 
routeman enthusiasm at a high level. 

On Tuesday morning, the accent switched from sales 
and promotion to production. Dr. Pauline Beery Mack 
and her assistant, Miss Martha Beeler, reported on the 
DSIA fellowship at the Pennsylvania State College and 
brought delegates up to date on their research on soft- 
ening agents. Then Dr. Mack presented the DSIA 
Achievement Award to Miss Katherine F. Lenroot, chief, 
Children’s Bureau, Federal Security Agency. 

Lawrence W. Kline reported on what the installation 
of an incentive system has accomplished in his plant, 
the Jack and Jill Diaper Service, Philadelphia. Among 
the benefits he cited 20 percent more work from each 
employee on incentive, less turnover, a better class of 
help (because higher wages are paid), and a lowering 
of productive payroll. Arch Poole, West End Diaper 


Dr. Pauline Beery Mack presents DSIA Achievement Award to Miss Kath- 
erine F. Lenroot, chief, Childrens’ Bureau, Federal Security Agency 
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Service, Cleveland, reported that incentives have in- 
creased his bundle average from five per operator hour 
to 18. Norbert Cannon, Elite Sani Soft Diaper Service, 
Washington, D. C., stated that changing from bulk to 
net has lowered productive labor from 18 to 12.53 
percent in his plant. 

Ed Sturgis, Dy Dee Service, Brookline, Mass., cau- 
tioned that incentives can be “loaded” if they aren’t 
properly installed, and that it is very difficult for an 
operator to install his own incentive system. 

G. E. Sprague, Kendall Mills, then outlined the speci- 
fications which five leading diaper manufacturers have 
agreed upon. 

On Tuesday afternoon, Robert Mandel, Cupid Diaper 
Service, Richmond Hill, New York, went over the 1950 
DSIA cost comparison chart. Plants were identified 
only by letter. As each heading was discussed, delegates 
whose plants were represented commented on some of 
the more interesting variations, especially in washroom 
and wrapping costs. 

The final meeting on Wednesday morning included 
President Herman Rosenthal’s report, a description of 
the DSIA’s new telephone training program, prepared 
by Bernie Kessler, an explanation of a new nation-wide 
tie-in promotion with the movie, “Father’s Little Divi- 
dend,” and a final open discussion on the industry and 
the Institute. 


Eli Birer, left, and George Y. Klinefelter, right, at head table as Harold 
K. Howe speaks on ‘‘Diaper Service and National Affairs" 


leaders of panel discussion on sales, left to right: Herman Rosenfeld, 
Eugene Austin, Herman Gitlow, Bernard Kessler, and Herb Diamond 


Al Schnider, Tiny Tot Diaper Service, Inc., Toledo, 
captured first prize in the best-looking truck contest, 
and Herb Diamond, Humpty Dumpty Diaper Service, 
Philadelphia, was awarded a plaque for the best pro- 
motional idea—a plastic magazine rack bearing the 
name of his service to be placed in doctors’ offices and 
in hospital waiting rooms. 

Five vacancies on the board of directors were up for 
election, and Herman Rosenfeld, Stork Diaper Service, 
Philadelphia; Eli Birer, Long Island Diaper Service, 
Hempstead, N. Y.; F. Norbert Cannon, Elite Sani Soft 
Diaper Service, Washington, D. C.; Edward H. Wein- 
berg, Baby’s Perfect Service, Chicago; and Bob Mandel, 
Cupid Diaper Service, Richmond Hill, N. Y., were 
elected to fill them. No other elections were held at the 
meeting. 

Two cocktail parties, a dinner, entertainment, and a 
dance, rounded out the program. @ 
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Civil Defense officials examine the interior of one of Model's trucks 
converted for ambulance use. Cost of conversion, not including stretch- 
ers, was only $35 


Your trueks 
ean help 
Save Lives 


Laundry Truck Ambulances Used 
In St. Paul Disaster Demonstrate 


A Vital Civil Defense Obligation 


By JAMES A. BARNES 


TERRIFIC explosion ripped through the six story 
A plant of the Minnesota Mining & Manufacturing 

Co. in St. Paul recently, costing the lives of 11 
men. At least 59 others were injured, six of them criti- 
cally, and total plant loss was estimated at a million 
dollars. A state of emergency was declared and civilian 
defense agencies went into immediate action. 

Among the volunteer units which served effectively on 
an instant’s notice were three trucks from the Model 
Laundry, Inc. Henri Foussard, president of Model and 
a member of the steering committee of St. Paul civilian 
defense, served in Liege during World War II and ob- 
served the use of delivery trucks converted into emer- 
gency ambulances when the Belgian city was subjected 
to severe bombardment from the Nazis. Upon his re- 
turn to civilian life he investigated the practicality of 
outfitting Model’s trucks for such emergency use, At 
the time of the recent St. Paul disaster only one truck 
had been completely equipped. However, two additional 
trucks were pressed into service for carrying blast vic- 
tims to hospitals under police supervision. 

Conversion of the first truck-ambulance was com- 
pleted by a local auto finisher at a cost of only 35 dol- 
lars exclusive of stretchers. It has capacity for six 
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stretchers and translucent red shields are easily at- 
tached to the headlights by vacuum cup holders to in- 
dicate the emergency character of the vehicle. Foussard 
says that this disaster lends emphasis to the need for 
more rapid conversion and eventually all of Model’s 
fleet of 20 trucks will be so equipped. Also, every driver 
is being instructed in a course in basic first aid. 


Dual Capacity 

Laundry trucks, particularly those of the stand-up 
body type, are ideally adaptable to this type of serv- 
ice. Model’s converted truck carries equipment for con- 
version on a moment’s notice. It will be used as a stand- 
ard for other companies which will be urged to make 
the same conversion, according to Ed Jones, chief of St. 
Paul’s civilian defense transportation. Mr. Jones also 
pointed out that the truck-ambulance has value in a 
dual capacity, since it can also be used to transport 
equipment and supplies in a defense operation. 

St. Paul has only 12 ambulances normally available, 
a number wholly inadequate to meet a major emergency. 
Most other communities would be no better off in the 
event of enemy bomb attack. Officials will welcome the 
cooperation of any laundries who can help in organizing 
transportation facilities for such an eventuality. Civil- 
ian defense is a government activity and most commun- 
ities already have tables of organization set up. In such 
communities a special transportation staff is a part of 
the civilian defense organization and it is to this branch 
that laundries wishing to cooperate should turn for in- 
formation. In smaller towns, it is possible that civilian 
defense has been organized along county rather than 
city lines. In such towns it will be necessary to contact 
the county government in order to get in touch with the 
official in charge of transportation. In any community, 
the local chapter of the American Red Cross will gladly 
put an interested laundryman in touch with the respons- 
ible authorities. Here is a real opportunity for the laun- 
dry industry to play a vital role in an urgent community 
program. @ 





In case of emergency, the Red Cross urges that 
these instructions be followed. Post them in your 
plant. 


General Instructions to the Public 


1. Comply with the directives and regulations issued 
by civil defense or other proper disaster authority. 


2. An individual in an area affected by disaster can be 
of greatest assistance by being able to take care of him- 
self. He can assist others about him only when he is rea- 
sonably self-sufficient. The public should make maximum 
use of the facilities and information made available for 
their training and ed i in di prepared 
safety and relief. 








3. Do not rush to the area of a disaster. You can be 
of more help by staying away until your services are 
requested. 


4. Do not jam the highways and streets in the area 
affected by the disaster. 
5. Do not rely upon rumors but only upon information 
Rilickhadl ie 1 


relayed through of the proper 
authorities. 





6. Do not attempt to use the telephone for other than 
emergency purposes. 


7. Be calm and be cooperative. 
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C () T X PUTS QUALITY 
IN YOUR WORK 


le 


HEN you use Wyandotte Skortex* you 
can count on getting top-quality work. 


Skortex is not a soap, not a “straight” 

synthetic detergent. It’s a promoted 
synthetic detergent that replaces soap — and gives 
you much more washing power! Its promoter is 
an organic chemical that boosts detergency and gives 
fastest penetration, highest whiteness retention. 


—a promoted synthetic detergent 


Penetrates fabrics rapidly 


> ’ ’ age Gives highest whiteness retention 
Economical Skortex works fast. Versatile Skortex 9 


works in either hot or cold water. Gentle Skortex, 
used alone, snaps colors back in the most delicate 
fabrics. Ask your Wyandotte Representative or Sup- 
plier to demonstrate Skortex for you. He'll show 
you its quality results. 


Removes soil quickly and thoroughly 
Has high soil suspension 

Is easy to handle 

Leaves clothes smelling fresh 

Works in hard or soft water 


P.S.—Do you have a washroom problem? Write Wyandotte for s is 
Permits cold-water rinsing 


free technical information and service. *Reg. U. 8. Pat. Of 


THE WYANDOTTE LINE WYANDOTTE CHEMICALS CORPORATION 
Wyandotte, Michigan + Service Representatives in 88 Cities 

Builders and detergents: Arlac, O-S, Choctaw, 

Apache, Pawnee, Yellow Hoop, 33, Color Spark, 

Skortex, Clomak; sours: Sourflo, Klera-Cid, Sour- 

Tec; deodorant: Steri-Chlor. In fact, special- 

ized products for every cleaning need. 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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It's Wer... 


PROTECTIVE 
SERVICE 


In a short time you will receive with your bundle a 
new combined home list and ticket. 

This is the first step in installing a new and revolu- 
tionary method in our plant. To work successfully your 
cooperation is needed. 


YOUR PART: 


1. List your articles accurately on back of laundry 
ticket given you by our route man. Please note any 
article valued over $25.00 in space provided. 

2. Pack your bundle according to diagram on back 
of this paper. 


OUR PART: 


1. We GUARANTEE return of ALL articles in bundles 
handled in the above manner. 

2. Improvement in Service and quality. 

3. If, due to our neglect, damage occurs, or if an 
article should become lost, prompt payment will be 
made at a fair valuation within two weeks after receipt 
of claim. 











DETAILS ON REVERSE SIDE 
Samoset Laundry Service, Inc. © Plainfield, N. J. 








tolled . * 


We have i new equip and which we 
hope will revolutionize the laundry industry. To make it work 
successfully we will need your cooperation, but it will give you 
improved service—improved quality and elimination of losses. 


Here's the part we ask you fo take: 


We supply you with an original laundry ticket each time we 
deliver your bundle. On the back of this ticket we ask you to 
list all the items of your bundle and to pack your bundle accord- 
ing to the diagram below. 

This list will do the same as a deposit slip at the bank. It 
avoids disputes and insures you against losses. 

Please note all articles valued over $25.00 in space pro- 
vided on ticket. These will receive individual attention and be 
charged for in accordance with the amount of work done and 
the risk involved. 

When the bundle is sorted for washing in our plant we 
re-check your list and if our count differs we will promptly 
notify you. 

This method is the result of over a year’s work with an in- 
dustrial Engineering firm and we believe it will prove to be 
the finest laundry service yet developed. 


ail 





Last 
(Wrapped in our paper bags) 


Seventh 


LADIES 
WEARING APPAREL sixth 
_— — _ 


‘MEN'S 
WEARING APPAREL 
TOWELS 
PILLOW CASES 
— = — — = 
TABLECLOTHS & 
SPREADS 
~— wee we wm 
SHEET & MATTRESS 


Fifth 


Fourth 
Third 


Second in bog 


Ss COVERS FIRST IN BAG 
PLEASE DO NOT FOLD! ~% 











Leaflet distributed to customers and prospects explains details of the new service being offered by the Samoset Laundry. The reverse side, 
at right, carries a diagram showing the order in which pieces should be placed in the laundry bag 


... anew answer to an old complaint! 


Multiple - Stub Tickets Filled Out 
By Customer Cut Claims 75 Percent 


By JOHN J. DUNN 


ITH “Protective Service” the Samoset Laundry 
of Plainfield, New Jersey, has set out to an- 
swer the old complaint, “Laundries lose things.” 

During the past twelve months, management has found 
that the service has reduced claims by 75 percent. 
Moreover, in cases where losses do occur, the plant 
knows about it before the customer. Settlement pro- 
ceeding can be started by the routeman at the time 
he delivers the short bundle. 

The New Jersey plant, headed by O. T. Brown, pres- 
ident, John M. Brown, secretary, and David S. Brown, 
treasurer, installed the new service about a year ago 


with the help of Herman Leedgens, an industrial en- 
gineer. The arrangement necessary to install the system 
doesn’t appear too complicated on the surface, but 
actually a good deal of planning was required. The big 
problem was to align the stubs so that they could 
handle any combination of pieces submitted under the 
plant’s six services. 

Protective Service is not a true service in the way the 
term is usually applied in the laundry industry. That 
is, the service may be used on list work, all-finished 
or any other type of bundle offered. Under Protective 
Service the plant guarantees to settle all losses within 
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Old style washers cost too much TIME 
(your most expensive asset) in mixing up 
formula by hand, and numerous other 
manual operations required in washroom 
procedure. ROBOT saves your washman’s 
time by 3 to 6 extra loads per day. 
Automatically performs 44 out of the 50 
necessary manual operations. 


MONEY 


Old style washers cost too much money 
to operate, they are wasteful of supplies, 
expensive to maintain and use too much 
steam and water. ROBOT properly mixes 
supplies in the automatic pre-mixing tank 
with the proper gallonage of water. 


DIVISION OF 
THE WOLF COMPANY 


Robot Laundry Machinery Sales 
Division of The Wolf Company 
Chambersburg, Penna. 


Please send without charge or obligation 
full information on ROBOT Self-contained 
Automatic Washers. 
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Mot Responsible Fer Goods Left Over 30 Days. 

















At left is the front of a Samoset ticket showing the stubs used to 
identify the various parts of the bundle after damp assembly. Note on 
reverse side, at right, that laundry list is broken down so that pieces 
are itemized on the back of the proper stub. Spaces are provided for 
customer count and for the plant's notations 


two weeks. No extra charge is made, In order to qualify 
for the service, the customer is merely required to fill 
out the laundry list provided by the plant and bag her 
dirty pieces in a particular order. At present about 
85 percent of the firm’s route accounts are using Pro- 
tective Service. As might be expected, the drive-in 
drop trade is somewhat lower and runs to around 50 
percent. 


General Design 

The general design of the Samoset multiple-stub 
ticket is similar to that used in most pin-and-net plants. 
That is, it carries a series of perforated sections which 
identify various classifications of the bundle beyond 
damp assembly. 

The unusual feature of the ticket is the reverse side 
which is printed with a laundry list broken down so 
that the various pieces are printed on the back of the 
stub assigned for a particular finishing section. For 
example, napkins and doilies are placed on the back 
of the handkerchief stub since they will be finished on 
the handkerchief ironer. Space is provided at the left 
of each piece for the customer’s count. 

The classification and identification operator counts 


PROTECTIVE SERVICE PATRONS 


Our checkers find the following discrepancy when checking out your bundle 
Short............ in your bundle 
Over . in your bundle 


Kindly check these articles and fill out and return this stub, with our route man. 





Pin NO. .......ssessseee0eeeeee (am) (am not) short the above listed article 


Lot No. .. Description ........... 


Clsfr. .. Value .. 


The article over in bundle (is) (is not) mine. 
Address .... 


Route No. ...... 











When the plant's check shows that the customer's count is over or 
short, this follow-up form goes out with the bundle involved. Route- 
man attempts to straighten out the difficulty immediately 


the pieces and places a check in the column to the right 
of the list if the customer’s count is correct. Where she 
gets a different figure, she pencils her count in the space 
at the right and circles it. If a piece is segregated for 
special processing, a “T” is placed in the space to in- 
dicate a separate ticket has been prepared. 

Protective service customers are asked to bag their 
dirty laundry with the sheets at the bottom and the 
handkerchiefs and sox in a small paper bag at the top. 
When the marker dumps the bundle on the table, the 
large pieces are on top and the small pieces are sep- 
arated in the paper bag. (Besides aiding the counting, 
this device reduces the possibility of an unseen sock 
running color through a load of white work.) 


When Counts Don't Jibe 

When the customer count doesn’t jibe with the 
plant’s a call is placed to the housewife. If it is im- 
possible to reach her by phone, a penny post card is 
sent. The bundle, however, is processed through on the 
regular schedule without waiting for definite word from 
the customer. The quick follow-up on errors in the 
list is important, Most women have a pretty good idea 
what they include in the laundry; and if they are called 
a day or two after sending the bundle, they may admit 
to a copying error. A week later they will have for- 
gotten. 

The bundle list is rechecked, of course, at final as- 
sembly. Overages or shortages are routed to the short 
department. Here the operator can frequently straighten 
out the difficulties. In fact, about 50 percent of the bun- 
dles assigned to this department are okayed without 
any further procedures. Some of the errors are obvious. 
For example, a customer may have listed a small, pile- 
fabric hand towel on the flatwork list at the spot pro- 
vided for the linen-type towels which are passed through 
the ironer. The marker would record it on the fluff 
dry section. The overage at one spot would balance 
out a shortage at the other. 

If the short department is unable to fill a shortage 
or cannot correctly place an overage, a form is filled 
out with the pertinent information. (See illustration.) 
A carbon is retained by the plant and the original goes 
out with the bundle. Whenever possible, the routeman 
checks over these questionable bundles with the cus- 
tomers. If the housewife has suffered a loss, he brings 

(Continued on page 28) 
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Ui lders| Superbild 


You can’t lose when you mark these builders for your laundry. 
Whether you're washing fine fabrics or heavy-duty 

work clothes, you'll find that these quality products fit your 
requirements perfectly. Each one is made to fill a specific 
laundering need; each one has exactly the right pH. These soap 
builders are made by Solvay—world’s leading manufacturer 
of alkalies and associated products—for the laundry industry. 
Solvay Technical Service is available to offer suggestions 

and advice on your washing problems. . . see your 

Solvay distributor for details. 


ceeding lla Besse ool4 SOLVAY SALES DIVISION 
a scat ab te nid secaien . : ALLIED CHEMICAL & DYE CORPORATION 
alcium Chloride * Sod Bicarbonate Alkahe cals 

Specialty Cleansers * Sodium Nitrite r \ 40 Rector Street, New York 6, N. Y. 


. nm ) 7 ar t \ ~ c& 
Nytron ¢ A moniur (Bic art onate Oa ee ee See 
Para-dichlorobenzene * Ortho-dichloro 188) 1951 


5 Boston + Charlotte +« Chicago + Cincinnat) « Cleveland 
benzene*Monochiorobenzene*Methanol Detroit - Houston « New Orleans » New York + Philadelphia } 
Ammonium Chloride * Formaldehyde Pittsburgh + St, Louis + Syracuse * Reg. U. 8. Pat. of. 
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Advertisement 


HE A.I.L. plant is ideally suited to 

gravity loading of washers. After 
laundry is sorted and weighed on 
balcony above laundryroom, bundles 
down chutes leading to in- 
dividual washers (shown above). 
Each chute contains no more than 
washer capacity. For example, 


slide 


(Paid Advertisement) 
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Inside the 
A.|.L. Laundry 


Practical Methods and 
Modern Equipment Turn Out 
Large Volumes of Work 


12”x 54” Troy Electromanual 
Washer (in foreground) easily han- 
dles 225 pounds (dry weight) of 
heavily soiled work per load. When 
washer is ready for load, operaton 
merely unlocks chute by means of 
chute door release. Troy Electro- 
manual and Troy Electromatic 








Washers (shown in background) are 
all constructed of stainless steel. 
Photos courtesy American Institute 
of Laundering, Joliet, Illinois. 

All family work is washed in nets 
at A.L.L. Photo below shows wash- 
man unloading netted work from 
Troy “Slyde-Out” Washer. This is 


(Paid Advertisement) 
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accomplished quickly and conven- 
iently because popular “Slyde-Out” 
feature does away with lifting heavy 
wet loads from bottom of cylinder. 


Wherever possible, A.I.L. takes 
advantage of labor-saving techniques. 
Above, by means of electric hoist, 
the inner baskets of this 54” Troy 
Olympic Extractor travel on over- 
head tracks to a shake-out tumbler 
or to damp assembly, where contents 
are dumped automatically. Since 
this extractor holds 400 pounds dry 
weight (1200 pounds wet weight) per 
load, the bottom-dump feature is a 
welcome time and labor saver. 


A.I.L. has an ingenious method of 
handling towels and other tumbled 
pieces. Work is folded by operator 
right at the tumbler on a tray which 
is mounted on two rails and can be 
moved along from one tumbler to 
another. After folding, the work is 
carried away on a conveyor belt 
(upper right picture, foreground). 
These four Open-End Tumblers 
have a combined capacity of 160 
pounds (dry weight) per load. 


Picture at right center shows oper- 
ator positioning shirt sleeve on two- 
lay sleeve press. Shirt volume at 
A.LL. amounts to approximately 
9,000 shirts per week. Girls are paid 
a basic hourly wage rate, plus incen- 
tive earnings. 


About two-thirds of the volume at 
LLL. is either ironed or pressed. 
Family flatwork is processed on Troy 
8-roll ironer, using the ‘“‘shake-feed” 
system. Ventilating canopy on ironer 
draws off heat and steam, helping to 
maintain the comfortable working 
atmosphere for which A.I.L. is 
famous. The A.I.L. is truly an 
achievement in practical operation 
that permits la volumes of work 
to be handled speedily and systemati- 
cally from start to finish. 
(Paid Advertisement) (Paid Advertisement) 
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Girl in the short department 
attempts to straighten out 
bundles known to be in error 
for some reason or other. She 
fixes up about half of them 


(Continued from page 24) 
back the signed form and the two-week 
period begins. 

A new ticket and a paper bag for the sox and hanks are 
included with each Protective Service bundle delivered 
by a routeman or drive-in clerk. The ticket carries 
a rubber stamp impression, which is in the form of a 
circle with “Protective Service” around the outside and 
“No loss” in the middle. 

As shown in the accompanying illustration, the re- 
verse side of the office copy stub has a form originally 
designed for recording the designation of lost customers. 
This form is no longer used. In addition, the stub has a 
space for the customer to note any pieces valued at 
more than $25. The notation here is merely documen- 
tary evidence to be used for insurance purposes. 


settlement 


In the marking booth, operator 
checks the bundle account 
against that submitted by cus- 
tomer. Bagging the bundle in 
proper order greatly facilitates 
this job 
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Management at Samoset reports that their current 
loss claims are 75 percent below what they were before 
the new system was installed. Actually, when the service 
was first started, losses dropped 90 percent. But markers 
are human and when they get used to a new routine 
they tend to become less attentive. 

The Samoset procedure does not take the human 
element out of the laundry business. Consequently, it 
does not eliminate all mix-ups. What the system does 


do is allow the plant to reduce many claims and antici- 
pate most of the others. Management can start search 
and possible settlement proceeding before the customer 
realizes anything is wrong. Moreover, the system gives 
the firm something to advertise and the routemen 
something to talk about. They have a convincing come- 
back to the objection that “laundries lose things.” @ 
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New, Revolutionary 


Classifications in a flash 


NO LOAD IS TOO GREASY FOR DRUZOL! Secure we oe aaa teas, 


DRUZOL Céeane: 


Overalls 

Working Clothes 
Printers’ Ink Rags 
Butchers’ Aprons 
Wiping Cloths 
Painters’ Tarpaulins 
Kitchen Cloths 


... every dirty, greasy 
classification! 


DRUZOL is a new, revolutionary, heavy duty detergent with 
many unique properties! It will remove heavy oil or greasy- 
bound soil from any surface! DRUZOL is a highly concen- 
trated, super saturated soil remover and emulsifier that is 
soluble in water, kerosene, xylol or pine oil in all propor- 
tions! With DRUZOL, pine oil can be completely eliminated 
from washing formulas! DRUZOL works fast; it prevents re- 


deposition, makes possible shorter formulas, replaces soap 
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entirely in most cases! 


que aan Gun Gun ame aun Gu Gum aun cue eu ann ene eee 


DRUZOL is available for immediate delivery —price is moderate! 
For further information call your Drew Jobber today or write direct. 


CHEMICAL SPECIALTIES DIVISION DREW 


E. F. DREW & CO., Inc. PRODUCTS 


15 East 26th St., New York 10, N. Y. 
CHICAGO + PHILADELPHIA » BOSTON 
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Ruttenber Says... . 
eo © © e © © Edward M. Ruttenber 


SWEET and wonderful confusion 





The diseg buying things 


One Man’s Opinion 


WEET and wonderful confusion overcomes me when 

I compare my shirts with the shirts I see in store 
windows. When you cast a possessive eye at a shirt in 
a store window, it is perfectly laundered. You think it 
will always look that way, so you buy it. After the 
garment goes to the laundry once it looks like all the 
other shirts in the top drawer. Every time it happens 
you die a little, but you go right out and do it over 
again. Thus demonstrating that hope springs eternal in 
the human breast, that playing games with retailers is a 
fast and dangerous sport and that Barnum was at least 
half right. 

A shattered wreck of a shirt manufacturer told me the 
other day that the old operators who have long made 
this delightful charade possible are passing on, and that 
they are leaving no successors. The specialists capable 
of turning out perfect work in the laundry are now so 
few in number that they cannot be replaced unless 
coaxed away from one job and transplanted in another. 

Young men and women are not following and when 
the last perfect job has been checked out the scene will 
be utterly barren. This is really serious business if you 
happen to be in the dress shirt field. It is necessary to 
create an illusion of beauty to sell shirts and no ordinary 
laundry can do the work. 

The disease of buying things is very pleasant. It gets 
you nowhere, but its victims flee from thrift and live in 
a happy state. The craftsmen who have turned out those 
beauties we behold blooming behind plate glass, like 





Editor’s Note: Despite the best efforts of everyone concerned 
with a public relations program, the job is never finished. In 
this respect, the laundry industry is no different from any 
other industry. Building consumer confidence and good will 
for our industry requires ceaseless effort on the part of all of 
us—all the time. The following is reprinted from a recent 
column in Daily News Record by Edward M. Ruttenber. 
The publication is a daily business newspaper which reaches 
approximately 20,000 executives in the textile, domestics, 
men’s and boy’s wear industries—retailers, wholesalers and 
manufacturers. It clearly indicates that we still have a long, 
hard pull ahead. 











orchids in a conservatory, are largely responsible for 
keeping the shirt business alive. 

As long as there are two shirt customers to flatten their 
noses against store windows, one of them will buy 
because he needs a shirt and the other will run a tem- 
perature because the garment looks so very, very nice. 

Laundrymen I have met spend a great deal of time 
slipping cardboard into shirts and adjusting strips to 
keep the collars in exact shape. They also like to tie a 
forget-me-knot here and there displaying their names, 
addresses and ‘phone numbers. But they continue to 
believe that the customer is always wrong when he talks 
about hard and soft collars. If the client wants ‘em soft, 
he gets ‘em hard and vice versa. 

Eventually, the patron abandons the contest and goes 
along with the starchy character who calls for the wash. 
If you speak harshly to a laundryman, he merely adjusts 
his stabilizer, smiles genially, inquires after your health 
and drives off whistling. We love them for their faults. 
Or do we? 

@ 
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MODEL LAUNDERERS 
and CLEANERS 


ST. PAUL, MINNESOTA 





HUEBSCH 


Model Launderers and 
Cleaners, St. Paul, are 
among the nation’s 
leading laundries 


using Huebsch Tum- i 

blers. Shown here are 

eight of the 14 now ’ 
being operated. 


From coast to coast, more and more modern, pro- 
gressive laundries are depending on Huebsch Open-End Tumblers 
for faster, more economical drying. Look at the record! More than 
70,000 Huebsch Tumblers are now in use—and the figure is grow- 
ing every day. There are good reasons why Huebsch outsells all 
other tumblers combined. Check them yourself! 


compare HUEBSCH apvanTAGES...you, Too, wiLt cHoose HUEBSCH 


Faster Drying at Lower Cost 
Easier and Faster to Load and Unload 
Low Initial Cost, Low Maintenance Cost 
Low Steam-Electric Consumption 
FOUR SIZES: 36” x 18", 36” x 24", 36” x 30", 42” x 42” 


For complete details, see your Huebsch repre- 
sentative, or write, wire or phone us direct. 


INVENTOR AND WORLD'S LARGEST MANUFACTURER OF 


OPEN-END DRYING TUMBLERS 
Makers of the famous Huebsch Handkerchief lroner and Fluffer Pants Shaper 
Automatic Valves Feather Renovator Double Sleever Collar Shaper 


and lroner Garment Bagger Cabinet and Garment Dryers Washo- 


e rl Q ate fe rs ; meter Hosiery lroners Spring-Type Filter. 
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Khaprody tu Sellew 


oo you nice people read 
this in StarcHroom, the sun 
will be burning your boy Bellew, 
who hopes to be out somewhere 
fishing about that time. However, 
things are a leetle different at this 
writing. Just got blown out of Chi- 
cago by the worst snow that’s hit 
these parts in 15 years. 

To top it all off, I can’t even di- 
vulge the name of the plant where 
I got the most of this month’s gad- 
gets. Nothing to keep me from say- 
ing it’s one of Chicago’s finest 
plants, and probably the cleanest, 
big laundry I’ve ever had the priv- 
ilege of visiting in the whole middle 


west. © 


Express Rail Brake 

Here’s a solution for you fellows 
who slide drycleaning down an ex- 
press rail from the second floor. 


Ad {justment “g $ 











Most of you have trouble slowing 
the garments down, and I’ve seen a 
lot of attempts at a solution. From 
a little cleaning plant in Chicago 
comes this. 

A metal bar was welded to the 
express rail ceiling support. The 
bar was bent so that two short 
pieces of three-quarter-inch pipe 
could be welded to it, pointing di- 
rectly down at the express rail. 
Through these pieces of pipe, one- 
half-inch threaded rods were 
placed, with a ski-shaped piece of 
light weight metal welded to their 
ends. Coil springs between the ski- 
shaped strip of metal and the sec- 
tions of three-quarter-inch pipe kept 
the ski-shaped strip against the 
express rail. In order to vary the 
amount of pressure on the express 
rail, adjustment nuts were placed 
on the threaded rods where they 


Threaded /4 Rod Thru 
Pipe 


to¥ 
Hager? 


protrude out the top of the three- 
quarter-inch sections of pipe. By 
adjustment of the nuts the gar- 
ments can either be brought to a 
complete stop, or merely slowed 
down. 


Boxes for Purses 

In this particular laundry the 
feed-bar method of feeding flat- 
work is used, and to afford a place 
for the gals to put their purses and 


s Atop Fiatwork Feed-Bar Table Give 
Doc reraters Storage Space Tor Purses,obc 


4 ~ 





























other personal gear, the manage- 
ment has built a couple of box- 
like bins on top the frame. @ 


Feed-Bar Extension 

On this same set-up, using the 
feed-bar method of feeding flat- 
work, when the bars of flatwork are 
moved forward to the feeders it is 
no longer necessary for the girls to 





4 Closed 


HI nge 





®Bar-holder On 
Feed End 4 Double Cylinder 


lroner 





lift these heavy bars of work from 
the rack to the holder of the ironer. 
A hinged extension has been added 
to the front of the feed-rack so 
that the bars can be slid across to 





WHEN NOT TO BLEACH 


When discolorations and stains become a chronic com- 
plaint in the washroom, there is a natural and human 
tendency to try to overcome poor color by heavier bleach- 
ing. If the off-color is caused by an accumulation of iron 
in the fabrics, though, the effect of heavy bleaching is 
bound to be disappointing so far as stain removal is 
concerned, and its effect on fabric strength is likely to 
be disastrous. 


Iron, like most heavy metals, catalyzes (speeds up) the 
decomposition of hypochlorite bleach. That’s why we 
have to use crocks for bleach. Metal tanks would make 
bleach stock solutions exhaust so rapidly that we wouldn’t 
be able to keep bleach strength uniform for more than 
a few hours. 


IRON + BLEACH = TROUBLE 


Iron in fabrics catalyzes bleaching action in the same 
way. Clothes bearing extensive pin-hole damage often 
show a strong test for iron around the pin holes — 
evidence that the pin holes are really spots where tiny 
flecks of iron oxide had lodged in the fabric and catalyzed 
the bleach until it had eaten through the cloth. 


WHO KNOWS THE ANSWER? 


There is a time to bleach and a time to work out other 
methods of attaining good whiteness when off-color 
blemishes quality. When obscure technical problems 
(such as iron-contaminated water) complicate washing, 
you need good supplies, but you also need dependable, 
experienced “know-how” in the washroom. 


That’s the combination your Cowles Technical Man 
offers you. 
Good washing with ESCOLITE—established for over 
30 years as a safe and efficient colloidal detergent, 
and — 
Reliable ‘washroom know-how”’ — a lifetime of 
specialized training and experience backed up by 
years of intensive research in the field as well as in 
the laboratory. 


Your Cowles Technical Man is a/ways ready to help you. 
You can reach him by phoning your Cowles Dealer 
or by writing us. 





“Iron in Water” is completely discussed 
in Cowles Technical Tips — we'll be 
glad to send you a copy. 











COWLES CHEMICAL COMPANY 


7016 Euclid Avenue @ Cleveland 3, Ohio 
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Temperature doesn’t matter 

with Satinette. It flows freely 

at any degree above freezing. So 

cook it once . .. use until gone. No 

separation, no re-cooking, no 

waste. Satinette always penetrates 

thoroughly providing consistent body aa 
and a uniformly-smooth finish. 





THE KEEVER STARCH COMPANY, COLUMBUS 15, OHIO 


HALF CORN 
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the bar holder on the ironer. When 

not in use these hinged sections are 

raised up out of the way. @ 


Curved Bumpers 

Maybe I haven’t been looking, 
but here’s a good idea for saving 
wear and tear on doors—curved 
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metal bumpers on those heavy 
trucks you use inside the plant. 
The ones I saw were held in place 
by a heavy strap fastened to the 
underside of the truck. These bump- 
ers made easy work of going 
through swinging doors, especially 
since the doors were fitted with 
wide strips of curved metal to ab- 
sorb the shock of the trucks strik- 
ing them, At the same time the 
door bumpers protect the doors 
from scratches that ordinarily 
would have been made by the metal 
truck bumpers. @ 


Masking Tape Markers 

Roy Hatcher, well known trades- 
man, tells me this one. Several 
cleaners are using regular painter’s 
masking tape to indicate spots on 
go-backs. Also, where prespotting 
is the rule, the counter girls are 
using it to tell the spotter the nature 
of particular spots, since the tape 
can be written on, Said to be non- 
injurious to any type fabric, it’s 
easily removed and leaves no resi- 
due. Yet it seems to adhere tightly 
to any material until someone act- 














ually pulls it off. Many prefer it 
to pinned notes since it leaves no 
hole, and eliminates the danger of 
tearing. 

Like to know the 
someone who has tried it. 
good anyhow. @ 


reaction of 
Sounds 


Press Mover 
While on the subject of moving 
heavy pieces, here's a device that’s 


if Pipe: Handle 


15° Double Tongve 


About 2 Inches 2 
Clearance 


JOURNAL 35 


handy for moving presses. A long 
double tongue made of 1%-inch 
pipe welded to the underside of a 
two by three-foot plate of half- 
inch steel, with small wheels under 
it, can be shoved under any press 
if you have so much as two inches 
of clearance. The handle is raised 
only slightly higher than the bed 
of the truck so that it won’t inter- 
fere with any overhang encount- 
ered. @ 


Dollies for Skids 

This business of moving heavy 
equipment around quickly separates 
the men from the boys, so anything 
that will make the job easier is al- 
ways welcome, I know. Here’s a 


os 
made 
Dolly io” cnanned Iron 


Lae 
Ox! 


Bar Stock 


axle edad 
Ye Unders [ 


Solid Wheels 


plant that has made small dollies 
out of heavy metal wheels and short 
lengths of heavy ten-inch channel 
iron. These little dollies are just 
right for slipping under the skids 
of a crated piece of equipment, and 
greatly facilitate handling. Wide 
enough to fit under the heavy tim- 
bers, the sides prevent the skids 
from slipping out of place during 
the moving operation. @ 


Flap Fastener 

For handling tumble work via 
monorail trolleys you find zipper- 
bags, fancy ways of tying, and 
everything else. Here’s a canvas bag 
that uses a flap on the bottom. The 
flap sports an oval-shaped grom- 
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Small Wheels, Solid Bar 
Axle Welded to Underside 
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met, with one of those awning type 
fasteners on the side of the bag. To 
close the bottom end, the flap is 
pulled up so that the fastener will 
slip through the oval grommet, the 
fastener is turned at right angles 
to the opening, and that’s all there 
is to it. It’s simple, it’s fast, and it 
works. 

Two tabs at the top of the bag 
are fitted with round grommets so 
they can be held on a hook for the 
trip to the tumblers by way of the 
monorail. @ 


Awn ing “Ty pe Fastener_| 


Monorail Trolleys 
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Paper Cutter Improvement 

There are paper cutters and paper 
cutters, but once in a while you see 
an improvement over the conven- 
tional types. Here is one that is 
either homemade or awfully old. 
Seems to me the newer ones keep 
the cutter bar against the paper 
with spring tension. Anyhow, this 
one evidently had a hooded affair 
of light weight metal that served 
as the cutter, but it wasn’t heavy 
enough to hold the paper in posi- 
tion as it was being torn off. So, a 
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144, x %4-inch iron bar was fast- 
ened to its lower edge to give it 
weight to do the job. (Just thought 
some of you might still have one 
of these old timers, and could use 





oF _aaninirenaeenineentinsaesaeaetl 
| Light weight Paper Cutter : 
| 


, 


14x % Iron Bar Adds Needed Weght 


for Easier Cnty <i 











an idea like this to make it work 
better.) @ 


Chicken Ring Counters 

Saw a cleaner using colored plas- 
tie chicken rings to keep track of 
his finishers’ production, Each fin- 
isher had his own color chicken 
ring which he slipped over the 
hanger neck of each finished gar- 
ment that came off his press. When 
these garments hit the inspection 
point the inspector placed each ring 
in one of a number of boxes near at 
hand, each box holding rings of one 
color. These boxes, incidentally, 
were actually one long box with a 
lot of partitions in it, with the rings 
inserted through a slot in the front 
of each compartment. When the 
inspector left her post the lid was 
closed and locked, thus covering 
the slots to prevent any attempts 
to stuff the box for a long count. 
To determine production at the 
end of the day it was only necessary 
to count the colored rings. In faet, 
this method worked so well that it’s 
used to figure payroll in this 
plant. © 





LAUNDRY BUSINESS TRENDS 


New York 
Feb. 17—0.1% more than last year 
Feb. 24—2.7% more than last year 
Mar. 3—0.5% less than last year 
Mar. 10—2.7% more than last year 
Mar. 17—0.2% less than last year 


M.R. Weiser & Co., New York 


New Jersey 
Feb. 17—4.9% more than last year 
Feb. 24—4.2°% more than last year 
Mar. 3—4.1% more than last year 
Mar. 10—4.7% more than last year 


Mar. 17—2.0% more than last year 


M R. We iser & Co., Ne w York 


New England 
Feb. 17—-5.8% more than last year 
Feb. 24—-3.6% more than last year 
Mar. 3—4.4% more than last year 
Mar. 10—7.1% more than last year 
Mar. 17—5.6% more than last year 


Carruthers & Co., Inc., Boston 
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Adding NCW 


(5 AS TASC A CASY 
48 adding WAGE! & 


Just pour Instant Calgon (in dry form ready for 
use) right from the container into the wash- 
wheel! New Instant Calgon flows freely as 
water ... dissolves completely . . . goes to 
work instantly at full efficiency. 

Instant Calgon brings all the quality- 
advantages of Calgon in regular form to 
laundry and cleaning operations where direct 
use of Calgon is preferred. In both forms, 
Calgon eliminates washing film... conditions 
water to wash and rinse better . . . makes 
everything in the washing formula do a better, 
quality job. 











ats 
- 


ise CHGON THE FORM THAT'S BEST SUITED TO YOUR NEEDS! 


for quality laundering ... wet cleaning ... rug and upholstery shampooing! 


bns Calg" s epee Regular Form 


FOR PREPARING 
STOCK SOLUTIONS 


IN DRY FORM 
READY FOR USE 


* 

pase ye is the registered trade 
mark of Calgon, Inc., for its vitre- 
ous sodium phosphate products 


Instant Calgon is available in 25 lb. drums and in 100 Ib. 
bags. Calgon in regular form is available in 100 Ib. bags 
Order from your distributor or write to Calgon, Inc 


CALGON, INC., HAGAN BUILDING, PITTSBURGH 30, 
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SAVED! 6 minutes per round... 


Here isthe washman's actual 
route for 4 single suds bath on 4 
With a4 suds 

ds per day, 


is route 


With the tank soaP system then 
hman spent about 13 


round, carrying 
jution from 
tank to washe 5. Onas “Look, Mister Manage! 

he rolled uP a faster and easier W2Y to turn out 
work. good work.” “How?” asked the 
good wer vith Ozonites" nee, 
our service man- And he proceeded 
to prove it, according f° the sketch 


on the opposite page: 


When writi 
ing to adverti 
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WITH THIS SIMPLE CHANGE 


Here 
oa ime an 

on to advantage the “ 

penne saved on this trip! 

e 





Ozonite 

, d Water ashman 

With barrels vad r the energy: This 
ntly P ai ; $ 





1. Savings in time and manpower 
2. Uniform Quality work 


We can’t promise your plant an extra “~~ ae 
p ee 3. Minimum supervision 


round a day when you change to Ozonite, 
but we can promise you these three im- A month’s trial of Ozonite will confirm 


portant advantages: all of these advantages. There’s no better 
time than now to prove it to your own 
satisfaction. 


He UZOWN MAS way! 
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Front view of the Snow 
White plant showing its 


four-lane drive-in lot 
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Drive-in service. Texas style 


Operation Geared to Customers’ Wants 


Creates Problem —Too Much Volume! 


By LON FANALD 


HELBY FOX is a name you hear mentioned in 

Texas when you talk about the laundry business. 

Shelby got started in 1935, and built up a huge 
laundry and drycleaning operation in San Antonio. 
Then his health broke down and he had to sell out. 
Changing his diet, plus a few pills, solved the health 
problem, and for a year and a half now he has been 
back in the laundry business with his Snow White 
Laundry & Cleaners, Inc., at 2221 Broadway, San 
Antonio. This time the operation is strietly cash-and- 
carry, and he is going to have to double the size of his 
plant before another year to handle the business if he 
ean obtain the materials. 

How does he do it? He does it by applying a set of 
rules for drive-in service which were made up with the 
laundry customer’s measuring stick. He gives the cus- 
tomer a made-to-order (the customer’s order) packaged 
drive-in service that is so fast that it is breath-taking, 
so convenient that even the laziest customers approve 
of it, and so crammed with showmanship that you can 
almost hear the band in the big top. 


The Drive-in Lot 

Snow White’s building front sets back from the side- 
walk 32 feet. There is a 165-foot front for driving in 
and off the lot. Lane lines have worn off and new lines 
are being painted, giving four wide lanes in a semi- 
circle in and off the lot. A side parking lot provides 
parking for the customers who want to leave their cars 
and come in to the plant office. This avoids clogging lanes. 


Curb Service Personnel 

Fox would prefer to use 17 to 22-year-old boys for 
curb service. With the war threat he decided on older 
men, 55 to 65 and even 70. Today he is using only older 
men. While young men were available when he started 
a year and a half ago, the picture was none too bright 
and he wanted men who could stay with the work if 
the manpower situation gets tight. 

“The younger fellows,” Fox says, “have more pep, do 


a little better job of remembering and, I think, on the 
whole please the average drive-in patron better. But 
on the other side, the older men lend dignity to the 
work, and possibly what they lack in pep they make up 
in judgment. And men in this age bracket should be al- 
ways available.” 

Men assigned to curb service are called office clerks. 
They are constantly trained in selling and the job is 
sold to them as one of being a top salesman. 

There are three men assigned to the curb service all 
day and the number is doubled during the morning and 
evening rush hours. 

Shelby Fox works on the lot with his salesmen every 
day. He says he has plenty of time to do this because 
there is no route supervision to worry about and no 
bookkeeping-account collecting (it is all cash-and-carry 
at Snow White). 

By being on the lot, Owner Fox sets the example and 
pace for his staff of salesmen. He can correct errors by 
example without resorting to criticisms. And he can keep 
a close tab on customer’s reaction to the drive-in service. 

Girls to handle curb service are definitely out, accord- 
ing to Fox. He says: “No man likes to drive up and give 
a heavy laundry bundle to a girl to carry in. He will 
carry it in himself a couple of times and then change 
laundries. Check it yourself: How do you like to drive 
up to a filling station where the attendant is a woman? 
Don’t you feel that you should get out and check the 
oil and see about the water? I always do and I don’t 
go back where a gal waits on you. The same at a self- 
service market. I don’t like to carry a big load of 
groceries and supplies to the car, but I'll do it before 
L'll let a girl help me. If there is a man on hand to help, 
that’s fine—and I go back there.” 


Some of the Rules 
All of the drive-in rules which Shelby Fox has de- 
veloped have been worked out with this same type of 
reasoning. 
1. Courtesy. The customer must be treated with just 
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Smooth as a Mirror 


... flatwork done with 


KARAGAMI WAX 











Any way you look at it, you'll save money 
and win friends with Karagami Wax. 
Karagami keeps wrinkles out of your flat- 
work . . . keeps customers happy and 
satisfied. 


Sheets and spreads just won't gather, 
wrinkle, or pick up when you use Karagami 
on your ironer. Flatwork slides through 
easily, comes out spick and span and 
ready for folding. 


Karagami Wax helps you do more work 
with fewer reruns. No chance of scorching 
tape or cover. And Karagami is as easy to 
use as it is efficient. The handy sifter 
can eliminates the mess and spillage 
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usually associated with oily, more costly 
substitutes. 

Ask your jobber for powdered Karagami 
Wax, in | lb. sifter cans or in bulk lots. Also 
available in cake form. 


Concord Chemical Co. 
Moorestown, N. J. 


We want to try it. So please send us a 
FREE 1 Ib. sample can of Karagami Wax. 





NAME 
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CONCORD CHEMICAL COMPARY 


C MOORESTOWN, NEW JERSEY, Moorestown 9-1150 
CRESYLIC ACID - JAPAN AND CARNAUBA WAX REPLACEMENTS 


CANDELILLA WAX - REFINED TALL OIL 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 








42 THE STARCHROOM 
the right amount of genuine courtesy. It must not be 
overdone, for then it appears insincere. When the curb 
salesman learns his customer, then he can bend this rule 
to suit that particular person. 

2. Dependability: Work must never be promised and 
then not delivered on time. The men on the lot know 
when work can be ready. The whole plant operates on 
schedule. 

“One trip back to our plant,” Fox says, “to get some 
work that was promised and then not ready when the 
customer called is the first step in handing one of your 
steady customers over to your competitor.” 

3. Speed of Service: Fox wants his salesmen at the 
car before the wheels stop rolling. By a stop watch 
check it takes on an average of five seconds for a cus- 
tomer to drive onto the lot from the sidewalk line, hand 
over a bundle and start the car on its way out. 

No receipt or ticket is given. 

By the same check it requires between two and three 
minutes to make delivery of a bundle. It takes twice 
this long when the customer parks and goes in after the 
bundle, and there is the added confusion at the office. 

4. A packaged lot service: Provide mobile rack bag 
holders of a distinctive color which can be moved onto 
the lot during rush hours. (Snow White’s are orange, 
dyed at the plant.) The bag hangs open on the rack. 
The salesman takes the customer’s bundle, drops it in 
the bag, pulls the string, and takes it through the door 
before the customer leaves so that the owner can watch 
his own things go through the plant door in a sealed 
bag which contains no other clothing. 

Small nets of the same color are used for small bun- 
dles and for drycleaning. 

Although this greatly cuts down the chance for loss, 
the big advantage is in the psychological effect on the 
customers. They like it, Fox says. 

5. A customer reminder: At Snow White everything 
found in garments is sealed in an envelope and returned 
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to the customer with the work. There is a symbol placed 
on the ticket of each order telling the salesman that 
there is a “return envelope” inside. The salesman then 
mentions this fact to the customer when he hands him 
the bundle or drycleaning bag. 

“This is the cheapest advertising in the world,” Fox 
says. “We have one man at our plant who does nothing 
except go through pockets. I mean pockets of garments 
customers have left, you understand, This man must be 
one in whom the management has complete confidence. 
He must work closely with the management. There are 
times when this sort of a rule requires personal handling. 
These cases all come to me and I handle them myself 
—but everything goes back to the customer. 

“We find that they appreciate this. Often we have 
been told that the return of a pocket memo on a piece 
of scratch paper saved a trip out of town or a long- 
distance phone call. A great many little things found 
in pockets, ordinarily thrown away, often have great 
value to the owner. 

“Money and other valuables returned are our very 
best endorsements. We are developing a reputation for 
this service. We hear every now and then that a cus- 
tomer has said: ‘Your money is as safe at Snow White 
as in the bank.’ Believe me that is music to our ears.” 

In summing up the formula for a big drive-in volume, 
Fox says you start with the basic ingredients: a good 
location, plenty of drive-in space, a good looking front, 
and a plant that can turn out good work. 

You put these in the bottom of the glass, mix in de- 
pendability, courteous male curb service, stir with a lot 
of speed, add a dash of salesmanship and a little psy- 
chology, and what do you have? 

“T’ll tell you,” Shelby Fox says. “If you stick with it 
you will have all the cash-and-carry drive-in business 
you want. And you won’t have any of the stomach ul- 
cers that plague stock brokers and laundrymen with 
routes.” @ 


“Corporation” Keeps Leads Coming 


[' a family laundry operator gets himself a customer 
and gives her the service she wants at a price she is 
willing to pay, chances are he’ll have her for quite some 
time. If a diaper operator does the same thing, what 
happens? In 18 months or less his customer becomes 
housebroken, the account is cancelled, and he has to 
begin all over again. 

A fresh supply of leads, therefore, is particularly im- 
portant in the diaper service business. The difficulty 
does not arise in the method of obtaining leads—there 
are plenty of established techniques for accomplishing 
that—but in keeping the sales force lead-conscious. 

Herbert Diamond, operator of the Humpty Dumpty 
Diaper Service, Philadelphia, has developed a method 
of insuring his lead supply which works very well for 
him, and which should work equally as well in a com- 
mercial laundry. 

His is an eight-route operation with a once-a-week 
delivery. Although he has four solicitors who track 
down leads which come in from hospitals, obstetricians, 
ete., his routemen are the best source of “blue chip” 
leads—the ones from satisfied customers. A lead in the 
form of a direct referral is almost like money in the 
bank. 


About three years ago Mr. Diamond hit upon the 
idea of establishing the “Humpty Dumpty Driver Cor- 
poration.” Each routeman is made a stockholder. For 
each lead (or new customer) the driver earns one share 
of stock valued at $1.00. This stock is redeemable in 
blocks of 25 shares. It has become customary at Humpty 
Dumpty for the routemen to cash in their blocks of 
stock at Christmas or vacation time. 

A large and conspicuously placed bulletin board set 
up within the plant lists the names of the routeman 
stockholders and their respective holdings, which is 
where the competitive angle enters. Every man knows 
how he is doing in relation to the others, and he is apt 
to be reminded of his status by the plant’s inside help 
whenever he starts to slip. 

The system has three big advantages: (1) It is con- 
tinuous—the incentive is always there. (2) The cus- 
tomer handles the delicate discussion inherent in the 
subject. of pregnancy, and (3) it doesn’t cost much. 
Customers obtained through solicitors and advertising 
cost anywhere from four to eight dollars each. Humpty 
Dumpty, with plenty of justification, feels that it can’t 
go very far wrong in buying topnotch leads for a buck! 

—Phil Greene @ 
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BEACH SOAP COMPANY 


Lawrence, Mass. 
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Meeting attracts 500 


By WILLIAM R. PALMER 


friends attended the 44th annual convention of 
the North Carolina Association of Launderers 
and Cleaners, held in Charlotte on February 21-22. 
They were saturated with information from talks on 
every phase of plant operation, industry progress and 
national polities. 

The highlight of the convention was the broadeast 
from the meeting room over four radio stations of an 
oration by Hon. Clyde R. Hoey, senior senator from 
North Carolina. In a political vein also was the address 


N 


ARLY 500 launderers, drycleaners, and their 


by Hon. Thad Etre, state secretary of North Carolina. 

The politico-economic scene was discussed by Harold 
K. Howe, manager of the AIL Washington office, who 
outlined the favorable position of the service industries 
in the current capital mixup. Ben Douglas of Charlotte, 
recently appointed regional OPS administrator in that 
area, surveyed the controls picture for his laundryowner 
and drycleaner listeners. 

“The Outlook for the Cleaning Industry” was the 
theme of T. E. Milholland, NICD president. Whatever 
he skipped was covered by W. R. Palmer, editor of 
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Dr. Keeney places halo of innocence over head of ‘“‘typical student” 


National Cleaner & Dyer, in discussing “Trends in the 
Industry.” 

Sales promotion was covered directly by C. B. Kas- 
son, R. R. Street & Co., Inc., who described good tech- 
nique in “selling at the doorstep level.” Indirectly it was 
touched on by Dr. Pauline E. Keeney, textile professor 
at the Woman’s College in Greensboro, who described 
the ignorance of college students about drycleaning as 
revealed in a survey conducted among the home eco- 
nomics students. 

The entire management program of a small combined 
plant was sketched by R. L. (Bill) Ayers, Jr., abetted 
by Mrs. Ayers, Mr. Kasson and Mr. Palmer, in a skit 
that included “auditions” of two personable radio sing- 
ers. They were well received. 

The results of research on color loss from acetates in 
the presence of moisture were described with color slides 
by Dr. J. C. Alexander, chief chemist of NICD. North 
Carolina’s group insurance plan was described by J. 8. 
Vincent of the Pilot Life Insurance Company, and 0. F. 
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North Carolina officers and directors, left to right: J. R. Harris, director; 
A. M. McKnight, vice-president; Emil Hilker, president; H. W. O'Shea, 
treasurer; N. W. Miller, retiring director 


Griffith, Jr., of the N. C. Industrial Commission, enum- 
erated the “fundamentals of accident prevention.’ The 
latter announced the winners of the statewide safety 
contest to be, in their separate classes: Blue Star Clean- 
ers, Williamston; Southern Dry Cleaners, Durham; Or- 
mond’s, Inc., Fayetteville, and Ideal Laundry and Dry- 
cleaners, Wilmington. 

It was a musical convention, what with the two audi- 
tions, group singing before each session inspired by 
Henry Benoit, warbling in the rooms, excellent rendi- 
tions of the “Lord’s Prayer” and “Holy City” to break 
the string of speeches, and finally a concert by the Char- 
lotte Boy’s Choir of nationwide fame. 

Continuing as president for another year is Emil F. 
Hilker, accompanied by H. W. O’Shea, treasurer; Har- 
old O’Neal, sergeant-at-arms, and George B. Webster, 
executive secretary. Three new vice-presidents were 
chosen: Jack R. Bennett, Jr., R. E. Kizer and A. M. 
McKnight. 

New directors are Ed Sheets, Fred Greer, Frank Mc- 
Caskil, William Livesay, P. O. Higginbotham, George 
Whittle and R. G. Harrison. Holdover directors are 
A. E. Bishop, E. 8. Capps, Dewey Williams, G. W. How- 
ard, O. W. Hooker, P. K. Ewell, H. M. Taylor, J. R. 
Harris, R. L. Forrester, J. S. Irvin, J. M. Kingsland, E. 
W. Pearce, Bretney Smith, C. W. Grimes, Cecil Bishop, 
T. H. Walls, and A.8. Jones, Jr. @ 


Reeord Crowd at Atlanta 


By WILLIAM S. CROMPTON 


VER 500 plantowners and 100 allied tradesmen 
turned out for the annual convention of the 


Georgia Launderers & Cleaners Association at 
the Biltmore Hotel, Atlanta, on March 28th and 29th. 
The record crowd, attracted by a topnotch program 
of speakers, evidences the fact that Georgia plantown- 
ers are realizing more and more the benefits to be de- 
rived from joining their state association. 

The convention was called to order on Wednesday 
morning by President Preston Bunn of Griffin. Follow- 
ing a brief invocation by R. M. Vandegriff, Atlanta, the 
delegates honored their traditional custom of group 
singing led by (who else?) Henry Benoit. When the 
rafters stopped ringing, the audience was startled by a 
dramatic balloon barrage which descended from the 
ceiling. Some of the ballons contained dollar bills—an 
effective way of impressing on members that money 
can be made by getting seated promptly at the opening 
session. 

The Honorable Herman E. Talmadge, Governor of 
the State of Georgia, delivered the keynote address. 
The Governor was followed by Louis L. Richardson, 


Filtrol Corp., who spoke on “Dry Cleaning Solvent, 
Filtration and Testing.” The talk was illustrated by a 
miniature solvent filtration system containing over 
$1,000 worth of glass tubing and fittings. A Young Men’s 
Conference, under the leadership of Joe May of Atlanta, 
attracted all delegates under 40 during the luncheon 
hour. 

The afternoon session was presided over by Sam A. 
Wix of Atlanta. Albert Johnson, secretary-treasurer of 
the American Institute of Laundering, spoke on “Laun- 
dry Management in These Changing Times”; H. S. 


At cocktail party, |. to r.: Albert and Mrs. Bunn, Mrs. Prather, Henry 
Benoit, Mrs. Marvin Bass, Frank Prather, Mrs. Dave Whitman 
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The boss wanted proof that 
Swift Soaps are best for low temperature washing! 


There’s an easier way! Clear whites and brilliant 
colors tell the story immediately when you use 
Swift Soaps. 

Whatever your need—low temperature wash- 
ing, for a break, for heavy soil, you can always 
find the right soap for the job in Swift's complete 
line. And remember, it pays to use the right 


Call SWW \ i Bite 


for soaps 


soap—a Swift soap—and plenty of it! 

To develop even better products for your pur- 
pose, Swift’s Laundry Research Division is work- 
ing daily on soap and laundry problems. This 
means that Swift Soap products always have the 
quality and effectiveness to help you get better 


results in your laundry. 


Listed below are some of Swift's fine soaps. You can order any one 
of them from Swift's distribution points coast to coast, 


White Ribbon Chips & Powder 
Guaranteed Laundry Powder 
Formula S$ Powder 

Break-O Powder 

Wool Soap Flakes & Powder 
Glory Chips 
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Needham of Procter & Gamble addressed the delegates 
on “Will Lightning Strike Twice and William Mer- 
cer, manager of the AIL sales and advertising depart- 
ment talked on “Fluff Dry Sales Campaigns.” 

A “get acquainted” cocktail hour followed by a ban- 
quet, floor show, and dinner dance provided the eve- 
ning’s entertainment at the close of the first day. 

With Vice-President Sydney Garrison of Moultrie 
calling the second day’s session to order, the program 
continued with talks by James R. Wilson of J. R. Wil- 
son & Co., Atlanta, and Noel Cooperider, Butler Manu- 
facturing Company. Mr. Cooperider’s subject was “What 
Makes Clothes Come Clean,” a talk utilizing a new 
slide projection technique. The afternoon session, with 


Joe May of Atlanta presiding, included an insurance 
address by B. F. Baumann, manager of the insurances 
department of the AIL, and a drycleaning clinie put on 


by C. B. Truxal, John Ireland, and Charles Weaver, 
all staff instructors at the NICD. This elinic was the 
highlight of the business session and drew many ques- 
tions from the audience. 

The convention closed with the election of officers 
and directors, at which a vote of confidence was ex- 
tended to the 1950 officers by re-electing them for 1951. 
They are: president, Preston Bunn, Griffin; vice-presi- 
dent, Sydney Garrison, Moultrie; and executive secre- 
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left to right: President Preston Bunn, Executive Secretary Eileen Mc- 
Dargh, and Vice-President Sydney Garrison 


tary, Eileen MeDargh, Atlanta. Directors are: Mrs. R. 
A. Hill, Macon; J. L. Reeves, Griffin; Arthur Solomon, 
Jr., Savannah; D. R. Tanner, Douglas; Charles Griffith, 
Athens; Ellis Whitehead, Dalton; Ted Crouch, Albany; 
J. L. Craft, Newman; Jesse Rogers, Thomaston; George 
Wade, Columbus; Lee Blum, Augusta; Herbert Bell, 
Gainesville; Frank Meaders, Covington; H. H. Chand- 

or, Atlanta; S. A. Wix, Atlanta; C. E. Morgan, Decatur; 
R. M. Vandegriff, Atlanta; and Curtis Barrett, Cedar- 
town. @ 
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Here’s the trend in the Modern Washroom 


STAINLESS STEEL 


Equipment! 








WRITE FOR YOUR COPY 
OF THIS NEW BOOKLET 


"ALLEGHENY 


METAL 
in the 


LAUNDRY 
INDUSTRY” 


24 fact-filled pages of in- 
formation and pictures 
for you on the advantages 
of stainless steel in laun- 
dry equipment—/ree on 
request. 


SEND FOR IT TODAY 
ADDRESS DEPT. L-15 











soeltS 


The big consideration in any equip- 
ment purchase is how to get the most 
for your money—and in the laundry 
field today, that means equipment 
made of Allegheny Metal, the pioneer 
stainless steel. 

In the very first place, stainless steel 
laundry equipment—like the washers 
illustrated above—bring you the great 
advantage of the latest and most 
modern design. They’re trim, com- 
pact, and highly efficient . . . fine to 
operate, as well as fine-looking. 

And in the second place, no other 
metal is as perfectly suited to laundry 
requirements as stainless steel. No 
other metal combines corrosion-re- 
Sistance, great strength and hard-sur- 
faced, long-wearing qualities to the 
same degree. @ Buy stainless steel 
equipment—i#t pays! 


LLEGHENY 
UDLUM 


STEEL CORPORATION 
Pittsburgh, Pa. 


Ndiinit Leading Frdace 
Va Stills Steel 
i LU [oid 


wed 3314 


ALLEGHENY METAL is stocked by all 


Joseph T. Ryerson & Son, Inc. warehouses 
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Laundry News Notes 


KALAMAZOO, MICH.—Members of 
the SMAILM held their March meeting 
at the Kalamazoo State Hospital on March 
8. The main speaker of the evening was 
Mr. Monroe, a representative of the Hu- 
ron Milling Company. The hospital laun- 
dry was in operation all evening for the 
benefit of the 48 members present. 


ILL.—Oscar Evans, a 
years in the Domestic 


KANKAKEE, 
veteran of 41 


Laundry washroom, has retired. Em- 
ployees of the company attended a tes- 
timonial dinner in his honor held at the 
Hotel Kankakee. 


PEORIA, ILL.—The Peoria Clean 
Towel Service was destroyed by fire on 
March 20. 


CHICAGO, ILL.—When the Rogers 
Park Library burned on January 30, 
temporary headquarters were set up at 
the Great Northern Laundry Company. 


LAFAYETTE, IND.—The St. Joseph 
College laundry has been leased by Don 
Tonner, Ralph Donnelly, Jr., and George 
Tonner, proprietors of the Peerless Clean- 
ers of Rensselaer. 


MILWAUKEE, WISC.—Damage esti- 
mated at $3,000 resulted from a fire at 
the Campbell Laundry & Dry Cleaners. 
The main plant was not affected by the 
blaze, and operation was not halted. 


LA GRANGE, ILL.—The new plant 
of the Best Way Laundry Service, Inc., 
is being rushed for spring completion. 
The new building, reported to cost 
$205,000, will contain equipment valued 
at more than $100,000. It will replace 
the firm’s present structure at 1 N. La- 
Grange Road. Henry Smith, Jr., is presi- 
dent of the company. 

It was also announced that Best Way 
contributed $5,000 to the new Com- 
munity Memorial General Hospital. 


ELLISVILLE, ILL. — Third, fourth, 
fifth, and sixth grade pupils of the Spoon 
River Valley schools recently toured the 
Nu-Way Laundry in Havana. 


TERRE HAUTE, IND. — Officials of 
the Temple Laundry and Dry Cleaners 
have announced the opening of a new 
cash-and-carry office at the company’s 
plant at Third and Chestnut Streets. 


EAU CLAIRE, WISC.—William 
George and Edward Klish have taken 
over the Eau Claire Wet Wash from 
Harold Bartlett. The new owners have 
installed $40,000 worth of new equip- 
ment, and have changed the name of the 
firm to the Eau Claire Laundry, Inc. 


FREEPORT, ILL.—The Modern Laun- 
dry has moved its operation into a build- 
ing at East Stephenson Street and Adams 
Avenue. Larger quarters will enable them 
to install a drycleaning department. 


OWENS SOUND, ONT.—Roy Holmes 
has purchased the former City Laundry 
and plans to completely renovate and re- 
equip the plant. 


ATHENS, OHIO.—Arrangements have 
been completed for the expansion of the 
Robinson Laundry and Dry Cleaning 
Services. 


GREENCASTLE, IND.—John Webb, 
a part owner in the Home Laundry and 
Cleaners, has sold his interest in the 
plant to Richard Sandy, original owner. 


KIRKWOOD, MO.—The Kirkwood 
Drive-In Laundry recently opened for 
business. Earl Rigdon is manager. 


CAMPBELL RIVER, ONT.—Mrs. 
Grace Robinson has opened her Rainbow 
Laundry. 


VINCENNES, IND.—Harry Shane- 
berger has purchased the Koh-I-Noor 
laundry from Lawrence Eschbach. Mr. 
Eschbach has retired after having oper- 
ated the plant for 45 years. 


SOUTH BEND, IND.—Robert Swade- 
ner has been appointed director of sales 
for the White Swan Laundry and Clean- 
ing Company, Inc. Mr. Swadener re- 
cently completed a training course at the 
AIL School of Laundry Management. 


EXCELSIOR SPRINGS, MO.—The 
Excelsior Springs Laundry and Dry 
Cleaners has opened a downtown office 
at 411 Thompson Avenue. 


BELDING, MICH. — Vogue Cleaners 
has purchased the equipment of the Fen- 
ner Laundry in Greenville, and will open 
a laundry here. The laundry will be 
operated by Mr. and Mrs. Floyd Nelson. 


CORNWALL, ONT.—Charles H. Hope 
has purchased controlling interest in 
Martin’s Sanitary Laundry. 


SIKESTON, MO. — New individual 
washing equipment has been installed 
at Pitman’s Laundry and Cleaners. 


TOPEKA, KANS.—Ripley’s, Inc., cele- 
brated its 70th anniversary last February. 
The plant was founded by Frank Rip- 
ley’s father and grandfather. 


CARLSBAD, N. M.—The Hopkins 
Diaper Service, formerly the Carlsbad 
Linen Service, now houses its plant in a 
newly purchased Air Base building. 


CHEYENNE, OKLA.—The Thornton 
Laundry was recently damaged by fire. 


HOUSTON, TEXAS — New flatwork 
ironing equipment has been installed at 
the Ineeda Laundry. 

(Continued on page 52) 
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‘i Chemicals you live by 


METASILICATE 
N OW. ee 


SUPERSILICATE 


ORTHOSILICATE 


TRY DIAMOND METALATE 


RTHOSILIC 


THE ONLY ORTHOSILICATE THAT... 


ALKALATE* 
ORTHOLATE 


is in FLAKED form 
HYDROBREAK* 


is DUSTLESS—no sneezing 
HYDROLATE 


is SAFE and easy to handle 


dissolves READILY in hot or cold water PARALATE* 


dissolves FASTER than other orthosilicates PARALATE-S* 


dissolves COMPLETELY without waste SOURS 
SAFETY-LINEN* 


DIAMOND flaked orthosilicate is easy to handle. Your employees ECONO* 
will appreciate it. Orthosilicate, properly applied, is the ideal deter- 
gent for high quality results in washrooms where excess bicarbonate SEPTO* 
in the water supply is a problem. 

DOUBLE-DUTY* 
BUT MAKE A NOTE OF THIS—try DiaMonD ortho- = CARBO* 
silicate for a month and keep track of how much z. 
less you need when you use DiAMonp. It’s made by ” NEOTONE 
an exclusive formula. Because it dissolves faster 
than any other, it goes to work immediately, saving BLUES 
time and supplies. None goes down the drain. ' LIQUID — R 


CALL A DIAMOND Office or Laundry distributor LIQUID BLUE G 
today for details and demonstration. Or call the (GREEN) 
nearest DIAMOND sales office. *R 


PN 
DIAMOND 





DIAMOND LAUNDRY DETERGENTS « SOURS « BLUES 


DIAMOND ALKALI COMPANY...CLEVELAND 14, OHIO CHEMICALS 
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(Continued from page bv) 
ODESSA, TEXAS.—E. C. Bunch ‘has 
been appointed receiver for the Zenith 
Laundry Company which operates in 
Odessa and Monahans. Suit against the 
company has been brought by the RFC 
in order to recover a $154,000 loan 

guaranteed by the concer in July. 


FALLON, NEV.—The Fallon Steam 
Laundry has been sold to Mr. and Mrs. 
George Matsui and Mr. and Mrs. Umeo 
Hamada, who purchased the business 
from S. Watanabe, who has operated the 
plant for the past seven years. 


GRANITE, OKLA. — Management of 
the Granite Laundry has been placed in 
the hands of Mr. and Mrs. John Stovall. 
Wayne Davis, who has operated the 
plant for the past several years, has en- 
listed in the U. S. Navy. 


MANGUM, OKLA.—The Elledge 
Laundry, which was recently damaged 
by fire, is now back in operation. Much 
of the plant’s equipment has been re- 
placed. 


HOUSTON, TEXAS—Members of the 
Houston Launderers and Cleaners Ex- 
change recently heard an address by 
Charles A. Burton, president of the Texas 
Laundry and Cleaning Association. Mr. 
Burton brought the Houston operators up 
to date on the controls and shortages 
situation. 


FRESNO, CAL.—Articles of incorpora- 
tion have been filed for Sudden Service, 
Inc., a laundry and cleaning business. 
$75,000 worth of stock at $10 a share is 
being offered. Directors listed are Charles 
S. McBrien, Hazel M. McBrien, and 
Charles S$, McBrien, Jr. 


LAS ANIMAS, COLO.—New washing 
equipment has been installed at the Las 
Animas Laundry and Dry Cleaners. New 
finishing equipment is on order. The firm 
is operated by H. M. Curry and his son, 
Glenn. 


SANTA ROSA, CAL.—Frank Blackwell 
has purchased the interest of Elof Lund- 
gren in the Santa Rosa Laundry and 
Cleaners. Mr. Blackwell is now sole 
owner of the business. 


OSWEGO, KANS.—New tumbling and 
extracting equipment has been installed 
at the Oswego Steam Laundry. 


NACOGDOCHES, TEXAS—The Ban- 
ita Laundry has been purchased by Fred 
B. Davis and W. T. MeKewen. 


GARLAND, TEXAS —Hollon Allard, 
general manager of the Garland Laundry 
and Cleaners, has announced the pur- 
chase of Rice Cleaners from Mr. and 
Mrs. Dan Rice. The new addition will 
be used both as a cleaning plant and 
cash-and-carry branch of the main Gar- 
land plant. Mark Montgomery is in 
charge of the branch. 
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CASPAR, WYO.—The Mountain States 
Industrial Laundry is adding new auto- 
matic washing equipment. 


BROOKINGS, ORE.—Mr. and Mrs. 
Lee March have purchased the Brook- 
ings Laundry from Mrs. Hudson and 
Mrs. Erickson. 


JUNEAU, ALASKA—The Alaska Laun- 
dry, Inc., has purchased the Snow White 
Laundry equipment and good will from 
Milton Daniel, it was recently disclosed 
by J. S .MacKinnon, Jr., co-owner and 
manager of the Alaska Laundry. The 
Alaska Laundry is said to be one of the 
most modern and efficient plants on the 
Coast. 


HILLSBORO, ORE.—The Home Laun- 
dry has added new washing equipment. 


MIAMI BEACH, FLA.—Harry Glass- 
man, a routeman of the Vogue Laundry, 
won one of Miami Beach’s $25 courtesy 
awards for the month of January. 


SHELBYVILLE, KY.—The Shelby- 
ville Laundry is planning to build a new 
plant on Tenth Street. 


GOLDSBORO, N. C.—A new business, 
the Fast Service Laundry, Inc., opened 
its doors recently. The plant was built 
at a cost of $50,000. 


PERRY, GA. — The Flowers Laundry 
and Dry Cleaners has been purchased by 
Frank Weeks, who has renamed the 
business Frank’s Laundry and Dry 
Cleaners. 


MIAMI, FLA.—An emergency ordi- 
nance which added $250 to the license 
fees of laundry and drycleaning whole- 
sales in addition to a regular fee of 
$73.80 has not been upheld by the 
Florida Supreme Court, and the plants 
which paid the extra fee will probably 
get their money back. The ruling stated 
that the city has no right to raise taxes 
after the start of its fiscal year. 


HAZLEHURST, MISS.—A recent fire 
destroyed the laundry and cleaning plant 
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of R. M. Harris. Loss was estimated at 
$40,600. 


OKOLONA, MISS.—The Okolona 
Steam Laundry has been purchased by 
M. E. Welford and Tom O. Brooks. They 
purchased the plant from Mr. and Mrs. 
Walter King. Mrs. Brooks will manage 
the business. 


ELKTON, VA.—The Elkton Laundry 
has expanded its operation by taking over 
a storeroom adjoining the plant. 


CLERMONT, FLA.—Mrs. Florence 
Dowd has taken over active management 
of her laundry. 


BELMONT, MASS. —The Superior 
Laundry Co. got itself some nice pub- 
licity in the local press by an offer di- 
rected to clubs and organizations in the 
neighborhood. The plant, which wants 
to publicize its recently acquired unit 
washing system, pays 50 cents to the 
club treasury for each and every one of 
its members who tours the plant. The 
club sending the most members through 
by the end of the month gets a $25 bonus. 


QUINCY, MASS. — Every member of 
the Old Colony Laundry’s route sales 
force have been awarded safe driving 
certificates by the Massachusetts Safety 
Council for completing a full year with- 
out a single traffic accident. Awards were 
presented to George Holden, Supervisor 
Howard Burnham, Supervisor Maurice 
Flynn, Francis Smith, Kenneth Blackman, 
Samuel Mineo, Henry Schultz, Frank 
Wilson, Mal Hallett, Dick Danielson, 
John Durning, Leonard Holmes, John 
Black, Winthrop Pratt, and Frederick 
Hill. 


TROY, N. Y.—A two-story rug clean- 
ing plant in North Troy was recently 
destroyed by an explosion and fire. 


NORWALK, CONN. —The Liberty 
Laundry has bought the name, customer 
list, good will, and a portion of the 
equipment of the Individual Laundry, 
Inc., it was recently announced by 
Arthur Goldberg, president and _ part 
owner of the Liberty firm. Operations at 
Individual’s plant will be discontinued. 
The purchased laundry was owned by 
Mr. and Mrs. Reinhold Gieseler. 


ALBANY, N. Y.—The Williams Hand 
Laundry has recently been incorporated, 
and is now known as the Williams Laun- 
dry, Inc. Incorporators are Mr. and Mrs. 
Joseph T. Williams and their son, Eivion 
W. Williams. (Continued on page 54) 
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OPERATOR 


at one station finishes every piece of wearing 
apparel, regardless of type or material . . . and 
is responsible for quality and bundle count. This 
unit is radically new! 


; PROSPERITY 


wf All Purpose 
aRING APPAREL UNIT 
: a, 


Ee iimiesti 
FINISHING COSTS CUT 50 DELUXE QUALITY FINISHING 


In one plant, two girls (2 units) now do the work which A compact unit producing top quality finishing of all 
formerly required five girls . . . in another plant four types of new styles in celanese, rayon, nylon, mixtures, 
girls (4 units) do the work formerly requiring ten. In corduroys, etc., answering today’s customer demand for 
both cases quality is immensely improved. (Plant names a completely finished family service. This service will 
on request.) please your most fastidious customers. 


COMPLETE JOB at ONE STATION 


Prosperity’s constant study of the wearing apparel finishing problems has brought about this 





balanced unit in which one girl, at one station, has the necessary equipment to finish any material, 
any garment. . . and finish it completely with one handling at a cost lower than ever before 
thought possible. Requires only 82 x 9 feet of floor space. 


COPYRIGHT 1951, The PROSPERITY COMPANY, Inc. 


ect Soles Mode by 


y Owned Subsidiory 
The PROSPER: TY COmMPAMY, f 
© Delowore Corporction, 
AUTOMATIC PRECISION PRODUCTION TQ@DLS FOR LAUNDRY AND DRY CLEANING PLANTS ye 
Trademark Prosperity 
Reg. U. S. Pot. Off. —— 
Main Office and Factory, Syracuse 1, N.Y les, Service and farts in Principal Cities 
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GLOVERSVILLE, N. Y.—Willard M. 
Smith, president-treasurer of Robison & 
Smith, Inc., has purchased all of the 
Robison interests in the plant from Mrs. 
Franklin R. Robison. Mr. Robison, 
founder of the firm, died last October 
as a result of steam burns. Mr. Smith is 
reportedly negotiating the sale of the 
Robison & Smith plant in Amsterdam 
to a Syracuse linen supply firm. He will 
probably retain the firm’s main plant at 
335 North Main Street, Gloversville. 


OCEAN GROVE, N. J.—The manage- 
ment of the Little Falls Laundry has 
announced that it is opening a cash-and- 
carry store at 108 S. Main Street. 


ENDICOTT, N. Y.—A $62,000 army 
contract has been signed by Louis An- 
house of the Endicott Laundry. The con- 
tract calls for the washing of soiled 
linens and mess uniforms from the Air 
Force Base at Sampson. In anticipation 
of this increase in volume, the plant will 
install $20,000 worth of new equipment, 
and will hire about 30 new employees. 


ELIZABETH, N. J.—Frank Scott, Jr., 
president of the Morey-LaRue Laundry 
pany, has ed that Louis W. 
Haviland and Lester H. Wright have 
been promoted to vice-presidents. Mr. 
Haviland will be in charge of produc- 
tion, and Mr. Wright will be in charge 
of sales. 








LOCKPORT, N. Y.—The Conway and 
Miller Launderers and Dry Cleaners have 
opened a branch store in Lockport Plaza. 
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WATERTOWN, MASS.—The Lewan- 
dos Laundry plans to build an auxiliary 
building in Brookline. 


HARTFORD, CONN. — State Labor 
Commissioner John J. Egan has an- 
nounced that he has accepted the recom- 
mendations of the Laundry Minimum 
Wage Board. The Board has proposed a 
$.70 an hour minimum wage up to and 
including 44 hours per week, with time 
and a half for overtime. 


BRISTOL, CONN. — The Institutional 
Laundry Managers of Connecticut held 
their February meeting at the Bristol 
Hospital. They witnessed a demonstra- 
tion of shrink-proofing woolen blankets 
and heard a talk on laundering woolens. 


NEWTON HIGHLANDS, MASS. — 
Orchid Cleaners, a laundry and dry- 
cleaning firm, has opened a new plant 
at 1175 Walnut Street. 


BRISTOL, CONN.—Fire of undeter- 
mined origin has destroyed the Bristol 
Laundry. 


HARRISBURG, PA.—Sale of the Troy 
Laundry by Paul F. Porter and Charles 
A. Traver to Mervin E. S. Resnick has 
been announced. Reported sale price for 
the realty and equipment was $150,000. 


TRENTON, N. J.—The late Mrs. Helen 
Kraun willed the Lincoln Laundry to 
her two sons, Martin and Herman Kraun. 


ARLINGTON, MASS.—The Arlington 
Curtain Laundry in East Arlington has 
reopened under the same management. 
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FLUSHING, N. Y.—Moses Abrahams, 
president of State Valet Stores, Inc., di- 
vision of the State Laundry, has an- 
nounced that a new cash-and-carry store 
has opened at 215-09 73rd Avenue. The 
store offers laundry and drycleaning 
service, 


MT. VERNON, N. Y.—The former 
Sandford Laundry has been purchased 
by Milton Henry. 


DEDHAM, MASS.—Employees of the 
Dedham Custom Laundry recently feted 
William E. Mulkern on the occasion of 
his 50th anniversary with the firm. 


ALTOONA, PA.—A new laundry is 
under construction as part of a multi- 
million dollar building project at the 
Hollidaysbury State Hospital. A contract 
has already been awarded for $78,242 
worth of equipment. 


GLOVERSVILLE, N. Y.—Members of 
the Gloversville High School consumer 
education class recently toured the rug 
and drycleaning departments of the Robi- 
son and Smith Laundry. 


HAVERHILL, MASS.—The equipment 
of the Modern Laundry, Inc., 429 Hill- 
dale Avenue, was recently auctioned off. 





NOTE: On page 56 of the March 
issue, details were given of the Twenty- 
Five Year Club Testimonial Dinner of 
the Brunswick Laundry, Jersey City, 
N. J. We regret that the name of the 
plant was inadvertently omitted in the 
notice.—Eb. 





MISCELLANY FROM THE NEWS 


TSK, TSK—Don’t fret too long over misplaced laundry 
bundles, as these accidents happen even in the best of 
plants. A relief driver for the AIL’s Institute Laundry 
in Joliet, Ill., delivered a bundle belonging to Mrs. M. 
Blahut to Mrs. Ethel Skrenta on February 2 by mis- 
take. Mrs. Skrenta held it for four days and, after no 
one claimed it, turned it over to the local police. Mrs. 
Blahut got her bundle on the 7th. 


BUNDLES OF EVERYTHING—Every launderer and 
cleaner who has been in business for any length of time 
finds his plant featured in the local press with a list of 
the unusual objects which turn up in his bundles. A 
cleaner in Dayton, Ohio, according to an article in the 
February 22 issue of the Dayton Journal-Herald, 
plucked a set of false teeth out of a vat of cleaning fluid. 
No one attempted to claim the dentures. 

Findings also mentioned in the article were a dead 
mouse, a live cat, and the usual diamond rings, wallets, 
and loose cash. The story discussed at some length the 
human frailty of customers which causes so many of 


them to insist that they have lost articles which never 
even reached the plant. And these articles are invari- 
ably “new.” 

Stories of this type make for excellent public rela- 
tions, and the editors are usually delighted to print 
them. 


SILVER LINING DEPT.—The American Home Laun- 
dry Manufacturers Assn., Chicago, reported on March 
3 that sales of household washers in January totaled 
321,029, or 14.7 percent less than the previous month. 
Home dryer sales (and many plantowners believe that 
these machines are more of a threat than the washers) 
amounted to 31,935 units, off 22.9 percent from De- 
cember, and the 24,600 ironers sold in January were 
down 36.6 percent from December. 


GETTING EVEN—Lyle Fox, 23, classified 1-A for the 
Army, was charged on March 6 with throwing a stone 
through the window of a laundry owned by a member of 
his draft board. @ 
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"SOAP-STARVED" formulas 


were doing 


them dirt... 





Here’s Mrs. Wright, 
who used to fight 
Because, she said, her 
clothes weren't white... 
She’d been the laundry’s 
biggest friend, 
Until she said, 
“This is the end!” 


CF 
iin 





Here’s Driver Will, 
who used to chill 


Each time he brought the 
Wrights their bill, 
Because he’d seen 
the work and knew 


> That Mrs. Wright 


\ was right to stew! 








Here’s Mr. Ross, 
the laundry boss; 
He faced the facts— 
and faced a loss 
Until he learned 
the reason was 
His “SOAP-STARVED” 
Washing Formulas! 





Now here’s all three, and as you see 
They're all as happy as can be; 


FOR BETTER WORK THEY ALL AGREE 
UPON THE SOAPS OF C.P.P. 








For WHITER WHITES, BRIGHTER COLORS—Be Sure 
Your Washing Formulas Are in Balance 


Check your washing formulas now... make 

sure they're in balance... giving you the best 

results from your laundering equipment. 

Let this list of C. P. P. products help you 

overcome “soap-starved” washing for- 
mulas .. . get whites really white, colors really 
bright . . . increase customer satisfaction ... avoid 
doing work over. 


USE COLGATE-PALMOLIVE-PEET CO. 
Laundering Products 


FOR BRIGHTER WHITES 

Arctic Crystal Soap Flakes—high quality, made 
from ‘pure, prime tallow, guaranteed to contain not 
less than 88% soap. Titer approximately 42°C. Also 
available in granulated form containing 92% soap. 
Colgate Formula 40—for hot-water washing of 
white work and fast-colored goods. A high titer 
built soap. It assures better “‘sudsibility,” quicker 
rinsing, cleaner finished work, lower soap con- 
sumption. 








COLGATE-PALMOLIVE-PEET COMPANY 


* Chicago 1], lil. 


* Atlanta 3, Ga. 
¢ Berkeley 10, Calif. 


Jersey City 2, N. J. 
Kansas City 3, Kans. 


FOR SHARPER COLORS 


Colgate Formula 20—prepared soap for cold- 
water washing of colored fabrics and materials not 
affected by added alkali at low temperatures. Assures 
better “sudsibility,” quicker rinsing, cleaner fin- 
ished work, lower soap consumption. 


FOR SILKS, SYNTHETICS, FUGITIVES 
AND FLUFFY WOOLENS 


Arctic Syntex “M"—‘“‘soapless” soap or synthetic 
detergent for low-temperature laundering of fine 
fabrics in hard or soft water. In mild acid or salt 
solutions, it minimizes bleeding. Rinses quickly. 
Does not promote felting or shrinking of woolens. 








Mentor Beads—an alkyl aryl sulfonate detergent 
... of high purity . .. stable in acid and alkali. . . out- 
standing detergent and wetting properties. 





FREE g. New 1951 Handy Soap Buying 
© Guide. Tells you the right soap for 
every purpose! See your C.P.P. representative, 
or write to our Industrial Department. 








C. P. P. Advisory Service is FREE! Contact 
your C.P.P. salesman today or write us direct. 
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Finest Buy in the Land...on Every Count! 


These new 1951 Chevrolet trucks are tops in 
value. They’re tough and rugged. They’re 
loaded to the brim with power. They're thrifty 
. . handle like no 


NEW 195! 
CHEVROLET 


Advance-Design 


TRUCKS 


. » +» Move massive loads . 
other truck. Chevrolet’s latest haulers have 
51’s finest new features, too. Features like new, 
super-effective brakes that are extra-safe and 
easy to operate. Features like Chevrolet's Dual- 
Shoe parking brake, Chevrolet’s new Venti- 
panes and new cab seats that bring you com- 
fort with a capital “C.” Visit your Chevrolet 
dealer and look over these great new trucks. 
You'll find the right truck for your job! 


CHEVROLET MOTOR DIVISION, General Motors Corporation 
DETROIT 2, MICHIGAN 








_—_| 
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ADVANCE-DESIGN TRUCK FEATURES 


TWO GREAT VALVE-IN-HEAD ENGINES—the 
105-h.p. Loadmaster or the 92-h.p. Thrift- 
master—to give you greate~ power per galion, 


shifting e HYPOID REAR AXLES—for depend- 
ability and long life e NEW TORQUE-ACTION 
BRAKES—for light-duty models « PROVED 
DEPENDABLE DOUBLE-ARTICULATED BRAKES 


models e NEW CAB SEATS—for complete 
riding comfort e NEW VENTIPANES—for 
improved cab ventilation e WIDE-BASE 
WHEELS—for increased tire mileage « BALL- 


lower cost per load « POWER-JET CARBU- 
RETOR — for smooth, quick acceleration 
response « DIAPHRAGM SPRING CLUTCH— 
for easy-action engagement e SYNCHRO- 
MESH TRANSMISSIONS—for fast, smooth 


TYPE STEERING—for easier handling « UNIT- 
DESIGN BODIES—for greater load protection 
e ADVANCE-DESIGN STYLING—for increased 
comfort and modern appearance. 


—for medium-duty models « NEW TWIN- 
ACTION REAR BRAKES—for heavy-duty 
models e NEW DUAL-SHOE PARKING BRAKE 
—for greater holding ability on heavy-duty 
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* “Covers more things that 


interest us in this territory." 


&® “They tell how to solve problems 
that one may run up against and the 
articles fit our needs best.” 


Montana 


HERE’S WHAT THEY SAY ABOUT THE 
STARCHROOM LAUNDRY JOURNAL 


New Mexico 


Wyoming 


* ‘Goes into detail and is very helpful." 


* “It is a larger magazine—covers a larger 
field. Its editorials fit our needs better." 


* ‘Better information on things you need.” 


That's why in the Mountain States, as in every other section of the 
country, laundry executives select The STARCHROOM LAUNDRY JOURNAL as 
their first choice among business publications. 


That's why alert, progressive launderers continue to pay out money, 
good hard cash, for the privilege of reading STARCHROOM, year after year after 
year—among them: 
Butte, Mont. 


years New Method Laundry & Drycleaning Co 


Model Laundry, Inc. 

Peari Laundry Co. 

Cascade Laundry 

Denver Wet Wash Laundry Co. 
Kimball Laundry & Drycleaners 
Paramount Laundry 

Excelsior Laundry 

Colorado Laundry 

C.0.D. Laundry & Drycleaners 
National Laundry & Cleaners 
Shoshone Laundry Co. 

Billings Laundry Co. 

Rex Laundry Co. 


Boulder, Colo 
Colorado Springs, Colo. 
Denver, Colo. 
Denver, Colo. 

Denver, Colo. 

Fort Collins, Cole. 
Grand Junction, Colo. 
Pueblo, Colo. 
Lewiston, Idaho 
Pocatello, Idaho 
Wallace, Idaho 
Billings, Mont 
Billings, Mont 


years 
years 
years 
years 
years 


7 years 


years 
years 
years 
years 
years 
years 
years 


Glendive Steam Laundry, Inc. 
ideal Laundry & Drycteaners 
C.0.D. Launderers & Orycleaners 
Excelsior Laundry Co. 

Sanitary Laundry 

Santa Fe Electric Laundry Co. 
Sanitary Laundry & Drycleaners 
Eagle Laundry 

Paramount Laundry 

Peerless Laundry 

Douglas Laundry 

New Method Laundry & Cleaners 
Superior Laundry Co. 


Glendive, Mont. 
Great Falls, Mont. 
Shelby, Mont 
Albuquerque, N. Mex. 
Albuquerque, N. Mex. 
Santa Fe, N. Mex. 
Ogden, Utah 

Salt Lake City, Utah 
Salt Lake City, Utah 
Sait Lake City, Utah 
Douglas, Wyo. 
Laramie, Wyo 
Sheridan, Wye. 


comments from re- 
Federal Research 
survey of reading 


% Verbatim 
port of Ross 
Corporation’s 
preferences of laundry executives 
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Attractive new drive-in branch office houses drycleaning department in the rear of building 


Where To Put Cleaning ? 


Laundry Establishes Drycleaning 
Department in New Branch Store 


By JOHN J. DUNN 


HERE are you going to locate a new dryclean- 
ing department? Do you find or make room at 
your present laundry plant? Or do you set up 

the new section in a completely separate location? While 
there is much to be said for either choice, the Emerson 
Laundry of Elizabeth, New Jersey, compared the ad- 
vantages and decided to combine the drycleaning de- 
partment with an additional branch store. The reasons 
behind this decision illustrate some of the factors to be 
considered in establishing the service. 

First of all, why do drycleaning? Actually there are 
few laundries in the country that never take in cleaning. 
They may just pick up the work and farm it out to a 
wholesaler, but at least they offer some type of “one- 
stop” service. Wherever the department is located, a 
laundry almost inevitably increases its drycleaning sales 


when it sets up its own plant facilities. At Emerson, for 
example, cleaning sales on the firm’s seven routes rose 
about 15 percent. 

The location of a cleaning department at some dis- 
tance from the main plant may pose a management 
problem and always requires shuttle service between 
laundry and cleaning. On the credit side a department 
in a branch store helps to defray some of the original 
investment and carry part of the fixed operating costs 
of the call office. 

A working supervisor might be sufficient in a depart- 
ment within the laundry, but a man at a separate plant 
would be required to assume greater responsibility. 
In the case of Emerson, there was no trouble on this 
score since Bill Levy, a younger member of the firm, was 

(Continued on page 60) 
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“SET IT and 
FORGET IT’ 


: _— RELIABLE 


’ 


Xb Ge / 
wf BK PROTECT 
7 | Valuable Fur Garments 


with one of 


] RELIABLE’S 


Positive idietien against 3-POINT STORAGE PLANS: 


the ravages of excessive 

humidity and heat, moth (One is sure to fit your needs) 

li ge, and inated 

air. Individualized Installation to meet a MODEL V.C. 10 PACKAGE UNIT 


* particular need. U.L. APPROVED 
2 Model 10 Reliable Package Unit Vault Con- 
* ditioner with independent Fumigation and 
Ventilation equipment. 
3 Model 12 Reliable Package Unit Vault Con- 
* ditioner with completely integrated Refrig- 
eration. 
Let Reliable advise you which of the above 3 
re plans will best suit your particular need from 
the standpoint of efficiency and economy. 


PROOF OF EFFICIENCY: 


We have on file many case histories which show how one 
season's receipts from Fur Storage have more than paid for 
Reliable i Hati May we plan a similar profitable in- 








AIR INTAKE UNIT 





vestment for you? 


ATT LABIE Fur, stonace, Equipment co. iv. 


233 EAGLE STREET, BROOKLYN 22, N. Y. 


) Please have your representative call to see us on at 
(date) (time 


) We are not in the market right now, but we would like to have additional information for 
future reference. 


( ) Send us descriptive literature on your fur cleaning equipment. 
Company 


FUMIGATION EXHAUST UNIT 


CAPACITY: 25 GALLONS 
When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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Bill Levy, manager of Emerson's new cleaning plant, inserts fur collar 
of jacket into plastic bag in preparation for wetcleaning. Collar is 
folded and rolled as compactly as possible 


(Continued from page 58) 
assigned to full management of the cleaning section. 
The corporate and accounting structure of the new de- 
partment is independent of the laundry. The cleaning 
department does the laundry’s work at wholesale prices 
and in turn sends its laundry bundles to the main plant. 


Plant's fancy spotter processes 
@ piece on the spotting board. 
Management feels this depart- 
ment is heart of quality work- 
manship 


LAUNDRY JOURNAL 


eo 
Jacket with plastic covered collar in the wetcleaning washer. Neck of 
bag is tied tightly with string. Enough air is trapped in the bag to 
float collar, thus helping to keep it from being wet out 


The firm uses a shuttle truck for transferring orders 
from the branch to the plant. In certain instances where 
separate cleaning departments are not too far from 
the main plant, laundryowners have found that individ- 
ual drivers can pick up and deliver their own orders at 
the cleaning plant without excessive time loss. This 
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Built-in 
reclaimer 





HOFFMAN Nu-Cleaning System 





In the fully automatic cycle of your Nu-Cleaning 

System, maximum solvent recovery is accomplished 

by a built-in reclaimer. Solvent vapors are 

condensed and returned to storage — ready for the com al ] 
next load. That means low cost per pound cleaned — [ e a 
higher profit per load. Another big reason why 

Nu-Cleaning has become America’s fastest-selling 

drycleaning unit! Made, sold and guaranteed by 

Hoffman — the name that means everything in 

drycleaning — Nu-Cleaning rates your careful 

consideration now. Write or phone your Hoffman 


representative for full details today. 


TOPS IN VALUE @ . since “Ah tKiNAM 
See nH 7 b4 


U.S. HOFFMAN MACHINERY CORP. 105 FOURTH AVENUE. NEW YORE 3. NN. ¥. 
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THE 


Dryco E-Z SQUEEZE 
WATER SPRAY GUN 


World's finest, fastest, water spray gun. Famous 
for 20 yeors. More in use than all others com- 
bined. Hangs with spray end down. No fumbling 
for trigger, just reach, squeeze, get instant spray. 
Swings out of way when released. Long-lasting, 
trouble-free. Gives far more finishes per hour. 
Pays for itself, then pays you. 
Onder How thom voue SUPPLIER 


Dyco CORPORATION 


& 
MODEL F—with 6 ft. hose, 
coupling, valve, suspension 
mie. + +s BONS 
\ MEIS Cue OISTRisUTOR 


Unusual signs on side of new 
building show firm name flanked 
on one side by a neon garment 
bag, and on the other by a 
neon laundry bundle 


STARCHROOM LAUNDRY 


JOURNAL 





In response to repeated demands—10 pertinent 
articles taken from previous issues of The NA- 
TIONAL CLEANER & DYER have been pre- 
pared and reproduced in booklet form. 
These articles contain the necessary step-by- 
step information (with accompanying photo- 
graphs) to aid your repair department to more 
“Profitable Alterations.” 

Price only 50¢ 
NATIONAL CLEANER & DYER 
304 East 45th St. New York 17, N. Y. 














WORK DONE ON PREMISES 


procedure was impossi it Emerson, since the new 
section is over five miles 1rom the laundry. Of course, 
location of the department away from the plant forced 
the allocation of a shuttle truck. On the other hand, 
the cost is only slightly higher than it would be for 
servicing a branch store alone. The time factor on the 


Call office is done in bive and tan with plywood squares at the center 
and panels above, below and along counter. Panels have a scored 
surface somewhat resembling a basket weave. Fancy items such as 
curtains at right are left on display for advertising purposes 


routes is not too important since delivery is on a weekly 
schedule. 

Besides the increase in cleaning sales on the routes, 
the location of the cleaning plant and a new branch 
store allowed the firm to reach a previously untapped 
market. Mr. Levy estimates that straight laundry 
sales in the call office are equal to another route. The 
backlog of orders to be done for the main plant per- 
mitted the store-cleaning plant to top the break-even 
point from the opening day. Even if no orders pass over 
the front counter, the route work is sufficient to meet 
the overhead. In a setup of this type, store volume is 
gravy. 

Because of unexpected and unavoidable increases in 
building costs, the new plant was forced to depend 
mainly on word of mouth advertising to build the 
neighborhood business. The firm has concentrated on 
quality. Mr. Levy feels one of the best means to this 
end lies in the spotting department. Forrest Bell, the 
fancy spotter, has an operational procedure which de- 
pends heavily on digestion both on the board and in 
the wetcleaning department. All garments to be washed 
on the wet side are given a soak of at least 15 minutes 
in a digester bath. While we were in the plant, we saw a 
neat device for protecting the fur collars of jackets 
during wetcleaning. See accompanying photographs 
on page 60. 

In the final analysis the location of a cleaning de- 
partment in the main plant or in a separate location 
depends on local conditions. The point is that its estab- 
lishment as part of a branch store has advantages and 
they are worth considering. @ 
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HIGH 
DEMAND for 
FUR REPAIR 
and 
HIGH REMODELING 


COST of 
CLOTHING 


Are you prepared to take advantage 
of this money-making opportunity? 


You can—with the aid of 


If you handle or plan to 
handle furs . . . if you want to build up 
and supplement your storage business . . 
if you want a profitable project for the slow summer months... 
Give a complete fur service in your own plant! 
Even the beginner can quickly learn from THE FUR BOOK 
to do simple repairs and remodeling. The more experienced 
furrier will benefit from the improved 








and simplified methods in let-out work and other standard 
THE FUR BOOK techniques. Sample repair and remodeling jobs described 


also includes chapters on: step by step—easy-to-follow instructions with 
Cleaning, glazing and dyeing. How * 
to. make fur accessories. Common many clear diagrams and photographs. 
problems and how to solve them With table of estimated costs. 
Types of furs and how to handle 
each. 








The STARCHROOM LAUNDRY JOURNAL 
304 East 45th Street 
New York 17, N. Y. 


A complete, practical, Gentlemen: [_] CHECK [_] MONEY ORDER 


” = Please send me my copy (postage paid) of THE FUR BOOK by David 
self-teaching course in ©: taste. 


every phase of fur work ie 


only $7.50 ne 


ee 
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Engineering Seetiou 


GENERATED VS. PURCHASED 
CURRENT=—A CASE HISTORY 


By J. G. BERGER, M.E., Engineering Editor 


HE old question of whether to purchase or gener- 

| ate current has been discussed often in these 

pages, but we always seem to end up saying that, 

“It depends . . .”. So many variables complicate the is- 

sue that, in a general discussion, there Just isn’t any 
clear-cut solution. 

The article which follows differs from our previous 
discussions in that it concerns a particular plant and 
ends up with a definite answer. The facts will be out- 
lined in considerable detail so that you can see how we 
reached our conclusion, and why this answer to the old 
question applies to this particular plant. 

The particular plant is the York City Laundry of 
York, Pa. Henry Wasbers, Jr., president of the com- 
pany, decided early in 1950 that his fuel, hot water, and 
electric power costs were too high. To see what could 
be done about them, he requested that the author’s engi- 
neering office make a study of the situation to deter- 
mine if savings could be made by buying the current 
then being generated, and if any fuel economies could 
be effected 


Equipment in Use 
Almost any kind of an engineering study requires an 
inventory of the major operating equipment. The power 
plant was equipped as follows: 


Two HRT 150-hp boilers. 
Each operating at about 115 pounds steam pres- 
sure. 
Shells six feet in diameter by 18 feet long 
70 four-inch tubes, 18 feet long per boiler. 
Setting height of 78 inches, including pit. 
Two York Shipley rotary cup fuel oil burners. 
Size ¢ 175, Type AHPM. 
Fach driven by a 1.5 hp., 220-volt, three-phase 
motor. 
Burning #6 (Bunker C) fuel oil. 
One Harrisburg Fleming engine generator set. 
Engine was manufactured by Harrisburg Foundry 
and Machine Works. 
18-inch stroke. 
Cylinder diameter 17.18 inches. 
Four valves. 
Non-release valve gear. 
Two eccentrics. 
Simple, non-condensing. 
(Continued on page 66) 








Samece /woicaToR CaARos 
HARRISBURG FiEMING ENGINE 
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Four of the indicator cards made for the survey 
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roll out the tlatwork 
50 ft. more per minute 


I 
I 
i 
t 
It happened in a Kansas City Lauhdry ... one 8-roll flat work ironer 


was equipped with a 12" Yarway!Impulse Steam Trap. 
Another identical machine had a ae? conventional-type trap. 


When pyrometer readings were tallen to check performance, it was a real eye-opener. 
On the Yarway-trapped ironer, terfhperatures were 335° to 340° on each chest— 

on the other 310° to 320°. But th al payoff was in production. 

Because of the higher temperature§, the Yarway equipped ironer operated at 110 ft. 
per minute, compared to only 60 ft. per minute for the other! 


That's an example of what we mean when we say Yarway Impulse Steam Traps 
are designed to increase production—by sending the most 

premium B.T.U.'s at top temperatures into your process or product. 

They get equipment hotter, sooner... and keep it hot. 


Add these features—small size, easy installation, one moving part, 
low maintenance, low cost, good for all pressures. 


Many thousands of plants are using Yarway Impulse Steam Traps 

with outstanding success. Over 750,000 Yarways : 
have already been installed . . . 216 industrial distributors : 
stock and sell them. There is one near you. 


WwW 
Write today for the new Yarway Steam Trap Book. the steam trap designed 
with production in mind 


YARNALL-WARING COMPANY 129 MERMAID AVENUE, PHILADELPHIA 18, PA. 
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ANOTHER 
LAUNDRY 


SAVES WITH 


WHITLOCK 


ee eet 


PREHEATER ELIMINATES NEED OF NEW BOILER— 


CUTS FUEL BILLS FOR VARSITY LAUNDRY! 
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Confronted with a heating demand that overtaxed its boiler equipment, the Varsity Laundry 


Co., 
Mork Dolitz, manager, writes that the new preheater not only enabled the boiler to 


of Ann Arbor, Michigan, installed a Whitlock Prehecter and made a double saving! Mr. 


8 think of 


maintain & offer 





ample pressure without forcing but at the same time cut fuel Pp 


Pp y 
No space was lost in the laundry as the preheater was installed below the floor in a hot well, 
ordinarily covered. The photo shows how Whitlock design makes cleaning easy, keeps mainte- 
nance low. Why not have a Whitlock Engineer show whot a preheater will save you? Write 


for Bulletin 51 and complete information. 


THE WHITLOCK MANUFACTURING COMPANY 
90 SOUTH STREET, ELMWOOD, HARTFORD 10, CONN. 


NEW YORK - BOSTON - CHICAGO - PHILADELPHIA - DETROIT - RICHMOND 
In Canada: Darling Brothers, Ltd., Montreal 


¥ 
‘ery truly Your, 
. 

Yar ° 

— Laundry cy 

eat aa. 


Norrie pb me 





—E WHITLOCK 


1) Non 
tube clamps 
supports, and 
spocers 


ferrous 3) Adjustoble 
jock screws for 
ecsy leveling 


2) Cost bronze 
headers. 


ee 


PZEHEATERS 


Sectional design 
allowing easy 
additions. 





(Continued from page 64) 

Directly connected to generator. 

A.C. generator rated at 150 KW, three-phase, 60 
cycle. 

Power factor 1.00. 

375 amperes, 230 volts at 206 r.p.m. 

10 KW belted exciter, 850 r.p.m., 80 amperes at 
125 volts D.C. 


A second engine generator was installed in the engine 
room, but was not used the day of the test, and was 
very seldom used. 

Boiler feed was supplied with a motor-driven pump 
and a steam-driven pump, the latter being out for re- 
pairs the day of the test. 

Feed pumps drew their water from a make-up tank, 
to which the returns were pumped from the receivers 
in the laundry. 

The Harrisburg engine exhausted through an oil sepa- 
rator to the heating coils of two hot water heaters, in 
series. From the hot water heaters the exhaust, which 
had been mostly condensed, was discharged to the 
make-up tank for boiler feed. There was a back pres- 
sure valve on the engine exhaust near the oil separator, 
and a similar valve on the exhaust line where it entered 
the make-up tank, 

The motors throughout the plant added up to 171 
hp. in three-phase and some single-phase, 220 volt, 60 
cycle motors. 

The laundry’s production consisted of 18,000 Ibs. of 
family laundry work (including about 5,000 shirts) di- 
vided through the week approximately as follows: Mon- 
day 30 percent; Tuesday 25 percent; Wednesday 20 per- 
cent; Thursday 15 percent; Friday 10 percent. 


Weekly drycleaning volume was made up of suits, 
dresses, trousers, blankets, skirts, cushions, tablecloths, 
draperies, etc., and totaled approximately 1,718 pieces. 

The laundry operated nine hours on Mondays and 
Tuesdays, eight hours on Wednesdays and Thursdays, 
and five to eight hours on Fridays. It did not run on 
Saturdays. 

The laundry work was 80 percent white work and 20 
percent colored work. The connected boiler hp. of the 
plant’s steam equipment was close to 100 b.hp. 

(Continued on page 68) 




















“| heard he was feeling kinda worn out... but he looked like he 


had a few good years left in him." 
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Showing the 6-roll flat- 
work ironer at National 
Cleaners and Dyers, Mil- 
waukee, Wis. Inset shows 
Armstrong trapping which 
produced the above results. 
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NATIONAL CLEANERS & DYERS, Milwaukee, Wis., 
Got Them All With Armstrong Unit Trapping 


BEFORE ARMSTRONG: one 6-roll ironer 
operating at 36-38 ft. per min. turning out 
185 lbs. each hour. A large 2-cylinder ironer 
supplemented this. 12 girls were required for 
both machines. A single trap (not Armstrong) 
drained the 6-roll. 


NOW: the 6-roll operates at 55 ft. per min. 
turning out 327 lbs. each hour on the average. 
The 2-cylinder is held in reserve. 9 girls in- 
stead of 12 are all that’s needed. 


HOW: two Armstrong No. 812 traps drain 
the first two rolls and four Armstrong No. 811’s 
drain each of the remainder, pure and simple 
Armstrong Unit Trapping. 


Here, then, is probably the simplest and most 
effective way to secure ail the capacity that 
was built into your machines. If production 
and savings like this interest you be sure to 
contact your nearby Armstrong Representative. 


ARMSTRONG MACHINE WORKS 
832 Maple Street « Three Rivers, Mich. 


IMPORTANT! 


ULLETIN No. 1931 FREE 
/ trong Bulletin 1931 explai 

! fully why Armstrong Steam Traps 
\ accomplish results. It’s o fact and 
figures booklet, complete with 
trap sizes and recommendations. 





ARMSTRONG STEAM TRAPS 
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BRUNNER 


SINCE 1906 


AIR CONDITIONING 


@ From sorting to finishing ail laundry operating departments can 
profit from the contributions of Brunner Air Conditioning. Cool 
fresh air keeps employees 

comfortable, alert and more 

efficient. Fatigue and absen- 

teeism is reduced. Drier, de- 

humidified air keeps fin- 

ished laundry crisp and fresh 

looking. And in the office, 

executives and staff reflect 

working contentment in 

better cooperation, fewer 

errors, improved customer 

relations. Brunner Air Con- 

ditioning is one “employee” 

that could hand you a daily 

pay envelope. 


A CHOICE OF 
4 SIZES 
3, 5, 7% and 10 hp. 


All fully automatic in oper- 
ation. Completly self con- 
tained. Installation is simple 
and without disturbing us- 
ual routine. Illustrated here 
is Model BAC 30-1. 


BRUNNER 
AIR CONDITIONERS carry the recommendations | 


of hundreds of installations where they have proven their quiet! 
dependability. Without obligation, your Brunner Dealer will ana- 
lyze the requirements of your plant and give you specific recom- 
mendations. It will pay well to get acquainted with a// the income 
advantages of conditioned air by Brunner. 


We will send the name of the local 

¢* Brunner Dealer p/us illustrated liter- 
ature that tells the “why and how” 
of Brunner Air Conditioning. 


1 
| 
| 
| 
| 
| 
| 





Name 





Company 





Address 





City and State 


—-—-BRUNNER MANUFACTURING CO. -———4 
UTICA 1, NEW YORK, U. S. A. 
ALSO y 


manufacturers of Remote Type Air Conditioning from 3 to 75h 


Refriger- 
ation Condensing Units from % to 75 hp, Air Compressors from 


to 15 hp. 
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(Continued from page 66) 
Steam Distribution 

We first analyzed the steam distribution by taking 
the load on the steam engine as indicated horsepower 
(i.hp.) and determining the steam by indicating the 
load with a Crosby steam indicator. (See illustration.) 
Tests were made of friction load, which is the power lost 
in transmission, light load with a partial operation of 
the laundry plant, medium load with normal operation, 
and heavy load. 

By deducting the friction load from each test result, 
the actual usage load was found to be as follows: 


Light load 55.98 i.hp. minus 
31.28 i.hp. friction 

109.98 i.hp. minus 
31.28 i.hp. friction 

137.38 i.hp. minus 
31.28 i.hp. friction 


24.70 i.hp. 
Medium load.... 
78.70 i.hp. 
Heavy load ... 
106.10 i.hp. 


A check of the power situation during 


two average 
weeks disclosed the following: : 


1,636 KWH 
64 percent 
39.6 KW 


Average weekly generated load 
Power factor 

Average electri¢e load 

Average indicated horsepower 


Steam Consumption 
A check of the engine’s steam consumption revealed: 


Weekly steam to engine is 106,600 
pounds, plus 15 percent for line and 
back pressure losses or 122,590 pounds 
Depletion loss on the 106,600 Ibs......... 15 percent 
Exhaust steam available weekly for 


heating water 90,610 pounds 


Steam consumed in heating water, based on 80 per- 
cent white and 20 percent colored laundry work, for 
18,000 pounds washed per week: 


For laundry purposes............... 50,760 pounds 
For other purposes, hot water heating 5,076 pounds 


55,836 pounds 


Exhaust steam lost to atmosphere was 90,610 — 55,- 
836 or 34,774 pounds. Steam required for drycleaning 











“This is the first place | ever worked that didn't permit me to press my 
own clothes.” 
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Saves Fuel 
— as much as 20% 


Slashes Power Cost 


— as much as 60% 
Pressure 


Needs only a low-speed 
centrifugal pump, pow- 
ered, as on example, by 
a 1% Hp. motor where 
conventional pump would 
need as much as 10 Hp. 


Equalizing” 


—the principle that makes 
possible the closed system 
necessary to maintain 
condensate at high tem 
peratures — greatly re- 
duces vapor losses and 
cold water make-up 
requirements. 


Stabilizing the pressure 
in this receiver to keep 
condensate at 260°F. or 
higher does the job 


Products of The 


855 WOOD STREET, THREE RIVERS, MICHIGAN 


Rotary Pressure Joints © Compressed Air Separators and Aftercoolers 
Direct Operated Solenoid Valves e@ ‘‘Instant’’ Steam Water Heaters 
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a. Lat 
An Late 


NEW CONCEPTION 


THE Keystone Steam Gen- 
erator with heavy insulated 
steel casing and 3 pass gas 
travel is complete in every 
detail with burner for oil or 
gas or both interchangeably 

y Bulletin SB-38 tells the com- 
plete story. 


CITY IRON WORKS 


1544 EAST AVE. @ ERIE, PA. 





~~ 


DON'T WAIT! 


Setter Onder Your 
KISCO ‘Q-T’ 
EXHAUSTER NOW 


. . . If You Want To Be Sure of Proper 
Ventilation And Cool Comfort 
Next Summer 


PROMPT DELIVERY ON MOST SIZES 
Write for Catalog EXR-4 


Pax 
K[§C0! Boiler & Engineering Co. 


EE” ; 
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| and laundry finishing departments, with losses in- 
cluded, was 109,930 pounds. 

It will be observed that about one-half of the steam 
went to finishing and one-half to the engine and hot 
water. The exact figures were: 

Weekly steam for engine. . 122,590 Ibs... 52.7 percent 

For drycleaning and fin- 
ishing 
Total 


109,930 Ibs... 47.3 percent 
232,520 lbs... 100.0 percent 


Electricity Calculations 

Based on production conditions it was estimated that 
electricity requirements, if all power were purchased, 
would be as follows, made up of that then generated and 
what was purchased: 

85,070 KWH 
48,000 KWH 
133,070 KWH 
11,090 KWH 


4,000 then purchased monthly x 12.. 
Total KWH per vear 
Per month 


The demand was made up of 53.5 KW on the genera- 
tor and 11.5 KW on purchased current, or a total of 
65 KW. 

Based on the lighting company rates, this current would 
cost: 


RMIRNITE RNIN go en Uae ain cbse Miele $ 117.00 
Energy charge 157.00 
Fuel clause 11,090 KWH 33.00 


Monthly cost. . 307.00 
For one year $3,684.00 


We can now set up the operating cost, with all elec- 
tricity purchased, side by side with the plant’s situa- 
tion of generating some current and buying the rest. 





Actual Year Estimated Year 
June ‘49— All current 
May ‘50 purchased 


10,596.00 





Cost of 150,297 gal. fuel oil (inc. tax) 

Cost of 101, 920 gal. fuel oil (inc. tax) 

Labor (% man's time chargeable to 
boiler operation) 

Labor (4% man's time chargeable to 
engine-generator operation) 

Repairs, engine generator set 
(five-year average) 

Electricity purchased 

*Fixed charges on suggested improve- 
ments (including engineering costs) 

. $15,371.00 


7,185.00 
910.00 
910.00 


1,157.00 


1,798.00 3,684.00 


450.00 
$12,229.00 








Possible Engine Savings 
The $15,371.00 total does not represent a true heat 
balance condition, as more exhaust steam was made 
than could be absorbed in making hot water. As noted 
arlier, 34,774 pounds of steam per week were wasted 
to the atmosphere. If this imbalance had been corrected, 
the yearly cost of operation would have been $14,488.00. 
The $15,371.00 could also have been reduced by low- 
ering back pressure on the engine, resulting in a sav- 
ing of $265 annually. 
The installation of a heat reclaimer (using all pur- 
chased current) would have saved $778 per year. If an 
| open type heat reclaimer requiring no pump were 1n- 
stalled, the investment (including engineering) would 
have been $3,214.00. (Continued on page 72) 


*There were no fixed charges on existing equipment as it had 
| already been depreciated. 
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SOFTENERS @ 


THE STARCHROOM 


What's the biggest profit-builder in the laundry business? 

There is only one considered answer to that question: 
zero-soft water and lots of it! 

You say the biggest profit-builder is getting business? 
Of course it is, but how can you get the business without 
doing a superlative job .. . and how can you do a good job 
without zero-soft water and lots of it? 

Despite the complete recognition of this throughout the 
laundry field, a recent investigation shows: (1) that there are 
many laundries using water with as much as three grains 
water hardness that do not have water softeners (2) that 
there are laundries which use softened water only for washing 
—not rinsing (3) that there are surprisingly few laundries 
which have sufficient softened water for boiler-feed, hot 
water systems and cleaning. 

If your laundry falls into any of these classes, the Elgin 
“Double Check” Softener can make real profit for you. It 
will do this by giving you up to 44% more soft water from 
a given size softener—by giving you all the soft water you 
need without premium price. 

Yes, zero-soft water and plenty of it—not just enough for 
washing, but enough for rinsing, boiler-feed and cleaning! 
Ic will pay its way in soap and soda savings, in speeded and 
better rinsing, in freedom from boiler cleanings, in increased 
boiler life, in reduced pipe maintenance cost, in easier clean- 
ing, in happier personnel, and in that big end-result: more 
and steadier customers. 

Note the operation of the Elgin “Double Check” Softener explained opposite. 


Write for Bulletin 609—20 pages of interesting facts about soft 
water for laundries. 


ELGIN SOFTENER CORP. 
150 N. Grove Ave. 
Elgin, Il. 


CHEMICAL TREATMENT @ 


LAUNDRY 


FILTERS 


JOURNAL 


44% 
LIMITED te) 13 


CAPACITY CAPACITY 


Bren a ————— 
Fan yan 


ORDINARY ELGIN 
DESIGN DESIGN 


SAME SIZE UNITS . . . SAME TYPE ZEOLITE 





Up to 44% more soft water 


The diagrams above show why the 
Elgin “Double Check” Softener gives 
44% more soft water—from the same 
identical softener using the same iden- 
tical zeolite. The Elgin “Doub’e Check” 
manifold system does the trick — pre- 
vents costly escape of zeolite; permits 
the use of far more zeolite, the mineral 
that does the softening. The Elgin 
method also permits a high back-wash 
rate that means better regeneration 
from less salt. 


Also adaptable to your present 
softener 


In hundreds of plants we have stepped 
up the delivery of soft water by equip- 
ping existing softeners (any make) with 
Elgin “Double Check” Manifolds. Cost 
is low; here is how it figured out in 
one case: manifolds, $130.00; added 
zeolite, $71.00. Soft water generation 
was stepped up to that of a new 
$1200.00 softener. There’s an easy way 
to make a thousand dollars! Our district 
engineer will be glad to explain this. 


BOILER WATER CONDITIONING 
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15 of 20 Engineers 


Prefer Nicholson Traps 


To determine the best steam trap on which to standardize, 
a large processing firm recently asked their plant engineers 
for their preference. In 15 out of 20 plants the choice was 
Nicholson. The repeated adoption of Nicholson steam traps by 
plants currently in big ** ducti h d 
programs is another indication of their advanced features. 
To learn why Nicholson traps are enabling an increasing 
number of operators 
to heat up ironers, 
presses and dryers in 
15 minutes send for 
our catalog. 


5 TYPES FOR EVERY 
APPLICATION, 
process, heat, power. 
Sizes %" to 2”; 
press. to 225 Ibs. 











BULLETIN 450 


is ives AHV or see Sweet's 


W. H. NICHOLSON & CO. 


Sales and Engineering Offices in 53 Principal Cities 


185 OREGON STREET 
WILKES-BARRE, PA. 


LAUNDRY 


} “CEFFEL 








FORA MEHEAMADUABALATD ener 


XTRA STRENGTH 


KEwAN™ Et 


ee 


Hill Hi} 
Hi 
| @ More than 80 
iW years of boilermak- 
“ ing is back of every H EAV Y 
ewanee. This Heavy 

Duty type has all the me 
characteristics which make 

firebox boilers ideal for high { 


pressure. 


10 to 304 H. P. 
100, 125 and 150 Ibs. W. P. 
for firing any fuel 
Built of sturdy steel plate rein- 
forced with extra stout stays and 
braces, they have that known 
strength which means long life. 
For 6” Scale with pipe diameter 
merkings WRITE D 96-84 - 
KEWANEE BOILER CORPORATION 
KEWANEE, ELLINOTS 
sroe & Stard 


for 


+ Avisicay R 


(Continued from page 70) 
A tabulation showing possible savings on annual op- 
erating costs based on improvements discussed above 
reads as follows: 





Operating Cost 
Per Year 
15,371 
15,106 
14,488 
12,229 
11,451 


Saving 
. Costs before study was made 
. Reduce back pressure on engine 
- Correction of heat balance 

. Buy all current. . 

- Install heat reclaimer. 


265 

618* 
2,877* 

778 





Once this information was gathered together, the next 


*In both cases the saving was caleulated by subtracting the op- 
erating cost per vear from $15,106. The $15,106 figure re presents 
the plant’s former total power plant $15,371, minus the 
265 saving made by reduction of engine back pressure. 


cost, 
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SCOTCH TYPE BOILERS 


Leffel offers you the exact boiler 
to suit your laundry plant need. 
Available in conservative ratings 
of 6 through 250 actual horse- 
power, Leffel boilers are built to 
take substantial overloads. And 
the savings on fuel will amaze you. 
COAL, GAS or OIL fired; easy to 
convert from one type of fuel to 
another. Before you buy a boiler, 
it will pay you to get the facts on 
the line of Leffel Scotch Type 
Boilers. 


Write for descriptive catalog. 


s Leffel & Co. 


shed 1862 


Springfield, Ohio 


Reliable 
Compact 


The 


Dept. § 


Thrifty 


Safe 
Versatile 


step was to compare the savings with the estimated in- 
vestment (including engineering charges) they entailed. 

Step 2, as stated, was merely a matter of adjustment 
requiring no investment. It saved $265 per year. 

Step 3 would involve an investment of $2,000 and 
would bring in a return of $618 (15,106 — 14,488 = 
618) per year. 

Step 4 would cost $3,000, and would save $2,877 annu- 
ally (15,106 — 12,229 = 2,877). 

Step 5, the installation of a heat reclaimer, would cost 
$3,214.40, and would save $778 annually. 

Investment in Steps 4 and 5 would require a total in- 
vestment of $6,214.40, and would save $3,655 per year. 

Hence, by spending $3,000, as indicated in Step 4, the 
saving of $2,877 would mean a 96 percent return on the 
investment. To put it another way, the investment would 
pay for itself in 1.05 vears. 

By spending the $6,214.40 suggested in Steps 4 and 5, 
the saving of $3,665 per year would mean a 59 percent 
return on the investment, and the changes would pay 
for themselves in 1.7 vears. 

When presented with this picture, Mr. Wasbers de- 
cided to shut down his generator and switch over to all- 
purchased current, Because he was able to handle most 
of the necessary changes without outside assistance, he 
reports that he spent $2,171.55 in making the switch. He 
is now saving at the rate of $2,490 per year, and at oo 
end of the year these savings may reach $2,877 per yea 

He decided not to install the heat reclaimer at this 
time, but it may be installed at any future time for 
further savings. 

The York City laundry is now getting better than a 
100 percent annual return on its investment. This return, 
it should be emphasized again, is not the result of hap- 
hazard guesswork, but of careful checking and study- 
The solution to the old problem of purchased vs. 
but 
very 


ing. 
generated current required both time and money, 
the black figures in the pay-off column are very, 
pretty. @ 





BUY UNITED STATES 
SAVINGS BONDS 
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For 
Efficient 
PROCESSING 


THE 


STEAM GENERATORS 
AND HOT WATER BOILER UNITS 


STARCHROOM 


LAUNDRY 


@ With your op- 
erating costs growing higher 
than ever, isn't this a mighty 
good time to take a look at 
your boiler room? That's where 
efficient, cost-saving plant oper- 
ation should start. 


Maybe your boiler is eating 
fuel dollars. Perhaps it’s inade- 
quate to meet your greater 
steam demands. Chances are 
it’s obsolete at today’s stand- 
ards. You may find it pos- 
sible to cut costs enough to 
actually pay for a new O&S 
Powermaster unit in two or 
three years. Many Powermaster 
users tell us they have! 


JOURNAL 


Dependable 
HEATING 


It makes sense to turn to this 
up-to-date self-contained unit to 
produce the steam or hot water 
you need. All Powermaster 
components are sized to coor- 
dinate most efficiently as a 
fully automatic packaged unit. 
You'll reduce operating costs 
(as much as 40%) and cut 
maintenance time to a mini- 
mum. You'll be sure of safe, 
smokefree, dependable opera- 
tion. 


Write today for complete in- 
formation on a Powermaster 
unit for your specific needs. 
Or send coupon for latest bul- 
letin describing all units. 


Orr & Sembower, Inc. 
890 Morgantown Rd., Reading, Pa. 


Please mail latest catalog showing 
Powermaster's cost-cutting advantages 


Name 
Company 
Address 
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NEWS NOTES 


Hagan Display 
The laundry and cleaning industries are featured 
in a special panel in a graphic display in the new re- 
ception room of the Hagan Building, Pittsburgh. 


S3S$o6 


== 
= ee 


OW THIS DIORAMA USES HAGAN 


Sponsored by the Hagan Corporation and its sub- 
sidiaries, Hall Laboratories, Inc., and Calgon, Inc., the 
display indicates the wide variety of industries served 
by those companies. 

The text points out that Calgon, the glassy phosphate 
water conditioner, is used for water softening in many 
commercial laundries and drycleaning plants, Micromet, 
a slowly soluble glassy phosphate, is used in minute 
quantities in the water systems of many such plants 
to stabilize iron and manganese, prevent lime scale, and 
prevent corrosion. 

Miniature buildings representing a laundry and a 
cleaning plant are among those in a “model city” in 
an activated diorama designed to acquaint visitors 
and new employees with the types of business and 
industry served by the 17 divisions of the Hagan organi- 
zation. Pages of a “history book” turn, and as each di- 
vision is mentioned lights flash on the buildings rep- 
resenting the types of industries it serves. 

At the climax, summarizing the services, all of the 
buildings are illuminated. The text points out that 94 
of the 100 largest companies in America are among 
those served by the Hagan companies. @ 


Fry Acquires Detergent 

The manufacture and sale of Ovalelene, a dry 
cleaning detergent, has been taken over by the Fry 
Brothers Company, 1728-46 Dana Avenue, Cincinnati, 
Ohio, from E. I. duPont de Nemours & Co., Ine. The 
Fry Brothers Company is now manufacturing the prod- 
uct under its own brand name of F. B. C. drycleaning 
detergent. The product is available through most of the 
distributors who formerly stocked Ovalelene, as well 
as directly from Fry Brothers. 


LAUNDRY JOURNAL April 15, 1951 


W. P. Fry is manager of the Fry sales organization. 
The company’s sales representatives are: J. E. Ma- 
ginnis, Atlanta; G. E. Stephens, Charleston, W. Va.; 
T. T. Hoback, Nashville, Tenn.; T. H. Beckman and 
G. 8. Wiener, Cincinnati; L. C. Wagner and R. V. Wag- 
ner, Columbus; G. E. Whitcomb, Bloomington, Ind.; 
and E. G. Fonner, Champaign, Ill. 

The Fry Brothers Company has been a distributor 
for Du Pont since 1939. The Cincinnati firm also manu- 
factures laundry soaps and drycleaning specialties, as 
well as flatwork ironer aprons and all types of pressing 
machine covers. @ 


Drycleaning Washer-Extractor 


The Fabric Laundry & Dry Cleaning Machinery 
Corporation, Brooklyn, N. Y., has developed a newly 
designed 100-lb. capacity 
“Junior” Washex com- 
bination Washer-Ex- 
tractor. 

The new Washex fea- 
tures an open end cylin- 
der which materially re- 
duces time and labor 
required for loading and 
unloading. The device 
occupies a space of only 
66” wide by 54” deep by 
77” in height. Much 
valuable cleaning room 
floor space can, accord- 
ingly, be saved. 

This “Junior” Washex 
is a production machine which will fit in either a large 
or small cleaning plant, the maker states. It can be 
used as an auxiliary for odd lots in large plants or as 
the only cleaning unit in small or medium size plants. 

The economies resulting from its use are said to be 
comparable with those experienced by users of the firm’s 
larger equipment, many of whom report 50 percent or 
greater labor savings. ©@ 


Wyandotte Sales Heads Meet 


The “promoted efficiency” obtained by the increasing 
use of Sodium CMC in Wyandotte Chemicals products 


was one of the key topies discussed by the company’s 
J. B. Ford Division district sales managers at a recent 
week’s conference, Use of Sodium CMC (sodium car- 
boxyl methylcellulose) ties in with the basic need of 
the country’s defense program—to obtain greatest pos- 
sible efficiency from each pound of cleaning product and 
each man-hour of washing and cleaning operations. A 
Wyandotte improved type of Sodium CMC is now being 
widely used in Wyandotte products. 

Discussions at the managers’ conference were led by 
Robert L. Reeves, general manager, by the heads of 
Wyandotte chemicals research, technical service, market 
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G ner Prorits 


start with 


Callaway 


“Rockweave” 


Cotton Nets 


Look at these NET GAINS you get from CALLAway 
“LENO” (open mesh) and CALLAWAY “PLAIN” 
(close mesh) COTTON NETs: 
Pin Winners—streamline, lightning fast 
pinning 

@ Wide opening—easier loading 

@ High Tensile — strength uniformly 

distributed 

Pliable— minimizes snagging 

Mendable—quick repairing 

Peak Wheel Drop 

Suction Serubbing Action 


Free Passing of Insolubles 

No “Balling” of Articles 

No “Hour Glass” Separation of the net load 
No Distortion . . . No Stretching . . . 

No Dragging 

Products of pioneers in high quality net 
manufacturing 


e 
x Contact your Callaway representative Callaway Mills INC 
e 


for further net details, Also for cover 
SALES SOLICITORS 
cloth, duck, apron duck, double-faced , 
felt, double-filled paddings and Calla- 295 Fifth Avenue, New York 16, N. Y. 
way’s asbestos assembly. Chicago 54 ° Boston 11 ° Detroit 1 ° Atlanta 3 
West Coast Representative: W. A. Ballinger & Co. 
30 Otis St. 1126 Santa Fe Avenue 1218 Sixth Ave. So, 
San Francisco Los Angeles Seattle 
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How to 


SAVE 
SOAP 
2 Ways 


OAP consumption goes down—oper- 
ating efficiency goes up when you 


Take more soil out in the break with 
Oakite Penetrant. A small amount of 
Oakite Penetrant added to soap stock 
quickly penetrates, wets the load; 
helps soap loosen, suspend the bulk 
of ground-in soils. Makes subsequent 
sudsing operations lighter on soap. 
Particularly effective on heavily soil- 
ed, grease-soaked work clothes, such 
as overalls, jumpers, etc. 


Use Oakite soap-boosters in sudsing 
operations, to sequester and prevent 
hard water salts from reacting with 
soap to reduce cleaning power. That 
means freer, more complete rinsing— 
no insoluble salts settling in fabric to 
dull colors or gray whites. No lazy 
soap loitering on wheel. 


See for yourself. Call your Oakite Tech- 
nical Service Representative today. Or 
write for free ‘Facts’? booklet. Oakite 
Products, Inc., 22B Thames St., New 
York 6, N. Y. 


cxnuZe INDUSTRIAL Cte, 


OAKITE 


. env! 


ar 
RIALS « metHODS 


Technical Service Representatives in Principal Cities of U. S. & Canada 
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research, public relations, advertising and production 
departments, and by W. B. Appleby, manager, market 


| development, laundry and textile detergents. Robert B. 


Semple, president, Wyandotte Chemicals Corporation, 
was featured speaker at the closing dinner. @ 


Flatwork Ironing Film 

“Mechanized Flatwork Ironing” is the title of a new 
film produced by the American Laundry Machinery 
Company, Cincinnati, Ohio, dramatizing the laundry’s 
cost-cutting opportunities with fully-mechanized, auto- 
matie flatwork ironing equipment. Featuring detailed 
analysis of the flatwork ironing departments of four 
well-known, large-volume laundries, operating on full 
identification, the film shows exactly how mechanization 
has achieved the fast, smooth-flowing flatwork pro- 
duction pictured. 


This scene, taken in a well-known plant, is from American's new motion 
picture, ‘Mechanized Flatwork Ironing” 


Authentic facts and figures on dollar savings and in- 
creased production documenting the film should be of 
interest to the manager of every commercial institution 
and hotel laundry, and to linen supply plants. 

Each of the laundries in the movie is introduced in a 
panoramic view, permitting the observer to visualize 
the floor plan and schematic layout. Then, in close-up, 
the various machines and processes used in flatwork 
production are portrayed in detail. 

Pictured in action in proper flatwork processing 
sequence are the conveyors carrying work to and from 
the Rotaire Continuous Conditioning Tumblers, the 
tumblers themselves, Sager Spreaders, Super-Sylon Flat- 
work Ironers, Trumatic Folders, and Stackrite Stackers. 
Automatic folding, counting and stacking of small 
flatwork pieces on the Foldmaster Folder are also shown. 

This new motion picture is said to pack a wealth 
of helpful information into approximately 25 minutes, 
and is available for showings to all interested groups. 
Arrangements for showings can be made by contacting 
a representative of The American Laundry Machinery 
Company, or writing General Sales, The American Laun- 
dry Machinery Company, Cincinnati 12, Ohio. @ 


Drew Appoints Soalco 


The chemical specialties division, E. F. Drew & Co., 
Inc., of New York City, has announced the appoint- 
ment of Soaleo Products Company, 629 Grove Street, 
Jersey City, New Jersey, as distributors of Drisyn. 

The Soalco organization will distribute Drisyn “the 
original concentrated drycleaning detergent,” in North- 
ern New Jersey and Metropolitan New York. Factory 
representi itives will work with the Soaleo sales organ- 
ization in introducing Drisyn to the drycleaning trade 
in this area. @ 
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Clinton Appointments 


The appointment of H. A. Bendixen, formerly sales | 


manager of primary bulk products for Clinton Foods 
Inc., as general sales manager of the corn processing 
division of Clinton Foods, as been announced by Car! 
Whiteman, vice-president. 


H. A. BENDIXEN A. C. JUNGE 

A. C. Junge, formerly manager of the starch depart- 
ment, will sueceed Mr. Bendixen as manager of the 
primary bulk products department, it was also an- 
nounced. Both men have been with Clinton Foods for 
their entire business careers. 

Mr. Bendixen, who will have headquarters at Clinton 
Foods’ main office in Clinton, Iowa, will be in charge 
of all sales—bulk products, packaged goods and by- 
products—for the corn processing division, which has 
sales offices and brokerage representation all over the 
United States. Mr. Junge will be responsible for sales 
of the principal bulk products. 

These two men, together with Mr. R. A. Swanson, 
sales manager of the feed and oil department, and Dr. 
J. M. Newton, manager of the technical sales depart- 
ment, will constitute the executive group in Clinton 
which will operate the sales in the corn processing 
division. @ 


Patterson-Kelley Catalog 

Patterson-Kelley Company, Inc., 92 Warren Street, 
East Stroudsburg, Pa., manufacturers of heat transfer 
and process equipment, have just issued a new four-page 
condensed catalog showing representative items in their 
line of heat transfer equipment, blenders and process 
vessels such as kettles, mixers, autoclaves, ete. 

Essentially this is an illustrated index of P-K equip- 
ment. Complete catalog details are available for all 
of the items listed. 

Copies of Catalog No. 10 will be sent on request. @ 


Book on Route Selling 


A new book entitled “Selling Sense for the Route 
Salesman,” scheduled for publication in April, has been 
announced by Lloyd R. Wolfe, the publisher. 

The author, Fred DeArmond, has had broad experi- 
ence as a route salesman and in sales management. 
Other books by DeArmond include, “Executive Think- 
ing and Action” and “The Laundry Industry.” He is 
also co-author with George Graf of “Route Sales Man- 
agement.” 

In ‘Selling Sense .. .”, Mr. DeArmond has brought 
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Make this simple test NOW! 


Apply a flame directly to any 
press cover you are now using. 
If the cover burns, you will not 
only know that it is inflammable 
... you will also know that it is 





manufactured of a hard, harsh 
treated material. 


NOW ...Hold a match to a 
Zuckerberg NYLON PRESS 
COVER. Note that it will not 
flame up. Does not give off 
choking odors. 


ZUCKERBERG 
NYLON PRESS COVERS ARE 


FLAME-PROOF 


© POROUS ® FASTER DRYING 


® SOFTER @ LESS IMMEDIATE BURN 
Sample Orders Taken For All Make Presses 


ATTENTION: Users of the new Prosperity Sleevers 
model #2121 CSP and American Formatic Sleevers and 
Presses. To acquaint you with our ‘’2 in 1° NYLON, for 
a limited time we will accept orders for single sets. 
When ordering, please state manufacturer's make 
and model number of your presses (NOT serial No.) 


All our nylon covers are 
FLAME-PROOF 
Choose from 5 grades. 


a 


THE ZUCKERBERG CO. 


87 FRANKLIN STREET, NEW YORK 13, N. Y. 
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Maximum 
FLOOR 
PROTECTION 


Wy loserbredl 


Re 
equipment, full protec tion of floors and the 
elimination of damage to equipment due to 
wracking — at no additional ex pense over 
ordinary casters and wheels. 


DARNELL CORP. LTD. Long Beach 4, Calif 


x ° 


60 Walker St., New York 13, N.Y. 
36 N. Clinton; Chicago 6, Ill 
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| together hundreds of sound sales ideas and strategy to 


| 
| 


assist the beginner as well as the veteran routeman to 
produce greater volume and increased profits from any 
territory—wholesale or house-to-house. The book cites 
scores of examples of successful sales techniques as- 
sembled from industries relying upon route selling for 
distribution, including laundries, drycleaners, linen sup- 
pliers, bakeries, milk dealers, ice cream manufacturers, 
wagon jobbers of food products, etc. 

While “Selling Sense . . .” has been written for the 
individual route salesman, it will be helpful to all who 
are concerned with improved methods of selling. 

Further information can be obtained from Lloyd R. 
Wolfe, 135 South LaSalle Street, Chicago 3, Illinois. © 


_ 
Cowles Testimonial Dinner 
A group of veteran employees was honored by Cowles 
Chemical Company on January 6 at a testimonial 


dinner at the Park Hotel in Lockport, New York. 


R. F. Huntley, vice-president and general manager, 
presented service pins to Edwin Cowles, president, and 
six men from the Lockport Plant, including Fred C. 
Davis, plant manager. C. C. Bassett, vice-president and 
director of sales, also attended the banquet. Shown 
above are, left to right, front row: H. Vining, H. Mosher, 
R. Huntley and G, Ferington; back row: C. Bassett, 
R. Frazer, H. Fraser, F. Davis and E. Cowles. @ 


Staley Names Roehm 

The A. E. Staley Manufacturing Company has an- 
nounced the appointment of Luther S. Roehm as man- 
ager of the corn division. 

In announcing the appointment, A. E. Staley, Jr., 
president and chairman of the board, declared: 

“The rapid growth and extensive diversification of 
the company’s operations made it imperative to increase 
our management team. Net sales have increased from 
$28,000,000 in 1940 to a current rate of approximately 
$170,000,000 annually.” 

Mr. Staley pointed out the addition to the staff will 
permit a redistribution of some responsibilities and give 
some of the company’s executives more time for policy 
administration and long-term planning. 

Mr. Roehm, a technical and sales executive for 
the past 13 years, will coordinate the various sales 
and development activities of the Staley corn division. 
Mr. Roehm; Paul Doolen, manager of the industrial 
sales department; and Forrest Apperson, manager of 
the package sales department, will be the management 
group for the corn division. The industrial sales depart- 
ment was recently enlarged to cover sales of antibiotic 
nutrients and chemical derivatives. 

A native of Indianapolis, Mr. Roehm received his 
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bachelor’s and master’s degrees in chemistry, and his 


Ph. D. in biochemistry from the University of Indiana 
in Bloomington. @ 


Mims to Southern Territory 


Stadham Company of 
Philadelphia announces 
the appointment 
Frank Mims as their 
representative for the 
Hexagon line of press 
pads and covers in the 
firm’s southern territory. 

Mr. Mims will repre- 
sent Stadham in the fol- 
lowing states: Florida, 
Georgia, Alabama, Mis- 
sissippi, North and 
South Carolina, Tennes- 
see, Kentucky, Virginia 
and West Virginia. 

Mr. Mims will work 
directly with the dis- 
tributors and their sales- 
men on the Hexagon line of press pads and covers fea- 
turing Stad-spun and Stad-tex fabrics, exclusive Stad- 
ham developed items. @ 


FRANK MIMS 


Pantex Employee Wins Beauty 
Contest 


Rosemary Trullson, secretary in the Chicago office 
of Pantex Manufacturing Corporation, has been chosen 
from a group of six 
finalists, who had been 
selected from contest- 
ants over a four-state 
area, as “Miss Ski Nose 
of 1951.” 

The contest was spon- 
sored by TV-Forecast 
magazine. Judges were 
the well known column- 
ists Jim Savage, Chicago 
Tribune, Tony Weitzel, 
Daily News, and Irv 
Kupceinet, Sun Times. 
Also judging were Rob- 
ert Kubicek, editor of 
TV-Forecast and Estelle 
Compton of the well- 
known Modeling School 
in Chicago. 

The winning prize was a week’s vacation for two 
with all expenses paid at a Wisconsin resort, and a 
modeling course. 

Prior to working for Pantex Manufacturing Corpora- 
tion, Miss Trullson was a Barbizon model in New York 
City and worked with the School of Modern Photog- 
raphy in New York. Miss Trullson has also worked 
at the famous Stork Club and has been screen-tested 
by Twentieth-Century-Fox. @ 


ROSEMARY TRULLSON 


Arrow Folder 
A six-page, two-color mailing piece, by Arrow Fast- 
ener Co., Inc., 30-38 Maujer St., Brooklyn 6, N. Y., is 
devoted to illustrations and descriptions of the firm’s 
complete line of stapling products, In addition to show- 


of |} 
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America's most desired 


AUTOMATIC WASHER 


isthe HAMMOND 


This fully automatic, all-metal washer does the entire 
job 
bell 


trouble free and smooth operating. You merely turn 


fills, washes, dumps, rinses, refills and rings the 
all automatically. It will amaze you at being so 


to the starting point and the “Automatic” will go 
through its paces. 


SPECIFICATIONS: 


@ Lifetime Stainless-Steel Cylin- 
der and Tub 


Reversing 36” x 16” Cylinder 


Dimensions—39” x 41” x 72” 


© Aluminum Standard Door height 


Shipping Weight 850 pounds 
Motor—'/, HP 


(Brass Door at extra cost) 
with heat resistant glass port 


Write for particulars about this 
marvelous new machine 


HAMMOND BUILDING, WACO, TEXAS 


CUTLLTL AT 


LAUNDRY~CLEANING MACHINERY CO. 
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ing the many staplers offered by the company, the 
folder reproduces many thumbnail sketches showing 
how these hand units may be used on many wood fab- 
ricating jobs. ©@ 


American Moves Philadelphia 
Office 


In order to better serve laundries, institutions, dry- 
cleaners and rug cleaners in the area, the Philadelphia 
office of The American Laundry Machinery Company 
has moved into new and larger quarters at 239 Fair- 
field Ave., Upper Darby, Pa. The new phone number is 
Granite 6-5885. 
C. E. Hamilton, Jr., is manager of American’s Phila- 
delphia office. Other sales representatives comprising the — brink, and R. E. Lester. Carl Dilks is in charge of the 
Philadelphia office staff are R. 8. Shaffer, P. E. Krehn- _ field engineers for the Philadelphia territory. @ 


Leading Laundries Swear By — _Sehns-Manville 
Names Executives 


Leslie M. Cassidy was elected 
chairman of the board and chief 
REG. U.S. PAT, OFF executive officer of Johns-Manville 


Corporation and Adrain R. Fisher 
was appointed president of the cor- 
poration at a special meeting of the 
board of directors held on March 
2, 1951. 

Mr. Cassidy sueceeds to the post 
left vacant by the death on Feb- 
ruary 26, 1951, of Lewis H. Brown 
who had been chief executive officer 
of Johns - Manville Corporation 
since 1929, first as president and, 
from 1946, as chairman of the 
board. Mr. Fisher sueceeds Mr. 
Cassidy, who became president of 
Johns-Manville on the retirement 
of R. W. Lea on January 31, 1951. 

Clifford F. Rassweiler, vice- 
president for research and develop- 
ment, who was elected vice-chair- 
man of the board and a director on 
January 31, 1951, continues in 
’ ert i , a gs those duties and in addition will 
Left to right: Harold S. Smith, Plant Superintendent; Carl T. G. Elvin, continue to have full responsibility 
Revourte; F. Harold Butchman, Laundry Sales Manager; M. M. Johnson, for organization and direction of 
2nd, Treasurer; M. Porter Johnson, President; George M. Littlejohn, REVOLITE. of 








the company’s new planning board, 
and will serve as assistant and al- 
ternate to the chairman. 

On March 14 Mr. Fisher an- 
nounced that William R. Wilkinson 
oe : ‘ ; has been appointed vice-president 
The word spreads among leading laundries—REVOLITE increases the out- for sales. and Kenneth W. Huffine 
put of flat work ironers and gives quality work every time! REVOLITE s has been named vice-president. for 
high heat capacity means hotter, dryer rolls that turn out first-rate production. Both Mr. Wilkinson 
ironing fast. And Revo.ite’s longer life eliminates frequent shut-downs and Mr. Huffine bring backgrounds 
for roll changes. gees See “ta . 

of wide experience to their new po- 











The United Laundries Company in Boston is the largest individual laundry 
in New England. In the trade, it is known as “Creamer Wing”... and as 
an old and ardent booster of REVoLire Roll Covers. 


Revourre Roll Covers are guaranteed. And RevouitE “Service From sitions and, with their promotions, 
Every Angle” brings you trained experts to help solve the problem of become senior vice-presidents of 
getting quality ironing at lower cost. Johns-Manville. @ 
Write or phone for complete information and 
a copy of the REVOLITE written Guarantee Blower-Dryer 
A new portable and highly ver- 
satile blower manufactured by Ull- 


ATLAS POWDER Service from every angie] | man Products Corporation, 152 
COMPANY ... that’s REYVOLITE Prospect Ave., Brooklyn 15, N. Y., 


| is designed to deliver a powerful 
Stamford, Connecticut Eig hese eb ie ; 
| volume of hot or cold air for those 
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many applications where either a steady or intermittent 
flow of air is desired. Said to be excellent for drying 
purposes, this latest blower-dryer in the Ullman Prod- 
ucts line can be easily raised or lowered, swivels in any 
direction and moves on ball-bearing casters. © 


Cochrane Promotes Applebaum 


Cochrane Corporation, 
Philadelphia, Pa., manu- 
facturer of water condi- 
tioning equipment and 
steam specialties, has 
announced the appoint- 
ment of 8. B. Applebaum 
as manager of its water 
treatment division. Mr. 
Applebaum, who has 
specialized in water con- 
ditioning for more than 
35 years, joined Coch- 
rane in 1949, when he 
was named manager of 
the cold process section 
of the water treatment 
division. He was founder 
and vice-president of the 
Liquid Conditioning Corporation, now 
the Cochrane Corporation. 

In another announcement Cochrane states that it has 
issued a new bulletin, Publication 4520, on Sodium 
Zeolite Water Softeners, 
headed “Cochrane Zeolite 
Softeners Featuring the 
Cochrane Hydromatic 
Single Control Valve.” 

The publieation gives a 
detailed explanation of the 
sodium zeolite softening 
process containing a defini- 
tion of terms employed in 
this description, the data 
necessary for laying out a 
zeolite water softening 
plant, the factors govern- 
ing the sizing of such equipment, the selection of zeolite 
material and description of both siliceous zeolites and 
non-siliceous zeolites, and a description of the four 
steps of operation of a zeolite softener. 

Included is a complete description of the unique 
single control valve, known as the Hydromatic Valve, 
characteristic of all Cochrane zeolite equipment with a 
detailed description of the details of construction of 
the entire zeolite softener equipment including acces- 
sories, regenerating equipment, ete. Details of auto- 
matic operation are also covered and the bulletin is 
fully illustrated, not only with pictures and diagrams 
of the equipment in operation but with photos of actual 
installations. A copy may be had on request. @ 


SAMUEL B. APPLEBAUM 


a subsidiary of 


ZEOLITE 


WH 
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New Flow-Regulating Valve 
The Reynolds Shaffer Co. has announced its new 
Reynolds Flow-Regulating Valve R-V #1 and R-V #2 
The new valve is a stopcock for use where an exact set- 
ting of the regulated flow of water or other liquids is 
required. It can be used as a flow-regulating valve for 


jet pumps and spray pumps or as a by-pass valve on | 


boiler feed lines. 


The manufacturer claims that the valve will not leak 
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Wide selection of dial ranges to 
meet specific requirements. 


»* 6 stock types available as shown. 


MODEL “G” 


Select the type that is best for your pur- 
pose. 342” dial; evenly calibrated scales. 
Priced from $18. 


MODEL "F-1” 


This Auto-Lite dial indicating ther- 
mometer has solid liquid filled 
movement and evenly calibrated 4” 
dial. Available with flexible capil- 
lary tubing for remote reading. 
Priced from $22. Adjustable, elec- 
— alarm contacts at small addi- 
, tional cost. 


Drawing at left shows 3 positions at 

which Avto-Lite F-1 Thermometers 

may be mounted by simple screw 
adjustment. 


THE ELECTRIC AUTO-LITE COMPANY 
INSTRUMENT AND GAUGE DIVISION 


TOLEDO 1, OHIO 
NEW YORK + CHICAGO + SARNIA, ONTARIO 


THE ELECTRIC AUTO-LITE CO., 
Instrument and Gauge Division, 
Toledo 1, Ohio 
Please send your illustrated catalog, describing the various 
styles Indi R 





and types of Auto-Lite g and ding 
Thermometers. 


NAME......... 
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ADDRESS tsheshions 
(Indicate purpose for which | th 
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YOUR GARMENT or laundry presses deserve completely 
reliable, trouble-free steam connectors. That's why 9 out of 10 
presses are originally equipped with Presstite* seamless 


flexible metal connectors. 


WHEN YOU REPLACE your connectors, be sure to ask your jobber 


for Presstite. For machines originally fitted with swing joints, 
ask for Steamtite.* Bulletin L-173 shows how to order the 
right connector for your machine. Send for it today. 

The American Brass Company, American Metal Hose Branch, 
Waterbury 20, Connecticut. In Canada: The Canadian 
Fairbanks-Morse Company, Ltd. 2a 


U. S. Pat. Of 


@ 
wherever connectors must move.. Sncvicar 


FLEXIBLE METAL HOSE AND TUBING 


9 out of 10 presses 
USE PRESSTITE CONNECTORS 
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nin ates. 


New Yorkers 


Unipress 


Excelsior 


Goldman 


Shedlov-Heinz 








externally and that exceptionally close fitting permits 
only the slightest internal weeping. In spite of this ex- 
tremely close fit, it is stated, the plug turns easily for 
accurate manual adjustment and no tools are needed. 

Among the special features listed are finger-tip oper- 
ation, all-brass construction, and that the valve can be 
assembled or disassembled in 30 seconds. 

A bulletin giving complete information and specifica- 
tions will be sent upon request to the Reynolds-Shaffer 
Company, Dept. U-7, 12100 Cloverdale Ave., Detroit 
4, Mich. @ 


Klopfer Appointed 


The appointment of 
Edward L. Klopfer as 
sales engineer was an- 
nounced recently by Ed- 
ward B. Gross, president 
of Gross Machinery 
Company, Inc., of Buf- 
falo, manufacturers of 
drycleaning equipment. 

Mr. Klopfer, a gradu- 
ate in Metailurgical En- 
gineering of Lehigh Uni- 
versity, is a veteran of 
the second World War, 
in which he served in 
the Navy as Lieutenant, 
j.g. His previous experi- 
ence has been with the 
Morrison Railway Sup- 
ply Corp., of Buffalo as engineer from 1947-1950, the 
Buffalo Designing Service as engineer and designer, and 


EDWARD L. KLOPFER 


with Morrison Steel Products, Inc., in the quality con- 
trol department. @ 


Davies-Young Appointments 


The Davies-Young Soap Company has announced 
two additions to its eastern contingent as sales-service 
technicians, as of January 1. Both are now calling on 
laundries, drycleaners and rug cleaners. 


ROBERT F. MASTERS LEONARD ROUDE 


Robert F. Masters, who is covering New Jersey and 
Eastern Pennsylvania, has had 30 years experience in 
laundries and drycleaning plants, ranging from work 
in all departments to plant management. He spent 20 
years at this work in Northeastern Pennsylvania and 
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the following ten years in Northern New Jersey. 

Leonard Roude, who is covering Metropolitan New 
York, has had practical experience in both petroleum 
and synthetic plants in the New York area, and is fa- 
miliar both with the territory and with the problems 
involved. @ 


Staley to Build New Grain 
Elevator 


Plans for constructing grain elevator storage capa- 
city for an additional five million bushels have been 
announced by the A. E. Staley Manufacturing Com- 
pany, corn and soybean processor. 

The project, which will nearly double Staley’s grain 
storage capacity at the Decatur plant site, will be 
started immediately. 

Staley officials estimated the cost of the project, in- 
cluding numerous changes required on existing facil- 
ities, at around $3,000,000. 

A. E. Staley, Jr., president emphasized the decision 
to build the new elevator at this time was dictated 
largely by the production role which the company must 
play in the national mobilization effort. @ 


American Opens New Depot 


G. R. Bicknell, manager of The American Laundry 
Machinery Company’s western sales division, an- 
nounces that a new parts pick-up depot has been opened 
in Chicago to give quicker, more convenient service to 
customers in that area. 





NOW =i‘ 


repaired 17 @ jiffy / 


If your sales are hampered by the prob- 
lem of faulty zippers, you need the 
GlenZip zipper repair kit. Opens all 
jammed zippers so easily 
restores smooth operation. These 3 sim- 
ple tools are all you need, and are as 
simple to work as A-B-C. Priced so low 
every shop can afford one. Pays for 
itself many times over in customer satis- 
faction. Works with any zipper repair 
parts. Order your kit today! 


Set of 3 tools complete, only $2 2 50 


A. Opens jam- 8. Closes zipper C. Replaces and 
to proper posi- 
tion for replac- teeth and stops. 


med zipper eas- 
ily . . . quickly. 
ing slider. 


GLENZIP COMPANY 


Chicago 6 


MER 


216 No. Clinton St 


>LEN BARI 


ammed ZIPPERS 
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The new depot is located in downtown Chicago, at 
161 E. Grand Ave. in the Lindsay Light Building. A 
parking lot is next to the building for convenience of 
o 


customers. 


Cowles Names Otto 

Cowles Chemical Company, Cleveland, Ohio, has an- 
nounced the appointment of Frank F. Otto as Cowles 
technical man in the 
Chieago-Cook County 
area. 

Otto takes the place 
of Edward Hahn, who 
has become sales man- 
ager of an allied trades 
firm in Chicago. 

Mr. Otto is well quali- 
fied to give valuable 
assistance to laundry- 
owners, operators, and 
plant employees in this 
area because of his ex- 
tensive experience in 
laundry plant and in 
laundry sales work. He 
worked for five years as 
washroom supervisor for 
three different laundries 
in Chicago, and was engaged in selling soap products 
in the Cook County area just prior to coming with 
Cowles. Frank, his wife, and their three children make 
their home at Petite Road, Palatine, Illinois. @ 

(Continued on page 84) 


FRANK F. OTTO 





Here’s what the GlenZip 
zipper repair kit does — 


d or | 


d slides, with- 
out removing zipper or parts. 

. Remeshes any size zipper perfectly—in a 
jiffy. 

. Opens slide—if material is caught—with- 
out damage to material. 


1. R aA. 





quickly 
. Opens new slides for replacement of dam- 
aged slides. 
. Installs top and bottom stops. 
6. 
. Tightens loose teeth. 
slide perfectly for 


Replaces broken teeth. 


. Replaces “smooth” 


zipping. 


Satisfaction guaranteed 
or your money refunded. 


slider, see eee et EE HERR See eH Se mw ww 


tightens 





FREE booklet on zipper repairing 
with every kit. Write Dept. SL-4 


Wt 
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(Continued from page 83) 


Wyandotte Announces Expansion 
Program 


On April 14 Robert B. Semple, president of Wyan- 
dotte Chemicals Corporation, announced a program to 
materially increase the manufacturing breadth and in- 
dustry-service scope of his firm. 

The program will involve the company’s three chemi- 
eal manufacturing and compounding plants located in 
Wyandotte, a suburban community on the Detroit 
River, the limestone quarries at Alpena, Michigan; the 
montmorillonite clay operations at Blue Mountain, Mis- 
sissippi; and the compounding plant at Los Angeles. 

Wyandotte Chemicals, a 61-year-old producer of 
specialized cleaning compounds, alkalies, and organic 
materials, is a major manufacturer of three of the four 
most widely used and essential industrial chemicals. 
Mr. Semple said that studies of industrial development 
in the nation indicate that Wyandotte Chemicals is in 
one of the more strategic locations to produce many 
vitally essential chemicals, both organic and inorganic, 
and compounded products which have virtually indus- 
try-wide applications. “Our market research and other 
economic analyses,” he said, “lead us to believe that in- 
dustrial America should enjoy a rate of growth which 
will equal, if not surpass, development in recent years.” 

“Our expansion plans,” he stated, “have been formu- 
lating for the last year and a half, and while these are 
based primarily upon studies of civilian needs, they do 
anticipate the extraordinary requirements of the pre- 
paredness program. We are engaged in several projects 
for the Armed Forces, and the additional manufacturing 
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WITH THIS 


RSON Collar Support 


2,479,993 


ANDE 


at. NO- 


No matter when, or upon what occasion, your cus- 
tomer reaches for a shirt—you can be sure he will 
be pleased with its fresh, just-laundered look if it 
is protected by a Glenn Anderson collar support. 
This strong, patented support slips right under 
the collar points and easily inside the neckband to 
prevent messy curling and crushing . . . to give 
your customer the shirt protection he will thank 
you for. 

But, that’s not all! You'll like Glenn Andersons 
too, because they have proven to speed up inser- 
tion time by as much as 400%. This means faster 
production at less cost . . . less labor at a time 
when labor is scarce. 

Write today for further information . . . ask about 
our generous introductory offer. Sold through lead- 
ing laundry supply distributors. 


ad HEBERT PAPER CORP. 
1721 Elmwood Ave., Buffalo 7, N. Y. 


and research facilities scheduled for our headquarters 
location in Wyandotte will add to the production and 
laboratory services we can assign to defense and other 
government projects.” 

Mr. Semple said that ground already has been broken 
for the firm’s new pilot plant and the Wyandotte Re- 
search Center—a building approximately a city block 
and a half long, and a half-block wide. Occupancy of the 
research center is scheduled for mid-1952. It will be 
under the direction of Dr. Thomas H. Vaughn, vice- 
president of research and development. 

G. Millard Whitney 
was recently appointed 
manager of Wyandotte 
Chemicals’ Syracuse 
district by Robert L. 
Reeves, general manager 
of the J. B. Ford divis- 
ion. Mr. Whitney joined 
Wyandotte Chemicals in 
1940 as a Baltimore rep- 
resentative. His service 
with Wyandotte was in- 
terrupted by three years 
with the U. S. European 
Army—Joining as a 
private and rising to the 
rank of Captain. 

George J. Lawrence, 
has been Wyandotte 
Chemicals’ Syracuse manager since 1933 and is retiring 
under the company’s pension plan. Mr. Lawrence joined 
Wyandotte Chemicals in 1912. @ 


G. MILLARD WHITNEY 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 


armas si 





April 15, 1951 THE STARCHROOM 


Neoprene Airdry Coating 


Neoprene, the synthetic rubber made by Du Pont, 
can now be applied as an airdry protective coating for 
industrial maintenance work on structural steel, con- 
crete, wood and exterior surfaces of tanks and equip- 
ment. 

It is applied by brush or spray gun in a single coat of 
5-10 mils thickness. Outstanding properties are those 
which distinguish neoprene from natural and other 
synthetic rubber—exceptional resistance to oil, grease 
and chemicals; resistance to age-cracking by sunlight, 
weather and ozone. It also possesses the characteristic 
properties of any rubber produet—resilience, elasticity, 
high order of abrasion resistance, non-chipping and non- 
cracking. 

The new material is produced by Gates Engineering 
Company, lining and coating applicators of Wilming- 
ton, Del., and has been named Gaco Neoprene Main- 
tenance Coating 

An outstanding feature of the new “airdry” coating 
is the fact that it develops its desirable physical proper- 
ties without benefit of heat. It is a solvent solution of a 
specially developed neoprene composition—it will not 
gel or “set up” in the container, but will cure at norma! 
temperatures after the solvent has evaporated. 

“Its field of usefulness,’ the manufacturer states, 
“will be in applications where intermittent contact with 
liquids or constant exposure to corrosive fumes create 
protective coating problems too severe for the best types 
of bituminous or oil-base industrial paints. Under con- 
ditions where such paints fail in two or three years, the 
new coating is expected to have a useful life of five or 
ten years.” @ 


ANUFACTURERS 
we tE-Ruccene 


Cummings- 

Landau continues to 
set the pace with the most 
modern laundry equipment! 


ENGINEERED jf 
ENT 
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Diamond Issues New Sour 
Pamphlet 


“Diamond Safety Linen Sour,” an improved sour in 
dust-free form designed to solve iron removal problems 
and simplify their control in linen supply, institutional, 
and family laundries, is the subject of a new and timely 
four-page pamphlet recently issued by the Diamond 
Alkali Company, Cleveland, Ohio 

According to the company, the folder briefly describes 
how this specialized laundry sour helps laundry opera- 
tors to maintain uniformly high work quality and secure 
longer linen life by quickly dissolving iron deposits with 
complete safety to fabrics, assuring high whiteness 
retention and low tensile strength loss. 

Kight major advantages provided by Diamond Safety 
Linen Sour are summarized. Also given are specific di- 
rections for the use of this material to meet the wide 
range of bicarbonate water hardness and water supplies 
containing iron. 

Laundry managers and superintendents may secure 
copies of this pamphlet by writing to the Diamond Al- 
kali Company, 300 Union Commerce Building, Cleve- 
land 14, Ohio. @ 


Fur Storage Buttons 
The Reliable Machine Works, 230 Eagle Street, 
Brooklyn 22, N. Y., has available a limited supply of 
buttons 31% inches in diameter, bearing the words “It’s 
Fur Storage Time,” in bold blue letters on a white back- 
ground. 
These handy advertising messages can be worn by 


sales girls, routemen, or anyone connected with the 


CAPITALIZE ON THESE NEW TIME 
AND LABOR SAVERS. 


e THE NEW 50” UN- 
LOADING EXTRACTOR 
High speed operation of 
this new extractor 
makes it a great time 


saver. 


e 50” and 60” 
EXTRACTORS 
Stainless steel, or Monel 
basket and shell. Rugged, sim- 
ple construction. Fully automatic. 


e THE NEW MONEL WASHER 
Available in 30’’, 36’', 42", 44”, 48", 54” 
Simple, trouble-free operation; fast, 


economical washing. 


WE HAVE REBUILTS, TOO! 
Ask us about them 


CUMMINGS-LANDAU LAUNDRY MACHINERY CO., INC. 
305-17 Ten Eyck Street, Brooklyn 6, New York — Columbia, Pa. 
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plant who is in a position to obtain fur storage busi- 
ness. 2 


Colgate Promotions 


J. M. Nykiel has been appointed sales manager of 
the industrial department of the Colgate-Palmolive-Peet 
Company, it was announced recently. He is being suc- 
ceeded as division manager of the department’s Chicage 
division by W. E. Humphreys. 


J. M. NYKIEL W. E. HUMPHREYS 

Joining the company as a clerk in the home office 
in 1931, Mr. Nykiel was appointed industrial salesman 
for Chicago seven years later. He also has held the po- 
sition of industrial supervisor. 
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Mr. Humphreys was employed by Colgate in 1942 
as an industrial salesman in the Chicago division and 
was appointed supervisor of that division two years 


ago. @ 


Baker Named Committee Advisor 

Fred P. Baker of Denver, Colorado, president of the 
National Truck Leasing System, has been named to 
represent that association group on an industry advisory 
committee of the Office of Price Stabilization, recently 
appointed by the government agency. Mr. Baker is 
also president of Baker Truck Rental, Inc., with head- 
quarters in Denver. 

The committee will study vehicle rentals to determine 
if a separate price control regulation should be issued 
covering the rental and long term lease of trucks and 
passenger cars. These operations are now under the 
general price ceiling. 

The committee held its first formal meeting in Wash- 
ington, D. C., on March 30, with Dewey C. Wayne, 
chief of the Highway Transportation Section of the 
Office of Price Stabilization, presiding. Fifteen men, 
representing various segments of the industry, have been 
appointed to serve on the committee. ©@ 





BUY U. S. 
SAVINGS BONDS 











We bow inditiily in appreciation of the many 
orders and words of praise from the Laundries 


and Dry Cleaners for our LITTLE 


WATER SPRAY GUNS 
$8.50 F.o.B. 


After many years of experimenting and 
testing in the field we have eliminated 


"| many troublesome parts and incorporated 


Have the complete Risdon-Remo line 
at your fingertips. Pictures, specifica- 
tions and prices make the line easy 
to order. 

And don’t forget the three star fea- 
tures of Risdon-Remo service. 
* Immediate Shipments 
% Complete Dealer omens 
* A Pin for Every Need 


THE RISDON MANUFACTURING CO. 


Ask your 
dealer for 
your copy of 
this NEW 


RISDON 
REMO 
CATALOG 





NAUGATUCK, CONN. RI-2 





these outstanding features: 

Non-Corrosive; All brass—nickel plated. 

Non-Drip. 

Small parts eliminated. 

Light weight gun 5 oz., Hose 5 oz. 

Operates on any pressure from 40-150 
Ibs., without adjustment. 


Priced so that it doesn't pay to keep 
spending money repairing that old 
out-dated gun. Buy with confidence. 





A revolutionary WATER SPRAY 
GUN developed for use by 
LAUNDRIES, Dry Cleaners. i 











Consult Your Jobber or 


STEBBINS MFG. 


and SUPPLY COMPANY 


1735 Blake Street e Denver 2, Colorado 
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TarGo should always be used first on any 
stain, excepting dye stains. If it does not 
remove the stain entirely, it breaks it up 
so that it can be removed with InkGo and 


ColorGo. Try this method on Marking Ink and see the ink 
stain disappear entirely. 

TarGo alone removes many stubborn stains. That and 
other reasons is why so many laundrymen and dry clean- 
ers insist on having TarGo handy at all times for their 
stain removal. 





ALL WILSON CHEMICAL CO. 


- 38 PASSAIC AVE., 


si acl 








EFFICIENT BURNING OF WOOD 
LOWERS POWER PLANT COSTS 


The automatic wood refuse stoker at the High Point Laundry 


AWDUST, wood chips, hogged wood, and other wood 
wastes, while long considered usable fuel, have 
not been utilized economically in many cases. Wood- 
working industries, with a surplus of wood waste, will 
supply most of the fuel needed by the smaller boilers in 
their vicinities at practically no cost, if the boiler oper- 
ators are willing to burn it. This material can be burned 
efficiently in the average boiler with a few modifications 
and adequate stoker equipment. 
A good example of this is at the High Point Laundry, 
High Point, N. C., where a standard 200-hp. HRT boiler, 


which was formerly hand-fired with coal and wood ref- 
use, is now equipped with an automatic multi-burner 
stoking system. 

The system was installed at the plant over a year 
ago. In commenting on the results attained through the 
use of this system of burning sawdust and wood chips, 
P. G. Wilson, manager, stated: 

“We have saved more than $3,226.95 in the first six 
months of operation, according to the last report by 
our auditor. Besides, we have experienced a constant 
steam pressure which has helped in speeding production. 
There is no way to figure the savings here, but they are 
probably equal to the savings in fuel.” © 


SEAL AWARDED TO SHIRT 
INTERLININGS 
HE AMERICAN INSTITUTE OF LAUNDER- 
ING announces the award of its Certified Wash- 
able Seal to dress and sport shirt interlinings manufac- 
tured by the Dubin-Haskell Lining Corporation of New 
York City. 

These interlinings, which are used to stiffen the collar 
and cuffs of sport shirts and the collar, cuffs and button- 
hole strips of dress shirts, were awarded the Seal of 
the Institute after they successfully passed tests for 
launderability, dimensional stability and quality of 
construction. The tests were conducted in the Institute’s 
laundry-laboratories in Joliet, Illinois. 

Washability of interlinings, according to AIL, means 
that there will be a controlled shrinkage between the 
shirt collar’s outcloth and the interlining, thus reducing 
puckering and wrinkling toa minimum. @ 
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The MARKING MACHINE 
- 

IBBON: For LAUNDRIES 
ITE Prints thru a Ribbon and is Always 
Ready! Fost, clean, accurate marking 
that saves time and eliminates the cause 
of claims. 6-, 8-, and 10-choracter ma- 
chines. Easy-to-read black on yellow 
index strips. Clean, indelible marking. 
Type connot fill in. No smudges or blots 
on work in process. 


Special wash-out ribbon for 
marking at wet assembly. 
long ribbon life assured by 
patented diagonal ribbon 
feed. 


Makers of TAG-O-MATIC, 
tag-making-and-marking 
machine for drycleaners. 


Wire or write for folder or 
demonstration. 


TO ECONOMY—SPEED 
SAFETY—MORE PROFITS 


Today, more than ever, rug- 
ged, dependable construction 
means more profits in the long 
run, MILNOR all stainless-steel 
washers are built to last and 
last . . . to give you more 
profits thru economy of opera- 
tion, speed, safety and per- 
manent quality. RUGGED MIL- 
NOR PRODUCTS are available 
in semi or fully automatic 
models. Write for detailed il- 
lustrated catalog. 


. ~ 
Sg 50# Weigh 
% Capacity bk 


MANUFACTURERS OF FINE LAUNDRY AND DRY CLEANING EQUIPMENT 
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ASSEMBLY BIN CURTAINS 


Assembly bins in Cornell Steam Laundry of Philadelphia, Penna., are 
provided with long plastic curtains which closely resemble those used 
on shower baths. Curtains are closed at night when plant closes down 
and any pieces left on the shelves are protected from dust @ 


ADJUSTABLE HANGER 


a ‘ORE of years ago accordian type extension arms 

for desk telephones were quite the thing. Maybe 
you had a couple 
of these swinging 
out from the cor- 
ner of your roll top 
desk. 

Boyd Cravens, 
manager of the 
drycleaning de- 
partment at the 
Dunsmuir, Califor- 
nia, Steam & Dry 
Cleaners said his 
father used one of 
the arms along 
about the “turn of 
the 20s,” so Boyd asked the local phone company if 
they had any of the accordian type arms around their 
store room. They did—a number of them—and gladly 
gave him his pick. 

The picture shows how the arm is being used. The 
sewing girl can move the arm over to the machine or, 
when she turns to the button cabinet, the arm can easily 
be moved there and buttons replaced or rips sewed 
without removing garments from hangers or the arm. 

When not in use the arm ean be pushed back against 
the wall out of the way. @ 





DIRKSEN TO SPEAK AT A.LL. 
CONVENTION NEXT OCTOBER 


| ate Everett M. Dirksen of Illinois, a leader 
in the Congressional fight to modify United States 
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foreign policy and one of the most sought-after speakers 
in the 82nd Congress, will address the 64th annual con- 
vention of the American Institute of Laundering in 
Chicago October 19-21. 

Albert Johnson, AIL secretary-treasurer reported to 
the board of directors that the Senator had accepted 
his invitation to speak at the convention, even though 
it meant cancelling previously scheduled engagements. 

The convention will be held in Chicago’s Stevens 
Hotel. An exhibit, as well as program sessions, will be 
housed in the hotel. @ 


A.L.T.A. ELECTION 


HE Allied Laundry Trades Association of Connecti- 

cut and Western Massachusetts elected the fol- 
lowing officers at a recent meeting at the Hartford Golf 
Club, Hartford, Conn.: 

President, Fred Carpenter, Huron Milling Company, 
New York, N. Y.; vice-president, Roger Gerritson, 
Gross Machinery Co., Waterbury, Conn.; treasurer, 
Edward Robnett, H. Kohnstamm « Co., Inc., New York, 
N. Y.; secretary, C. Stanley Mathews, Carman Mitchell 
Wing Co., Boston, Mass. @ 


CONSOLIDATED REPORTS 
PROGRESS 


N its recently issued 1950 annual report, Consolidated 

Laundries, New York, brought its stockholders up- 
to-date on the company’s current situation, and cast a 
backward glance over its activities of the last 25 years. 
In 1926, when a-.group of wet wash laundries merged 
to form Consolidated Laundries Corporation, the firm’s 
sales reached $8,807,751. Its profits before taxes were 
$1,212,630, and it paid a $1.50 cash dividend to holders 
of its common stock. 

In 1950 its sales totaled $15,072,424. Its profits be- 
fore taxes, however, were $989,615, or $223,015 less than 
they were in 1926. In 1950 the firm paid a $1.00 divi- 
dent on its common stock, whose par value is $5.00 per 
share. 

Consolidated, the largest launderers in the world, 
operates 21 divisions, located in and serving Greater 
New York and New Jersey; serves more than 60,000 
families; employs more than 3,200 persons; serves over 
50,000 linen supply customers; handles more than 750,- 
000 drycleaning items each year; and operates more 
than 550 trucks daily. 

Federal income taxes paid by Consolidated in 1950 
totaled $413,530.46. © 








CONVENTION CALENDAR 


AAS ESS 








Linen Supply Association of America 
Hollywood Beach Hotel 
Hollywood Beach, Florida 
April 15-18, 1951 


Southern Laundryowners Association 
Annual Convention 
Edgewater Gulf Hotel 
Edgewater Park, Mississippi 
April 19-20, 1951 


(Continued on page 90) 
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and ae PEERLESS BEACON T AGS 


for Easy, Sure MARKING 


Made of 80x80 count cotton, with 
special finish for easy writing. 
Triple-fold cloth is sturdy, non- 
fraying. Staples anchored, always 
firm with prongs straight, yet 
fully pliable. (Also furnished in 


fibre.) 


In White and standard Blue, Red, 
Pink, Orange, Yellow or Green. 





All Tags Fully Guaranteed 





-, Manufactured by 
BOSTON CLIP AND TAG CO. 


48 Grove St., Somerville 44, Mass. 














BUTTON-SEWING 
MACHINE 


With this machine a button- 
sewing service costs little to 
install and little to operate. 
The CHANDLER puts a but- 
ton on to stay—in from 8 to 
10 seconds — either two or 
four hole buttons firmly 


placed. 


Write for complete information. 


CHANDLER MACHINE CO. 


Dept. C AYER, MASSACHUSETTS, U.S. A 
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wow mucH 
iw your FLOOR cost you? 


It's not the heavy hauling but the pound, pound, pound that 
breaks up ordinary cement floors. And holes and large floor 
cracks slow up production, sometimes cause damage, always 
on occupational hazard. Repair floors quickly and easily 
with Cleve-O-Cement. Anyone can apply it. Use it on wet or 
dry floors. Not an asphalt compound. Dries flint hard over- 
night. Supports heavy traffic next morning. Resists cold, oil, 
grease, live steam, dampness and most acids. Made especially 
for floors in meat packing plants, dairies, bottling plants, ice 
cream plants and refrigerated rooms. 
Send for illustrated bulletin. 


THE MIDLAND PAINT & VARNISH CO. 


9123 RENO AVE. ¢ CLEVELAND 5, OHIO 





| SYNDICATE 
jl iC ST - Semce 


WRITE FOR FERRET SAANAPLE 


—if you advertise in newspapers you should see the 
LAUNDRY AND CLEANERS MAT SERVICE 
This service gives you mats of illustrations drawn by leading artists. 


Each issue is carefully merchandised to cover seasonal promotions, with 
well written copy and layouts. 


Plenty of hand-lettered headings and borders, as well as small ‘‘spot’’ 
cuts and photos! 


If you are ready to advertise for increased business, this service can 
be useful to you. 


Executives may write today for free samples, on your company letter- 
head, and state your title. 


(Because of the large cost of each sample, letters from 
individuals and postcard requests cannot be answered) 


Meilto VINCENT EDWARDS & CO. 


World's largest advertising service organization 


342 Madison Avenue New York City 


| Wie 
Pde 


| 1227 Wabash Avenue, Chicago 5, Ili 
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HAVE A THREAD OF GOLD 


) 


see 
7. 


Write, Wire 
or Phone Collect 


TINGUE, BROWN & CO. 


723 East Washington Boulevard, Los Angeles 21, Cal... PRospect 6023 
507 Bishop Street, N. W., Atlanta, Georgia ATwood 3864 
HArrison 7-0083 
1765 Carter Avenue, New York 57, N. Y........... CYpress 9-8800 
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(Continued from page 89) 


Laundry & Cleaners Allied Trades Association 
Laundry & Dry Cleaners Machinery Manufacturers 
Association 
The Greenbrier 
White Sulphur Springs, West Virginia 
April 26-28, 1951 


Connecticut Laundryowners Association 
47th Annual Convention 
Hotel Bond 
Hartford, Connecticut 
May 5, 1951 


California Laundryowners Association 
Yosemite National Park, California 
May 10-12, 1951 


Pennsylvania Laundryowners Association 
New Jersey Laundry and Cleaning Institute 
Traymore Hotel 
Atlantic City, New Jersey 
May 10-12, 1951 


Laundry and Cleaning Association of the Carolinas, 
Georgia and Florida, Inc. 
General Oglethorpe Hotel 
Savannah, Georgia 
May 13-15, 1951 


Oregon Laundryowners Association 
The Dalles, Oregon 
May 17-19, 1951 


Indiana, Illinois, Michigan and Ohio Laundryowners 
Drake Hotel 
Chicago, Illinois 
May 17-19, 1951 


Missouri, Kansas, Iowa and Nebraska Launderers and 
Cleaners 
Lassen Hotel 
Wichita, Kansas 
May 17-19, 1951 


Montana Laundry and Dry Cleaners Association 
Billings, Montana 
May 18-19, 1951 
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e 
Tops for laundries SLANKETMASTER 
3 Blanket Washing Machine 
from Coast to Coast . y for quality blanket wash- 
' : as ing with no shrinkage. 
Write for Bulletin 690 





LAUNDRY STARCH LAUNDRY STARCH 


Write for demonstration by Clinton’s Laundry Technician 


CLINTON FOODS INC. 
CLENTON, LOWA 





New York State Laundryowners Association 
Spring Convention 
Hotel Syracuse 
Syracuse, New York 
May 24-26, 1951 


Pacific Northwest Launderers and Dry Cleaners SQUAREWAY 
Washington Athletic Club Curtain and Blanket 
Annual Convention 
“Sas on curate drying of curtains 
é and blankets. 


Stretcher for quick, ac- 


Idaho Laundry and Dry Cleaners Association Wale tr ey oer 


Boise, Idaho ents 
May 25-26, 1951 


Wisconsin Institute of Laundering ee tune 


Minnesota Institute of Laundering and Cleaning 
North and South Dakota Associations 


St. Paul Hotel im 


St. Paul, Minnesota 
Maryland-District of Golumbia & Virginia 


May 25-26, 1951 
Laundry Owners’ Association 
Spring Convention 
Cevalier Hotel 


Virginia Beach, Virginia 
May 31-—June 1, 1951 
@ 


Virginia Association of Launderers and Cleaners, Inc. 


use 
Annual] Convention 
Hotel Chamberlin CSTAIZ 
Old Point Comfort, Virginia 
September 17-18, 1951 & 


eid Pe ei 44 
National Association of Institutional Laundry Managers | X-PAN DO 


Annual Convention 
Sheraton Hotel | COLLAR SUPPORTS 
Chicago, I]linois | yours °°"4 today 
October 18-20, 1951 for ovr Collar 


Support Book- 
FREE let! 


Annual A.I.L. Convention 


Stevens Hotel 
Chicago, Illinois TIME SAVERS 


October 19-21, 1951 83-99 Walnut St. * Montclair, N. J 
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For a clean, fast, non-feathering mark 


TRY XANNO LAUNDRY MARKING INK... 


with your marking machine, stencil, pen, or 
Applegate marker. See how Xanno ovtlasts 
other inks. Your mark stays clearly legible 
through many washings. 53 years experience 
is your guarantee of satisfaction and econ- 


omy. 


Tell us your Marking Problem. We may be able 
to provide a money-saving answer. No cost or 
obligation for this consulting service. 





APPLEGATE 








\ 














Ld CHICAGO 37, AL 





"K.4 le hg 
SOAP BUILDER 


SOAP EXTENDER 
WORK IMPROVER 


Favorite with quality Launderers 
for past 10 years. 


THE LAUNDRY CHEMICALS CO. 


Division of The Kinsley Chemical Co. 
4538 West 130th St., Cleveland 11, Ohio 





Pin Carriers 
e an 
Sorting Bars 


The dependable low 


cost system for better marking. 
Write for free 
catalog today. 
Other K-D Products 

@ Marking Pins 











@ Net Pins 
@ Gripnet-Nylon Net Closures 
@ Overall Togs @ Numbering Sets 


THe Keyes-Davis COMPANY 
Sold By Jobbers oe Shae 





eorywhere 110 - 14th St. - Battle Creek, Michigan 





THE NO. 39 CLEANERS & DYERS RECORD FORM 
Provides space for recording the necessary information 
with minimum effort. Whether your plant is large or 
small, whether you prefer a bound volume or loose- 
leaf type, your needs will be answered by one of these 
three editions. 

No. 39 SENIOR Record Book—400 Pages (10,000 
entries) Durably bound in heavy duck with leather 
covers .... 
No. 39 JUNIOR. Recorp Book—48 Pages (1,200 
entries) Board covers, marbleized ene ; 
Loose Lear BINDER . 
Loose LEAF SHEETS 100 

? 
ALL PRICES ste 
PREPAID 1000 


Send orders with remittance to: 


NATIONAL CLEANER & DYER 
304 East 45th Street, New York 17, N. Y. 
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DUPONT NYLON 
OOKS LIKE Coffon! 


Made by the 
peony of 
NGB ‘fin. 


EARS LIKE Iron! 
Economical! 


D EASY TO HANDLE 
OTTOMS WOVEN TUBULAR 


rite for Descriptive Literature 


CARSON TEXTILE CO., INC. biiicoeiewik as a 


Obez bed 


Wellington M. Acker, founder of the W. M. Acker Organ- 
ization, Inc., Cleveland, Ohio, died recently. He served as the 
firm’s president and managing director 

until his retirement last November. The 

company manufactures steam drainage 

and automatic boiler feeding equipment. 

His son, Carman, now directs the firm’s 


t o 
jobber cannot 
supply you, write 
to us, 











ous GE cane can cans cine Geb cee enn on? 


activities, 

Mr. Acker belonged to the National 
Association of Power Engineers, Suds 
Club, and the LCATA. He was also 
active in his Methodist Church and in 
Masonic bodies. 


Louis A. Belmont, 85, founder of the Philadelphia Toilet and 
Laundry Company, Philadelphia, died on February 28 at his 
home in Merion, Pa. He started the firm in 1899, and instituted a 
“25-piece bundle” method of selling service, which was widely 
copied. He also operated a linen supply service. Mr. Belmont 
retired from business eight years ago. 

He was a member of the Union League and the Philadelphia 
Country Club. A daughter survives. 


Calvin Boyd, 80, operator of the City Steam Laundry, Ports- 
mouth, Va., for more than 50 years, died on February 26. Mr 
Boyd, who was known as “Capt. Nick,” was an enthusiastic 
sports booster in his town, and belonged to the LNA and Tri- 
State associations 


Lewis H. Brown, 57, chief executive officer of the Johns- 
Manville Corporation for the last 22 years, died on February 
26. The board of directors of the firm stated, in the firm’s 1950 


| annual report, that Mr. Brown “guided Johns-Manville through 
| the most important years of growth and achievement in the 


history of our 93-year old company.” He is survived by his wife 
and other members of his family. 


Dewey J. Grice, 51, shirt engineer 
for the J. W. Steele & Company, North 
Kansas City, Mo., died of heart failure 
on February 4. Prior to joining the allied 
trades, Mr. Grice had been manager and 
superintendent of several large laundries 
in the Southeast. 

He is survived by his wife and three 


children. 
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THE 


OFFER YOUR CUSTOMERS 
BEAUTIFUL SPORT SHIRTS 


FOLDED ON A KEY-TAG 


With a SPORTRIGHT— quickly, 
permanently attached to your 
CollaRight equipped Folding 
Table—your operators easily and efficiently 
handle Sport Shirts as they come along the 
line. SPORTRIGHT flips out of the way instantly 
for dress shirt finishing. No more unsightly 
creases on collar tabs and pocket flaps. Sport 
Shirts folded on a SPORTRIGHT always please 


STARCHROOM 


your customers, bring you increased business | 


and profits. Ask your Jobber for SPORTRIGHT 
or write for complete information — today. 


oo 
The KEY-TAG CHECKING SYSTEM Company 


6509 HOUGH AVENUE . CLEVELAND 3, OHIO 


Fred N. Cohn, 49, partner in the Franklin Laundry-Cleaners, 
Memphis, Tenn., died on February 20. A life-long resident of 
Memphis, he belonged to the Memphis Laundry Owners Associ- 
ation and was known for his contributions to charities and his 
readiness to aid individuals in need or troubie. 

He leaves his wife, a daughter, and a son. 


Ralph W. Gill, 62, vice-president of the Orange & Domestic 
Laundry, Orange, N. J., and his wife, Lillian, were both killed 
in an automobile accident on March 8. Mr. Gill was a veteran 
of World War I and was a member of the West Orange Ameri- 
can Legion Post. 

They leave a daughter, three grandchildren, « 


ers and sisters. 


ind several broth- 


Herb Grow, prominent laundryman of Sacramento, Calif., 
died recently. 


John O. Hiltman, 50, 
manager of the wheat prod- 
division of the 
Keever Starch Company 
Columbus, Ohio, died on 
March 19. He had been as- 
sociated with Keever for 24 
vears in sales, product de- 
velopment, and promotion 
work. Mr. Hiltman collapsed 
at a Columbus hotel just as 
he finished 
bers of the 
Club, of which he 
active member. 

He is survived by his 


ucts sales 


Toastmasters 
was an 


wife 


and a son. 


J. Harry Lear, Associated Laundries, Cohoes, New York, died 
on March 18. He was a member of the New York State Laundry- 
owners Association, Inc., and he was held in high esteem by 
members of that group. 


Mrs. Susan Salzer, 83, mother of Albert J. Salzer, owner and 
operator ef the West End Laundry, Individual Laundry, and 
West End Diaper Service, Cleveland, Ohio, died on March 21. 
Mrs, Salzer was well known to launderers throughout the state. 
She was prominent in church work and was an early member 
of the Forest City Chapter of Eastern Star. 


Herman Vander May, 59, one of five brothers operating the 
Little Falls Laundry, Little Falls, New Jersey, died on February 
15. Mr. V 
Church of Little Falls for many years. 

He is survived by his widow 
four sisters. 


LAUN 





a talk to mem- | 


‘ander May had been a member of the Second Reformed 


and children, five brothers, and | 
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EX BOCK RS 


The most efficient time 
and money saving Ex- 
tractor on the market. 


Made in 15”, 17” and 20” sizes. 
Send Us Your Inquiry. 


BOCK 


LAUNDRY MACHINE CO. 


TOLEDO, OHIO 


| When St Comes bo PRESS CWES 
Come lo STADHAMS” 


@ STAD-SPUN-D PRESS COVERS 


All Nylon, non-slip! Soft es « handkerchief! Rugged es « tent! 


@ STAD-SPUN PRESS COVERS 


Non-slip Nylon, specially treated te insure longer weer 


@® STAD-TEX PRESS COVERS 


For use where slick finish helps production. 





Phone, Wire or Write For Nearest Distr. 


(SSTADHAM 


HEXAGON DIVISION 


1825-31 NORTH 20th STREET PHILA 2! PA 


All the proven features of the 
other Cook WASHETTES, in- 
cluding the extra fast washing 
cycle. See your jobber. 


MACHINERY 
SALES CO. 


MAIN ST DALLAS TEXAS 


Presses 
for every 
requirement 


COMPANY 


Minneapolis, Minnesota 


UNIPRESS 


E 2802 Lyndale Ave. ¢ 
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CLASSIFIED DEPARTMENT 








10¢ @ word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 


ve insertions. Minimum rs 00 (new or repeat). 





or bold face type 15¢ a word, first insertion, 10¢ a word for 


Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a@ word for each 
insertion of same ad. Minimum charge $1.00 (new or repeat). 





Capitals or bold face type—double these rates. 


Ads must be in our hands by the first of the month, Payment should accompany all orders. 
Add cost of 5 words if answers are to come to a box number to be forwarded by us. 
Extra white space between lines 


Mail your box number replies to The STARCHROOM LAUNDRY JOURNAL, 304 East 45th St., 


weer’ Panta 





New York 17, N. Y. 








LAUNDRIES and CLEANING PLANTS FOR SALE 


LAUNDRIES and CLEANING PLANTS WANTED 





LAUNDRY PLANTS and DRYCLEANING PLANTS. 100% PROPOSI- 
TIONS. New York, New Jersey, Connecticut, Pennsylvania. Other Sec- 
tions—WHERE DO YOU WISH TO LOCATE? Richard J. Muller—Lic. 
Broker, 89-16 184 St., Jamaica $, N. Y. Tel REpublic 9-3016. 4646-2 


COMBINATION LAUNDRY AND DRYCLEANING PLANT, newly 
equipped and new building. Located in the Heart of the Big Horn 





WANTED — PLANTS — ALL KINDS— New York, New "7 Con- 
necticut. BUYERS WAITING —LIST YOURS. RICHARD MULLER 
Lic. Broker, 89-16 184 St., Jamaica 3, N. Y. Tel. REpublic sine. 4324-1 








LINEN SUPPLY and LAUNDRY BUSINESS WANTED 





Mountains. Real western atmosphere. Stock raising, oil and f 
community. Drawing population 12,000. Selling account of ill health. 
Write Box 43, Worland, Wyoming. 9157-2 





Small but complete Laundry and Press Shop located in densely popu- 
lated WESTERN NEW YORK area. New equipment. Excellent oppor- 
tunity for one i ted in the busi ADDRESS: Box 9233, STARCH- 
ROOM LAUNDRY JOURNAL. 2 





WANTED: LINEN SUPPLY AND LAUNDRY BUSINESS, smal! or lerge, 
anywhere in the U. S. A. Replies held confidential. ADDRESS: Box 9249, 
STARCHROOM LAUNDRY JOURNAL. > | 





CONSULTANTS 








LAUNDRY AND DRYCLEANING PLANT, 1950 GROSS $32,000. SALE 
PRICE, $25,000. INCLUDES BRICK BUILDING, EQUIPMENT AND 
INVENTORY. CLAYTON LAUNDRY & DRYCLEANERS, CLAYTON, 
NEW MEXICO. 9298-2 





Laundry in rows then, Conn. Volume about $130,000 yearly. Can be 
d. Good locati for drive-in. Building on main thoroughfare. 
ADDRESS: Box 9309, STAREEROSIE LAUNDRY JOURNAL. 2 





Good ‘ienodians ancl laundry with new  geckaie unit. Midwest | town 40,- 

000 near Army Camp. An exceptional buy at $70,000. ADDRESS: Box 
9315, STARCHROOM LAUNDRY JOURNAL. -2 
ONLY LAUNDRY in City of 25,000, very well equipped, also Dryclean- 
ing. Located in the heart of WISCONSIN FOX RIVER VALLEY. Excellent 
opportunity, have other interests. WRITE: N. E. Ehle, 518 West College 
Avenue, Appleton, Wisconsin. 9322-2 


FLORIDA STEAM LAUNDRY & DRYCLEANING PLANT. Continuous op- 
eration for more than 25 years. Now largest in this prosperous, growing, 
year-round area. PRICE—$85,000, $30,000 cash, balance reasonable. 
Stephen F. McCready, Realtor, Ocala, Florida. 9324-2 


For Sale: Well equipped laundry—drycleaning plant in Northwest 
Indiana, doing good business, excellent trade area. For full particulars, 


ADDRESS: Box 9341, STARCHROOM LAUNDRY JOURNAL. 2 


LAUNDRY AND DRYCLEANING PLANT in Southwest Arkansas, 3 years 
old, serving two towns with approximately 15,000 people and adjacent 
to two defense areas. Volume of $50,000 annually can be easily doubled. 
For sale at actual investment of $50,000 because managing partner has 
been called into Army. Terms. P. O. Box 607, Arkadelphia, Arkansas 

9343-2 


Controling interest in laundry. Growing business. Buildings and five 
room home, room for expansion. Annual volume approximately $65,000. 
Drawing population 100,000. Priced for quick sale. Reason for selling 
other interest. ADDRESS: Box 9345, STARCHROOM LAUNDRY JOURNAL. 

-2 


FOR SALE. 6 BISHOP SORTING REELS, $109 each. White Wet Wash 
Laundry, Inc., Huntington 1, W. Va. 9346-2 


LAUNDRY—Priced for quick sale—Southeastern Ohio large industrial 
area. Plant five years old, serving two towns 12,000 population. Yearly 
volume $20,000 with plenty of opportunity for expanding. Equipment in 
fine condition. Brand new presses, flatwork ironer. Managing partner 
leaving for military service. Write Box 9348, STARCHROOM LAUNDRY 


JOURNAL. -2 


FOR SALE: Conahels leaner in bese MICHIGAN, | 1 et acres “a ey 
brick six room home, garage; all separate buildings. Military reason. 
ADDRESS: Box 9350, STARCHROOM LAUNDRY JOURNAL. 2 


CENTRIZE: CENTRIFUGAL WASHING IN YOUR EXTRACTOR. Installa- 
tions in over 100 plants d tstanding possibilities for big 
savings in machinery, supplies, water, power and labor while producing 
beautiful quality work at a much higher profit. Write for detailed in- 
formation to HOWARD FINK AND SONS, Laundry owners and engi- 
neers, 2224 63rd Street, Kenosha, Wisconsin. 9286-25 


The Mark 
Record Sheet 


is a great check against inaccurate marking. Re- 
cords the marks used in all bundles; permits 
location of lot for all marks 








Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery; 


Used for years by hundreds of laundries 
SAMPLES FREE 
(All shipments C.O.D. unless check 
accompanies order) 


Price, per thousand................$7.50 
5,000 or more, per thousand.........$6.50 


The 


Starchroom Laundry Journal 
304 East 45th Street New York 17, N. Y. 
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PROFESSIONAL NOTICES 


REPAIRS — PARTS — SERVICE 





CARRUTHERS’ LAUNDRY BULLETIN—the statistical Bulletin for the 
Laundry Industry—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$12 annually. John Car- 
ruthers Co., Inc., 909 Little Building, caveat tatistical organizati 
affiliated with John Carruthers & C A tants and Manage- 
ment Consultants, Boston, Hartford, and Washington. 2627-27 














LAUNDRY LISTS 


Laundry Lists: Our Catalog Lists, 4/4 x 11, white bond paper, black ink, 
padded, 20,000 Freight prepaid. Also Colored Lists. Ask for Catalog 
and prices. We also print Bundle Inserts, Driver Route Sheets, etc. 
Breslin Press, Inc., Finch Bldg., St. Paul 1, Minn. 9277-24 











SITUATIONS WANTED 
LAUNDRY SUPERINTENDENT, OVER 25 YEARS EXECUTIVE EXPERI- 


ENCE, labor t and production record above the average. 
Family man, no drinker. Prefer Midwest or South. ADDRESS: Box 9292, 
STARCHROOM LAUNDRY JOURNAL. 5 


PROFIT MAKER FOR SALE: Background of general hard- “hitting business 
experience has enabled me to produce worth-while earnings over past 
fen years in present connection. Recent sale of plant permits change. 
Present Laundry Drycleaning volume $250,000. Good labor record— 
profitable plant, layout, incentive wage plans have reduced turnover 
in tough labor market. Minimum salary $10,000 with bonus provision 
on increased profits. Personal interview suggested rather than corres- 
pondence. Will travel part time if required. Write: Box #9314, STARCH- 
ROOM LAUNDRY JOURNAL. 5 


EXPERIENCED LAUNDRY EXECUTIVE desires chance to prove qualifi- 
cations. Always produced good results. Well educated, sober and de- 

dable. Best ref ADDRESS: Box 9321, STARCHROOM LAUN- 
DRY JOURNAL. 5 


SALES MANAGER one concern twenty years excellent record of achieve- 
ments. Considered top man in field, laundry, drycleaning sales. Best 
references, desirous of making change. Destination no problem. AD- 
DESES: Box 9330, _STARCHROOM LAUNDRY JOURNAL. 5 











dad +-M. 





with a broad and successful background in 
laundry—drycleaning (retail, wholesal titutional). Experienced all 
phases incentive production and sales; training personnel, labor rela- 
tions, and planned profit operations. Immediately available. College edu- 
cation (business administration). ADDRESS: Box 9331, STARCHROOM 
LAUNDRY JOURNAL. 5 


Superi 











HELP WANTED 


REPAIR PARTS FOR ASHER IRONERS,; GEARS ALL SIZES. Expert 
service men. Full line of Asher ironers, rebuilt by men who know 


how. BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, 
N. J. 1228-37 





GEARS AND PARTS on hand for practically all makes of washers, 
ironers, tumblers and extractors. Prompt delivery of replacement 
wooden shells and cylinders, which we have been manufacturing for 
over 25 years. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 
313 Ten Eyck Street, BROOKLYN 6, N. Y. 5002-37 








POWER PLANT EQUIPMENT FOR SALE 


COMPRESSORS, INGERSOLL RAND MODEL 554-D9, driven by 10 h.p. 
motor, QUINCY MODEL 330-7 driven by 7'/2 h.p. motor, CURTIS TWIN- 
CYLINDER 3%sx3'/2 driven by 5 h.p. motor. COMPRESSORS COMPLETE 
WITH TANKS, AUTOMATIC CUT-OFF VALVE, ALL ACCESSORIES 
CONNECTED UP AS SELF-CONTAINED UNIT ON BEDPLATE. CUM- 
MINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brook- 
lyn 6, N. Y. 9208-36 








One 9 year old 60 H.P. Leffel Scotch Marine 125 # pressure with Mc- 
Clure stoker and controls. One 125 H.P. Kewanee No. 318 low pressure, 
heating boiler, portable fire box with Iron Fireman stoker and controls. 
Both boilers available in June. MODERN LAUNDRY, 200 Prairie St., 
Rockford, Illinois. 9329-36 


SELLERS BLAST IMMERSION WATER HEATER STYLE B-302.5. 3’ x 8’. 
STORAGE CAPACITY, 423 Gal.; HOURLY B.T.U. INPUT 720,000. 
GOOD CONDITION. REASONABLE. CERTIFIED PRODUCTS COMPANY, 
315 N. ABERDEEN ST., CHICAGO 7, ILL. SELLEY 8-2411. 9338-36 


AMES STEAM ENGINE 55 HP. 48” Amico Hydro Extractor with 3.5 HP. 
electric motor. 2 LINCOLN ZEPHYR 100 HP. motors converted for manu- 
factured gas. AC GENERATOR 75 KVA with excitor and controls. 
HARTLESS AUSTIN LINEN AND TOWEL SUPPLY CO., 2930 W. Lake 
Street, Chicago 12, Illinois. 9339-36 








MACHINERY FOR SALE 


ASHER ironers 48 x 120—32 x 120. Rebuilt, big stock, Terms. 
Laundry Machine Company, 29 Calumet Street, Newark 5, N. J. 





Baehr 
2240-4 





REBUILT LAUNDRY AND DRYCLEANING MACHINERY — washint, 
extractors, ironers, presses, tumblers, filters, stills, boilers. Large 
stock on the floor READY FOR INSPECTION AND DELIVERY. Complete 
plants installed. IMPERIAL LAUNDRY MACHINERY CO., 245 Huron St., 
Brooklyn 22, N. Y. 4400-4 





Young, aggressive laundry superintendent for large linen supply and 
commercial laundry in Pittsburgh area. Able to handle union help. 
Must understand linen supply and commercial laundry quality—help 
improve it and maintain it. This is a hard job but has unusually good 
future. State Age, marital status, education, experience and salary de- 
sired to start. ADDRESS: Box 9302, STARCHROOM LAUNDRY JOURNAL. 

7 


SUPERINTENDENT FOR FAMILY LAUNDRY plant in Minneapolis, 
Minnesota, doing approximately $5,000 in weekly volume. Must be 
aggressive, capable, and able to handle help. This is good position for 
the right man. ADDRESS: Box 9306, STARCHROOM LAUNDRY JOUR- 
NAL. 7 


Wanted: Combination Manager, Superintendent for laundry and dry- 
cleaning plant located in Monroe, Louisiana. Plant has modern equip- 
ment, is doing business of approximately $80,000 a year at present. 
Will sell half interest to competent operator on small cash down pay- 
Address answer to Ben Levy, c/o Shreveport Laundries, P. O. 
1587, Skrevepest, Louisiana, 9340-7 


ment. 
Box 
Loundry Superintendent. For plant in Middle West, Average Weekly 
Volume $4500. Must produce quality work, be willing to accept respon- 
sibility and capable of training help. Give names of previous employers, 
also state full particulars in first letter. ADDRESS: Box 9272, STARCH- 
ROOM LAUNDRY JOURNAL, 7 








CARDING WIRE 


CARDING WIRE: For Curtain and Blanket Stretchers. 
INSON CO., 36 Pleasant Street, Watertown, Mass. 





G. W. ROB- 
3240-38 


48x120” ASHER FLATWORK IRONER. VERY ECONOMICAL MACHINE 
TO OPERATE. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 4651-4 





For Laundry and Drycleaning Machinery try the Keel Company, 7229 
N. Western Avenue, Chicago 45, Illinois. 4661-4 





30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW 
electrical equipment. EVANS AUTOMATIC SHIRT STARCHING MA- 
CHINE. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 


Eyck Street, BROOKLYN 6, N. Y. 4753-4 





40” TROY and TOLHURST, direct motor driven and belt driven ex- 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4755-4 
48” VIERSEN HIGH SPEED and 48” TOLHURST, DIRECT MOTOR 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
6 HT 4855-4 








COLLAR FINISHING UNIT, consisting of AMERICAN ZARMO Press, 
Seam Dampener, Shaper and Edger. CUMMINGS-LANDAU LAUNDRY 
MACHINERY CO., 313 Ten Eyck Street, BROOKLYN 6, N. Y. 5004-4 


AMERICAN direct motor driven and belt driven 48” HUMATIC EX- 
TRACTORS. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 6184-4 


6 AMERICAN 10 and 20 POUNDER, 2 COMPARTMENT AIRWAY 
TUMBLERS. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 6292-4 
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LIQUIDATION SALE 


of Laundry Machinery at the 
Hartford Hospital, Hartford, Conn. 


The following modern and fine machinery will be 

available at bargain prices: 

1——-AMERICAN CASCADE Monel metal washer; 48 x 84”°— 
6 pocket, Y type, motor driven, 220 volt, 3 phase, 
60 cycle 

1—AMERICAN CASCADE Monel metal washer; 42 x 84°— 
2 pocket, 2 door, motor driven, 220 volt, 3 phase, 
60 cycle 

1—AMERICAN MASTER CASCADE Monel metal washer; 
44 x 84"—2 pocket, 2 door, motor driven, 220 volt, 
3 phase, 60 cycle 

1—-AMERICAN CASCADE Monel metal washer; 42 x 72”— 
motor driven, 220 volt, 3 phase, 60 cycle 

2—AMERICAN NOTRUX extractors; 50” Monel metal con- 
tainers, motor driven, all safety features 

Also—S5 extra sets of 50” Monel metal containers 

1—AMERICAN 6-roll 120” flatwork ironer. (Now located 
at the Crawford Laundry, Bridgeport, Conn.) 

1—AMERICAN high speed drying tumbler, 120”. Practically 
brand new. 

1—AMERICAN 100” handy single roll ironer. 

3—AMERICAN coat and apparel units, consisting of 54” 
and Pony presses. (Now located at the Crawford 
Laundry) 

4—FANTOM-FAST identification systems, complete. (Now 

located at the Crawford Laundry) 
All the above equipment can be seen in operation. 
Make appointment for inspection by the 


Williams Laundry Machinery Co. 


Sole liquidators and selling agents 


37-16 22nd St., Long Island City 1, N. Y. 
Telephone: STilwell 6-6666 




















MACHINERY FOR SALE (Cont'd) 


TROY and AMERICAN LATE TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS, READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6618-4 


WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30x30”, 36x54”, 42x72” and 
44x84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 











AMERICAN and TROY 5 Roll 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6766-4 


30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON- 
ERS. Quality production machines. Very reasonably priced. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6767-4 








8 ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW 
MACHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 


HIGH SPEED EXTRACTORS, AMERICAN 17” MONEX, 15” and 17” 
BOCK, 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 


HANDY IRONERS, AMERICAN, TROY and POLAND single roll flat- 
work and small piece ironers. CUMMINGS-LANDAU Laundry Machinery 
Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6865-4 


AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 6868-4 


AMERICAN 48x120” CYLINDER FLATWORK IRONER (3125 type) with 
6 PADDED PRESSURE ROLLS. IN EXCELLENT CONDITION. DOES 
QUALITY WORK. HIGH CAPACITY MACHINE AT LOW INVESTMENT 
VALUE. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 6867-4 

















Five 42x84” AMERICAN MASTER CASCADE DOUBLE END DRIVEN 

IONEL WASHERS with 2 compartment, 2 door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 





16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6914-4 





60” FLETCHER WHIRLWIND, 60” ZEPHYR AND 63” AMERICAN OPEN 
TOP EXTRACTORS WITH MONEL AND STAINLESS STEEL BASKETS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6916-4 





48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN 
TOP MOTOR DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 


120” RETURN FEED 2 ROLL AMERICAN and 100” COLUMBIA FLAT- 
WORK IRONERS, MOTOR DRIVEN. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 7028-4 





AVAILABLE NOW IN YOUR LOCALITY. Bargains in good, used equip- 
ment. MARTIN EQUIPMENT CORPORATION, 789-C Hertel Avenue, Buf- 
falo, New York. 7064-4 





METAL CYLINDERS—TO REPLACE WOOD OR METAL, in any size or 
type of laundry or drycleaning washer. Made of stainless steel or 
black metal, increase capacity, efficiency. Write for prices, giving 


size, number of partitions and doors, use of washer. PROBST BROTHERS, 
1221 Wade St., Indianapolis 3, Indiana. 


7096-4 
PROSPERITY 2 GIRL SHIRT UNIT CONSISTING OF THE FOLLOWING 
PRESSES :—COLLAR AND CUFF, BOSOM, YOKE and TWO LAY SLEEVE 
PRESS. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 8074-4 





5 WATERWAY COMBINATION WASHERS AND EXTRACTORS. PER- 
FECT MACHINE FOR BLANKETS, WOOLENS AND OTHER SPECIALTIES 
AS WELL AS COLORED WORK. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 8075-4 





15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN and 36x30” HUEBSCH and HOFFMAN 
OPEN END TUMBLERS. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten Eyck Street, Brooklyn 6, N. Y. 8078-4 





AMERICAN TILTOR 4 GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9014-4 





IMPERIAL LAUNDRY MACHINERY COMPANY, 245 Huron Street, 
Brooklyn, New York, EV-9-6585, has available American No-Trux 54” 
extractor with two extra baskets, purchased new 1945, Troy Streamline 8- 
roll ironer, new 1942, American 8-roll ironer, American 6-roll ironer, Ellis 
54x120” 9-pocket stainless washer; Amesican Cascade 42x84” washer, 
Troy 42x72” washer, American Tiltor shirt unit, Prosperity 4-girl unit 
and coat presses, Hoffman 42x90” tumbler, Huebsch 36x30” tumblers, 
Hoffman and American 48” and 60” ctors for 1 dries or cl , 
Hoffman 140-F unit used two months, American 30x48” Petroleum unit 
with filter, still, etc., brand new, Prosperity synthetic cleaning unit, 
DDZ 60-pound synthetic unit, Columbia synthetic unit. 9069-4 
4 Tumblers, Ellis Drier Company, 48x120"” Motor-driven with motor on 
top, three-pocket, three-door, late type machine. Price reasonable. 3128 
West Lake Street, Chicago 12, Illinois. 9146-4 











FLASH: TWO AMERICAN 120” STANDARD LATEST TYPE STREAM- 
LINED FLATWORK IRONERS. IN EXCELLENT MECHANICAL CONDI- 
TION AND READY FOR IMMEDIATE DELIVERY. THESE TWO IRON- 
ERS REPRESENT EXCELLENT IRONER VALUE. INSPECTION INVITED. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9039-4 





HOPKINS TULL 2 DOOR COMBINATION CURTAIN AND BLANKET 
DRYERS. PANTEX 60x24” CURTAIN AND DRAPE PRESS. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, 
n..e. 9162-4 
FOR SALE: American Laundry Machinery Company 16-FOOT RUG 
BEATER. A-1 Condition. Robertson, Inc., Saginaw, Michigan. 9222-4 
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MACHINERY FOR SALE (Cont'd) 


IMPERIAL Laundry Machinery Co., 245 Huron St., Brooklyn, N. Y 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 
for insp 1 ble prices and terms, one year guarantee. 
Individual hi plete plants for laundry, synthetic and 
petrol drycleaning furnished. List the machines you have for sale 
with us. 9001-4 
2—CHICAGO 100” 6-ROLL GAS HEATED IRONERS, , REBUILT AND IN 
FIRST-CLASS MECHANICAL CONDITION. READY FOR IMMEDIATE 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck St., Brooklyn 6, N. Y. 9268-4 

‘AMERICAN MASTER CASCADE DOUBLE END DRIVEN 3 
POCKET MONEL WASHER. 24x36” 1 POCKET 1 DOOR MONEL WASHER. 
BOTH MOTOR DRIVEN. CUMMINGS-LANDAU Laundry Machinery Co., 
Inc., 313 Ten Eyck St., Brooklyn 6, N. Y. 9278 4 


FOR SALE: Three "60" Open Top Extractors, 2 Hoffman, 1 “Zephyr. 
Perfect condition. May be d in  operati MANHATTAN 
LAUNDRY, 5524 Cermak Rd., Cicero 50, Illinois. 9299-4 


FOR SALE: 48” American Laundry Machinery Co. extractor with motor, 
new 1947; used American Laundry Machinery Co. tumble dryer, 42 x 
60”, belt drive; G & W Knitmaster Steam Vacuum table 30 x 58”. 
Deltox Rug Co., Oshkosh, Wisconsin. 9311-4 


48 x 120” SMITH DRUM, 12 COMPARTMENT 12 DOOR: 48 x 126” 
AMERICAN MASTER CASCADE 12 COMPARTMENT 12 DOOR, DIRECT 
MOTOR DRIVEN, DOUBLE END DRIVE, MONEL METAL WASHERS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. 2 9317-4 
AMERICAN 4 ROLL 100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, 
ee 8 9318-4 
FOR SALE: 2—48” Troy extractors, also 1—30” American extractor, all 
in excellent condition. May be seen in operation, ASSOCIATED LAUN- 
DRIES INC., 21 Clapp Street, Dorchester, Mass. GE. 6-4100. 9326-4 


Prosperity Power Circle Double- Lay, Double Sleeve Press. Reasonable. 
PEERLESS LAUNDRY CO., 1443 E. 120th St., Cleveland, Ohio 9344-4 


HAVE AVAILABLE FOR SALE 16 CHESTS AND ROLLERS IN EXCELLENT 
CONDITION FOR 6 ROLL IRONER. CALL OR WRITE, EAGLE STEEL 
PRODUCTS CO., 180 MORGAN AVENUE, BROOKLYN, N. Y. HYACINTH 
7-1376-7. 9332-4 




















Motor Driven Wood Washers—All Sizes. Write for catalogue— 
TALLEY LAUNDRY MACHINERY CO., GREENSBORO, 
9333-4 


“Talley” 
Lowest prices. 
N. C. 


48” Hoffman and 48” American Direct Motor Driven Extractors Open 
Top—Late Models—Priced Low. TALLEY LAUNDRY MACHINERY CO., 
GREENSBORO, N. C. 9334-4 


4 Coil—Perrys—Troys—Huebsch—Priced Low. 
9335-4 


Tumblers—36" ie: 30”, 
TALLEY LAUNDRY MACHINERY CO., GREENSBORO, N. C. 


Presees—Frospecity Power Circle Shirt Units—Wearing Apparel Units— 
Late Models. Bargain Prices. TALLEY LAUNDRY MACHINERY CO., 
GREENSBORO, N. C. ' 9336-4 


Rebuilt Laundry and Drycleaning Machinery—Large Stock—Late Models 
—Anything you need. Priced Low. TALLEY LAUNDRY MACHINERY 
CO., GREENSBORO, N. C. 9337-4 


42 x 84” Hoffman Vorclone Monel Washer, two pockets, $1,250, 42: x 72” 

Smith Drum Monel Washer, two pockets $1,100, 48’ Tolhurst Extractor 
center slung, stainless steel basket $1,200, all motor driven 220 Volts 
AC 60 cycle 3 phase good operating shape. Joe Krauss, North Jersey 
Textile Washers, 31 Birch Street, Ramsey, N. J. 9342-4 


1—48 x 84” Double end driven washer, direct motor driven, complete 
with motor reversing unit, control buttons, and having 4 compartments, 
4 door cylinder, $2500. 2—36 x 54” direct motor driven washers, com- 
plete with reversing duty motors, reversing units and control buttons, 
having brass cylinders and galvanized shells, $750 each. 1—36 x 54” 
wood washer, belt drive, overhead, 2 compartments, 2 door cylinder, 
$250. 4—Unipress Mushroom Presses, $200 each. 2—Prosperity 54” 
presses, $250 each. 1—Prosperity 46” press, $150. 2—Prosperity 3 lay 
sleeve presses, $50 each. City Laundry, Stony Creek Mills, Pa . 9347-4 


Drycleaning unit, synthetic NEW PERK 40-model B with still, like new. 
Immediate delivery. ADDRESS: Box 9352, STARCHROOM mpi 
JOURNAL. 

2 Laundry sales Accounting Machines—N.C.R. #2000, with stands. Route 
control. Both in use at present. Rite Way Laundry, 3319 Atlantic Ave., 
Brooklyn 8, New York. 9312-4 
Shirt Unit Complete Prosperity, $265. 38” Tapered Buck Foot Power, $55. 
Bosom Press air, $95. 1—Chase Recording Valve 3” used 6 months, $55 
and one 2/2” in good condition, $30. All Guaranteed. ADDRESS: Box 
9349, STARCHROOM LAUNDRY JOURNAL. 4 


he lighet ins the. Lab, 


In the research laboratories of hospitals, 
clinics, and medical schools throughout 
our country, the lights burn late... as 
scientists constantly strive to halt 
humanity’s greatest enemy—CANCER. 

As the lights continue to burn, the hope 
for a cure grows brighter... here’s why: 


Cancer Research Is Paying Off 
Through research—which you have 
helped to support by donating to the 
American Cancer Society—medical 
science now has new weapons to combat 
this disease more effectively than ever: 
Drugs—there is evidence that a chemical 
treatment for cancer may be perfected. 
Certain drugs will prolong the lives of 
cancer victims... other promising com- 
pounds are being tested. 
Hormones—treatment with hormones, 
such as ACTH and Cortisone, has 
brought about dramatic, although tem- 
porary, effects in some types of cancer. 
Other hormones have helped control ad- 
vanced cancer of certain organs. 
X-rays—the development of more power- 
ful machines promises to make this form 
of treatment more effective. 


Isotopes—radioactive chemicals are be- 
coming increasingly useful in treating 
certain rare forms of the disease. 

In addition, surgical technics have 
been improved so much that once hazard- 
ous operations can now be performed 
safely. And progress is being made in 
the development of tests to detect cancer 
in its earliest stages when the chances 
for cure are best. Research has made 


these life-saving advances possible. But, 


as long as cancer continues to kill some 
210,000 men, women, and children in our 
country each year, we must keep the 
lights burning in the laboratories! Much 
more research needs to be done before 
cancer can be dealt the final blow! 


Your life—the life of everyone you 
know—is at stake. Give generously to 
the 1951 Cancer Crusade. 


Help Science Help You... Give To Conquer Cancer 


ee 
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... your gift will reach your 
American Cancer Society Division 


re 


— 


_— 
care of Your Local Post Office 


Here is my contribution of $___ 


to fight Cancer. 
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Atlas Powder Co., Revolite Sales Div. 


Beach Soap Company 

Bishop Company, G. H. 

Bock Laundry Machine Co. 

Boston Clip & Tag Co. 

Brunner Manufacturing Co........ 


Cc 


RL 6 sn 45s d'n'o.0 0009.8 06 

Callaway Millis, Inc 

Carson Textile Co., Inc 

Chandler Machine Co 

Chevrolet Motors Div., General Mo- 
PDS Rak bw onsccevecccees 

Classified Department 

Clinton Foods Inc. 

Colgate-Palmolive-Peet Co. 

Concord Chemical Co 

Cook Machinery Sales Co 

Cowles Chemical Company 

Cummings-Landauy Laundry Machin- 
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First in ABC 
paid 


circulation 


New Publishers’ Statements just is- 
sued by the Audit Bureau of Cir- 
culation, show that STARCH. 
ROOM's average net paid circula- 
tion for the six-month period end- 
ing December 31,1950, was 6,603. 
This is a decrease of 2 from the 
preceding six-month average. 


STARCHROOM, according to 
the stat ts, intai: its 
leadership over all other pub- 
lications in the field in paid cir- 
culation to verified commercial 
power laundries with a total of 
4,968. This is 14% greater than 
the second paper. 





During the first quarter of this 
year, by the way, STARCHROOM 
has carried each month more dis- 
play advertising than any other 
laundry magazine (totaling 18% 
more pages than the second paper) 
with more than twice as many ex- 
clusive accounts. 











Midland Paint & Varnish Co., The.. 90 


National Cleaner & Dyer 
New York Pressing Machinery Corp. 
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Reliable Fur Storage Equipment Co., 
Div. Reliable Machine Works, Inc. 59 


Resillo Company W 
Risdon Mfg. Co. 86 


Robot Laundry Machinery Sales, Div. 
of The Wolf Co. 23 


Solvay Sales Div., Allied Chemical & 
Dye Corp. 
Southern Mills, inc 
Stadham Co., Inc. 
Starchroom Laundry Journal. .57, 63, 94 
Stebbins Mfg. & Supply Co. 
Swift & Company 


Textile Marking Machine Co., Inc... 
Time Savers 

Tingue, Brown & Company 

Troy Laundry Machinery Div. 


Unipress Co., The 


U. S$. Hoffman Machinery Corp. 
61, Fourth Cover 
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Whitlock Mfg. Co., The 
Williams Laundry Machinery Co., Inc.. . 
Wilson Chemical Company, A. L... . 
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Yarnall Waring Co. 
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NOW IS THE TIME TO 
CPLA / ARS eA 


Na 


Many industries are feeling the growing 
labor shortage. Laundries are no exception. 
Unless you take action now, operations 
can become complicated and production 
troubles mount. 


Why not anticipate these conditions by sim- 
plifying your washroom operations now, with 
New—Improved Pensal-B ? 


HOW WOULD YOU LIKE TO... 


Cut down the number of soap tanks now “built” 

each day? 

Simplify break operations by switching to a 
uct that does away with the need for 

watching break suds levels? 

Cut down the number of heavy buckets of soap 

solution that now must be carried each day? 

Have a simplified method for washing family 

work, overalls, and mop towels. 

Save a large quantity of expensive soap. 


DON'T SAY IT CAN'T BE DONE, because... 


When Pennsalt’s Whitemarsh Research Labora- 
tories were asked to develop a product that would 
do these things they did even better! New— 


\ know ow We tan now / 


A Pennsalt Aids to Industry Program 








LAUNDRY AND DRY CLEANING PRODUCTS 


Pensal « Pensal-B + Perchloron « Penozone + 
Erustocide * Erusto Salts * Erusto Blues « 

uaker Blue « Erustolin « Erustosol * Erusto 
Filter Soap * Energex * Erusto Synthetic 
Solvent Soap « Erusto-Cetic * Erusto Oil, 
Paint and Grease Remover « Erusto Dry 
Spotter * Erusto Wet Cleaning Soap « Erusti- 
cator « Erusto Pre-Spotter « Erustolax « 
Ferocator Salts—Trade Marks Reg. U.S. Pat. 
Off. Also Penbrite » Sparkette * Thriftex. 


Progressive Chemistry for over a Century 


hh SIMPLIFY WASHROOM OPERATIONS! 


improved Pensal-B takes advan of the very 
latest laundry chemistry to do all these things, 
at the same time producing sparkling whites 
and bright colors. 


HALF A DAY WILL PROVE OUR POINT. 


New—Improved Pensal-B8 is simple to use. eveal 
“green” help can use it. It fits readily into an 
washing formula. Use 1-lb. of improved Pensal- 
per 100-lbs. of load on the break for family work? 
Use it for linens, shirts, family work, colors, mo 
towels or overalls. Use — soap-alkali solution 
on following operations. What could be simpler?” 


WITH NEW—IMPROVED PENSAL-B 
you can turn out top-quality work 


Cloth swatch washed with 
regular Pensal and soap. 





Cloth swatch washed with an 
ordinary clay-alkali product. 


MAIL THIS COUPON TODAY 


Laundry and Dry Cleaning Dept 
Pennsylvania Salt Manufacturing Company 
2045 Widener Building 

Philadelphia 7, Pa. 


I'd like to know more about Pensal-B 
and just how I can use it in my plant 


Name 
Company 
Address 


City 





Nothing 
Like it... 





Model x” 


TOPS IN VALUE eee SINCE 1905 
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U. S. HOFFMAN MACHINERY CORP. 105 FOURTH AVENUE. NEW YORK 3. N. Y. 





